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KONFERANS HAKKINDA

Hasan Kalyoncu Universitesi (HKU) iletisim Fakiltesi tarafindan dizenlenen 2. Uluslararasi Medya ve
Kaltarel Calismalar Konferansi (INMECS25), 5-6 Kasim 2025 tarihlerinde “Dijital Donistim ve Etkilesim”
temasiyla gerceklestirildi.

Hasan Kalyoncu Universitesi Hukuk Amfi’de gerceklestirilen acilis konusmalarinin ardindan, konferansin
ilk giini Cine Amfi ve Cep Sinemas! salonlarinda dizenlenen es zamanl sekiz oturumla devam etti.
lletisim calismalari alanindaki giincel konularin ele alindigi bu oturumlarda, 6zgiin arastirmalar ve
akademik bildiriler yuz ylze sunularak bilgi paylasimi ve bilimsel etkilesim icin verimli bir ortam
olusturuldu. Programin ikinci gin( ise cevrim ici (Zoom Webinar) formatinda sirdd ve 14 oturum
boyunca dijital iletisim, medya pratikleri, kilt(r, sanat ve teknoloji temali bildiriler tartisildi. Yedi farkli
Ulkeden akademisyenlerin yer aldigi bilim kurulu ve 105 bildirinin katkisiyla gerceklestirilen INMECS25,
iki gin boyunca toplam 22 oturumda medya ve kulturel calismalar alaninda gucli bir akademik paylasim
ve etkilesim alani sundu.

Acilis oturumunda konusan Loughborough Universitesi'nden Prof. Dr. Graham Murdock, “Dijital
Kapitalizm ve iklim Krizi: Surdirtlebilir Bir Gelecek icin Miicadele” bashkli sunumunda, dijital cagin
cevresel etkilerini ve slrdurllebilir bir gelecek icin atilmasi gereken adimlari ele aldi. Amsterdam
Universitesi’nden Prof. Dr. Mark Deuze, “Iyi Olus ve Yaratici Kariyerler: Sizi Mutlu Eden Hasta da Edebilir”
baslikli konusmasinda, yeni medya ekosistemine elestirel bir perspektiften yaklasarak yaraticilik ve refah
arasindaki iliskiyi tartisti.

Kaliforniya Universitesi, Berkeley’den Prof. Dr. Ozge Hacifazlioglu ise “Uluslararasi Baglamda Sosyal
Adalet Liderligi” konulu sunumuyla, kiresel dlcekte liderlik ve esitlik kavramlarini ele alarak programa
degerli katkilar sundu ve acilis oturumuna ilham verici bir perspektif kazandirdi.

Hasan Kalyoncu Universitesi iletisim Fakultesi, INMECS25 ile dijital cagin dénisen medya ortamini

bilimsel bir bakis acisiyla ele alarak, iletisim alaninda uluslararasi diizeyde bilgi paylasimini ve akademik
is birligini glclendiren bir platform olusturdu.

inmecs2b.hku.edu.tr n



ABOUT CONFERENCE

The 2nd International Media and Cultural Studies Conference (INMECS25), organized by the Faculty of
Communication at Hasan Kalyoncu University (HKU), was held on 5-6 November 2025 with the theme
“Digital Transformation and Interaction.”

Following the opening speeches delivered at the Hasan Kalyoncu University Law Amphitheater, the first
day of the conference continued with eight parallel sessions held simultaneously in the Cine
Amphitheater and the Mini Cinema halls. These sessions, which addressed current topics in the field of
communication studies, provided a productive environment for knowledge exchange and scholarly
interaction through the in-person presentation of original research and academic papers. The second day
of the program proceeded online (via Zoom Webinar), during which 14 sessions featured discussions on
digital communication, media practices, culture, art, and technology. With a scientific committee
composed of academics from seven different countries and a total of 105 presented papers, INMECS25
offered a strong platform for academic exchange and engagement in media and cultural studies across
22 sessions over two days.

In the opening session, Prof. Dr. Graham Murdock from Loughborough University delivered a
presentation titled “Digital Capitalism and the Climate Crisis: Struggles for a Sustainable Future,” in
which he addressed the environmental impacts of the digital age and the steps required for building a
sustainable future. Prof. Dr. Mark Deuze from the University of Amsterdam, in his talk titled “Well- Being
and Creative Careers: What Makes You Happy Can Also Make You Sick,” critically examined the new
media ecosystem and discussed the relationship between creativity and well-being.

Prof. Dr. Ozge Hacifazlioglu from the University of California, Berkeley, contributed significantly to the
program with her presentation on “Social Justice Leadership in an International Context,” offering an
inspiring perspective on leadership and equity at a global scale.

Through [INMECS25, the Hasan Kalyoncu University Faculty of Communication addressed the
transforming media environment of the digital age from a scholarly standpoint, establishing a platform
that strengthens international knowledge sharing and academic collaboration in the field of
communication.

inmecs2b.hku.edu.tr n



ACILIS KONUSMASI

Prof. Dr. Gl Rengin KUCUKERDOGAN
HKU Rektor V. / Onursal Baskan/ lletisim Fakultesi Dekan

Saygideger konuklar, degerli akademisyenler, sevgili dgrenciler,

Hasan Kalyoncu Universitesi adina hepinizi 2. Uluslararasi Medya ve Kulttrel Calismalar Konferansi’'nda
agirlamaktan bayuk bir mutluluk ve onur duyuyorum.

lletisim Fakultemiz tarafindan ilki 2021 yilinda gerceklestirilen bu konferans, “Dijital Diinyada iletisim,
Sanat ve Kiltlr” temasiyla dijitallesmenin toplumsal ve kulttrel etkilerini cok yonli bicimde tartismaya
acmis ve uluslararasi 6lcekte verimli bir akademik paylasim ortami olusturmustu. Ancak, 2023 yilinda
yasanan blyik deprem felaketi nedeniyle konferansimiz planlandigi sekilde gerceklestirilememisti. Bu
yil, yasanan zorluklarin ardindan yeniden bir araya gelmek, dayanisma ve Uretimin glclnid yeniden
hissetmek bizim icin ayri bir anlam tasimaktadir.

Bu vyilki temamiz olan “Dijital Donusim ve Etkilesim”, cagimizin iletisim alanindaki en temel
dontstmlerinden birine odaklaniyor. Yeni medya platformlari, yapay zeka destekli iletisim bicimleri ve
etkilesimli kultarel Gretim slrecleri hem bireylerin hem de kurumlarin dinyay! algilama ve yeniden
sekillendirme bicimlerini kokten degistiriyor. Bizler, (niversiteler olarak bu dénisimin yalnizca
gdzlemcisi degil, yonlendiricisi ve dnclsi olma sorumlulugunu tasiyoruz.

Bizler bu vizyonla, dijital donlstimi yalnizca teknolojik bir gelisme dedil, insanin, kltirin ve iletisimin
yeniden tanimlandi§i bir sire¢ olarak ele aliyoruz. 2. Uluslararasi Medya ve Kiltirel Calismalar
Konferansi da bu anlayisin bir yansimasidir. Bilginin Uretildidi, paylasildigi ve yeniden anlam kazandi§i

uluslararasi bir etkilesim platformudur.

Bu 6nemli etkinligin gerceklesmesinde emedi gecen iletisim Fakultemize, dizenleme kuruluna, katki
sunan tim akademisyenlere ve degerli katilimcilara ictenlikle tesekkilr ediyorum.

Hepinize verimli, ilham verici ve etkilesim dolu bir konferans diliyorum.

inmecs25.hkuedu.tr n



OPENING REMARKS

Prof. Dr. Giil Rengin KUCUKERDOGAN
Vice Rector of Hasan Kalyoncu University

Honorary Chair / Dean of the Faculty of Communication

Distinguished guests, esteemed scholars, and dear students,

It is a great pleasure and honor to welcome you all to the 2nd International Media and Cultural Studies
Conference on behalf of Hasan Kalyoncu University.

The first of these conferences, organized by our Faculty of Communication in 2021, opened a
comprehensive discussion on the social and cultural impacts of digitalization under the theme
“Communication, Art, and Culture in the Digital World.” It created a productive international academic
exchange environment. However, due to the devastating earthquake in 2023, the conference could not
be held as planned. Coming together again this year, after such challenges, carries a special significance
for us as it allows us to once more feel the power of solidarity and scholarly production.

This year’s theme, “Digital Transformation and Interaction,” focuses on one of the most fundamental
shifts in the field of communication today. New media platforms, Al-assisted communication forms, and
interactive cultural production processes are radically transforming how individuals and institutions
perceive and reshape the world. As universities, we bear the responsibility not only to observe this
transformation but also to guide and lead it.

With this vision, we view digital transformation not merely as a technological advancement but as a
process in which humanity, culture, and communication are redefined. The 2nd International Media and
Cultural Studies Conference is a reflection of this understanding—an international platform where

knowledge is produced, shared, and reinterpreted.

| would like to sincerely thank our Faculty of Communication, the organizing committee, all contributing
academics, and all distinguished participants whose efforts have made this important event possible.

| wish you all a productive, inspiring, and interaction-rich conference.

inmecs2b.hku.edu.tr n
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2nd International Media and Cultural Studies Conference NETIgMEAKILES!

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

5 Kasim Carsamba - November 5" Wednesday 1. Giin Day 1

ACILIS KONUSMALARI OPENING SPEECHES 09.30-12.00

Prof. Dr. Giil Rengin KUCUKERDOGAN
HKU Rektért - Konferans Onursal Baskani HKU iletisim Fakultesi Dekani
HKU Vice Rector- Honorary President- HKU Dean of Faculty of Communication

KEYNOTE KONUSMALARI KEYNOTE SPEECHES

Professor Ozge Hacifazlioglu - University of California Berkeley, USA (Online) 10.00-10.40
Professor Mark Deuze - University of Amsterdam, the Netherlands (Online) 10.40-11.20
Professor Emeritus Graham Murdock - Lougborough University, London (Online) 11.20-12.00

OGLE ARASI LUNCH BREAK 12.00-13.00

1. OTURUM ‘|th SESS|ON (ClNE AMF') Sosyal Medya ve Dijital Etkilesim

Social Media and Digital Interaction

13.00-14.15

Moderatdr Moderator Dr. Ogr. Uyesi Bilge KALKAVAN

13.00 (L Ars. Gor. Gamze Giill ORGEC
Yeni Medyada Veri Yénetiminde ‘Algoritmik Yénetisim’ Kavraminin Bibliyometrik Analiz incelemesi

Gamze BIRGIN SAHIN
Dijital Katarsis ve Haz Tuketimi: KultUr EndUstrisi Baglaminda Youtube
ASMR Slime Videolarinin Disiplinler Arasi Analizi

Dr. Ogr. Uyesi Bahtiyar Ahu ALPASLAN, Dr. Ogr. Uyesi Feryade Tokan SENOL
Dijital Go¢cmenlerin Turkiye'deki Dijital Aliskanliklari

Ars. Gor. Dr. Ceren BOZ
Instagram Uzerinden Kurulan Képriler: Suriyelilerin Dijital Entegrasyon Deneyimi

Asst. Prof. &znur AKYILMAZ
Double Standards in Algorithmic Culture: Commodification of Women’s Bodies and
the Invisibility of Feminist Discourse

5 Kasim Carsamba - November 5" Wednesday 1. Giin Day 1

2_ OTURUM 2 th SESS|ON (CEP SlNEMASl) Dijitallesme ve Sinema Calismalari

Digitalization and Cinema Studie

13.00-14.15

Moderatér Moderator Dr. Ogr. Uyesi M. Fatih EMINOGLU

Mislina SOZER, Prof. Dr. Deniz YENGIN
Teknolojik D&NUsUM Cadinda Sanat ve Sanatci: Yapay Zeka ile Uretilen ilk Korku Filmi
“Mr. Puzzles Wants You to Be Less Alive” Ornegi

inmecs2b.hku.edu.tr
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ASAN KALYONCU UNI
2nd International Media and Cultural Studies Conference ILETISIM FAKULTES]

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

5 Kasim Carsamba - November 5" Wednesday 1. Giin Day 1

2_ OTURUM 2 nd SESS|ON (CEP SlNEMASl) Dijitallesme ve Sinema Calismalari

Digitalization and Cinema Studie

13.00-14.15

Moderatdr Moderator Dr. Ogr. Uyesi M. Fatih EMINOGLU

Dr. Ogr. Uyesi Buket AKDEMIR DILEK
Parcalanan Anlatilar ve Meme Kultlru: Isengard Sanayi Odasi Instagram icerikleri
Baglaminda Sinema Deneyiminin Dijital Yeniden Uretimi

Doc¢. Dr. Emre Ahmet SECMEN
Bir Karakter Olarak DUsmanlasan “Yapay Zeka”: Mission Impossible Filmlerinde
Kotl Karakterin DonUsumu

Fatma OZKULEKGI, Prof. Dr. M. Emre KOKSALAN
Toplumsal Cinsiyet Baglaminda “Bahar” Dizisi Uzerine Bir Alimlama Calismasi

1415 Q Ars. Gor. Dr. Emrah CEVHER
Dijital DéntUstimden Yapay Zekaya: Film Uretim Pratiklerinde Yeni Yaratici Strecler

5 Kasim Carsamba - November 5™ Wednesday 1. Giin Day 1

3_ OTURUM 3 rd SESSlON (CINE AMFI) Sosyal Medya ve Dijital Etkilesim

Social Media and Digital Interaction

14.15-15.30

14.15 (J) Gamze BiRGIiN SAHIN, Prof. Dr. Emre KOKSALAN: Televizyondan YouTube’a:
Dijital Etkilesim Caginda Kadinlar Arasi Rekabetin Feminist Bir Analizi (Gelin Evi Ornegi)

Moderatér Moderator Ars. Gor. Dr. Ceren BOZ

irem HOYLU, Ars. Gor. Dr. Ceren BOZ
Somut Kultlr Miraslarinin Tanitilmasinda Instagram’in islevi: Gobeklitepe Ornegi

Hasan TAS, Prof. Dr. Ayhan ERDEM
Koordineli Dijital Aktorler ve X Gundeminin insasi: 2024 Istanbul BlyUksehir Belediye Baskanligi Secimleri

Doc. Dr. Ozlem AKKAYA
Dijital Haber Kuruluslarinin X Hesaplarinda Babalar Gunt: Katilimci Babalik M,
Hegemonik Erkekligin Duygusal Yeniden Uretimi Mi?

Prof. Dr. G. Rengin KUOGUKERDOGAN, Ogr. Gor. Rabia Elif YAKUT
Gercek Mi, Yapay Mi? Liderlik Soylemi ve Yapay Zeka

inmecs2b.hku.edu.tr n
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ASAN KALYONCU UNI
2nd International Media and Cultural Studies Conference ILETISIM FAKULTES]

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

5 Kasim Carsamba - November 5™ Wednesday 1. Giin Day 1

4_ OTURUM 4th SESSlON (CEP SiNEMASI) Gorsel Kiiltiir ve Dijital Estetik

Visual Culture and Digital Aesthetic

14.15-15.30

Moderatdr Moderator Dr. Ogr. Uyesi M. Fatih EMINOGLU

Doc. Dr. Atiye GUNER, Yeter Yelda SAHANOGLU
Dijital Kolajlarda Renklerin Tipografik Okunaklilik ve Okunabilirlik Uzerinden incelenmesi

Mehmet SONMEZ, Prof. Dr. Ayhan ERDEM
Pazarlama Stratejilerinin Belirlenmesinde Ambalaj Tasariminin Tuketicilerin Marka Tercihine Etkisi
(Ornek: Kuruyemis Sektéri)

Seda AYTEKIN, Doc. Dr. Atiye GUNER
Afis Tasariminda Géstergebilimsel Analiz: IKSV Festival Afisleri Ornegi

Ars. Gor. Melike GELIK
Sosyal Medyaya Felsefi ve Elestirel Bir Bakis: Byung- Chul Han’in
Yorgunluk Toplumu Kavrami

15.30 Q Biisra Nida KURUGOLAK, Prof. Dr. Ayhan ERDEM
Dijital Donustm ve Kulturel Etkilesim Baglaminda Magnum Reklamlarinin
Kulturlerarasi Géstergebilimsel Analizi: Turkiye ve Japonya Ornegi

OGLE ARASI LUNCH BREAK 15.30-15.45

5. OTURUM 5 SESSION (CINE AMFI) Gbrsel iletisim Tasarimi

Visual Communication Design

15.45-17.00

Moderatdr Moderator Doc. Dr. Atiye GUNER

15.45 $ Prof. Dr. Giilname OZDEMIR
Tasarim ve Maddi Kulturde Dijital Populer Kultur: Cagdas Uygulamalar ve
Kuramsal Perspektifler

Prof. Dr. Giil Rengin KUOGUKERDOGAN Ars. Gor. Leyla TURGAL
Dijital Kultur ve Marka lletisimi Baglaminda Turk Hava Yollar’'nin
“Vazgecme” Reklam Filminin Gostergebilimsel CoézUmlemesi

Dr. Sema GUMUS
Event (Olay) Markalarinin Halkla lliskiler Baglaminda Degderlendirilmesi

Tutku Meliha ER, Prof. Dr. Gill Rengin KUOGUKERDOGAN, Ars. Gor. Dr. Ceren BOZ
iklim Degisikligi Temali Cevreci Reklamlarda Duygusal Mesajlar:
Duygusal Tepki Modeli Baglaminda Bir Cézimleme

inmecs2b.hku.edu.tr n
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ASAN KALYONCU UNI
2nd International Media and Cultural Studies Conference ILETISIM FAKULTES]

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

5 Kasim Carsamba - November 5" Wednesday 1. Giin Day 1

5. OTURUM 5" SESSION (CINE AMFI) Gbrsel iletisim Tasarimi

Visual Communication Design

15.45-17.00

Moderatdr Moderator Doc. Dr. Atiye GUNER

Ogr. Gor. Simge YILMAZ, Prof. Dr. Giil Rengin KUCUKERDOGAN
Kultlrlerarasi Géstergebilim ve Gizellik ideasr: Guzellik EndUstrilerindeki
Reklam Kampanyalarinin Gostergebilimsel Acidan Karsilastirilmali Olarak Incelenmesi

5 Kasim Carsamba - November 5t Wednesday 1. Gilin Day 1

6. OTURUM 6™ SESSION (CEP SINEMASI) Dijital Medya ve Doniistim

Digital Media and Transformation

15.45-17.00

Moderatdr Moderator Dr. Ogr. Uyesi Batu DURU

Lokman TAS, Dr. Ogr. Uyesi M. Fatih EMINOGLU
“Yaz! Tura” Filminin Sinemada Dijital D&nUsim Uzerine incelemesi

Emel TURGUT, Doc. Dr. Atiye GUNER
Algoritmik Hapishane: “Dijital Esaret” Filmi Baglaminda Gézetim ve Dijital Cezalandirma

Dr. Ogr. Uyesi Niyazi Can ©ZBASARAN, Dr. Ogr. Uyesi Burak POLAT
JenniCAM’den Sosyal Medyaya: Gézetim Ekonomisinde Cyborg Oznelligin Yayginlasmasi

Filiz PAZARBASI, Prof. Dr. Giil Rengin KUCUKERDOGAN, Ars. Gor. Dr. Ceren BOZ
Z Kusaginda Dijital Oyunlar Yoluyla Sosyallesme ve Ebeveyn Rehberliginin Roll

17.00 QO Sevil ARICA, Dr. Ogr. Uyesi Bilge KALKAVAN
Sustainability in Intercultural Communication After Erasmus+
Experience: An Analysis on Teachers

inmecs2b.hku.edu.tr m
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2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6" 2025

5 Kasim Carsamba - November 5% Wednesday 1. Gilin Day 1

7. OTURUM 7 SESSION (CINE AMFI) Dijital Sanat ve Kl

Digital Art and Culture

17.00-18.00

Moderatdr Moderator Dr. Ogr. Uyesi Bilge KALKAVAN

17.00 gJ) Mehmet CELIK, Prof. Dr. Ayhan ERDEM
Televizyon Reklamlarinda Yaratici Stratejilerin incelenmesi:
Gida Perakendeciligi Sektora Uzerine Bir Arastirma

Dr. Ogr. Uyesi Esra AVLANMAZ BiLECEN
Dijital Cagin Teknolojilerinin ic Mekana Yansimalari: Sanal Mekanlar

Doc. Dr. Atiye GUNER
Cagdas Sanat Muzelerinin Toplum ile iletisiminde Sosyal Medya Faktéri

Dr. Ogr. Uyesi Saadet UGURLU, Mahmut Cihan TOKER, Osman AYTEKIN, Celalettin AKTAS,
Yakup YENER, Mehmet SONMEZ, Neslihan KARAYILAN, Yeter Yelda SAHANOGLU,
Batuhan Sercan AKBAS

Gaziantep Hikayeleri Hibrit Sergisinin Dijital DonUsim Baglaminda Sunumu

5 Kasim Carsamba - November 5" Wednesday 1. Gilin Day 1

8_ OTURUM 8 th SESS|ON (CEP S|NEMAS|) Dijital D6nlisiim ve Medya Pratikleri

Digital Transformation and Media Practices

17.00-18.00

Moderator Moderator Prof. Dr. Ayhan ERDEM

Bilge KENES, Ars. Gor Dr. Canahmet BOZ
Universite Ogrencilerinde Sosyal Medya Bagimliliginin Siddet Egilim DUzeyi ve
Empati Uzerindeki Etkisinin incelenmesi

Doc. Dr. Sevilay ULAS
Sosyal Medya Influencerlari ve Para-Sosyal Etkilesim

Doc. Dr. ibrahim Halil EFENDIOGLU
Kisa Video Algoritmalari, Dikkat Ekonomisi ve Pazarlama Sonugclari:
Prisma Tabanli Bir Sistematik Derleme

18.00 Q Ars. Gor. Dr. Feride GUNER
Metinden Mekana, Ekrandan Bedene: Dijital DOonUsimU Anlamada
Etnografi Neden Gerekli?

inmecs2b.hku.edu.tr n
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2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

6 Kasim Persembe- November 6 ™ Thursday 2. Gilin Day 2

1_ OTURUM ‘| st SESS|ON (ONL'NE) iletisim Teknolojileri ve Kullanici Deneyimi

Communication Technologies and User Experience

10.00-11.15

Moderatdr Moderator Dr. O&r. Uyesi Batu DURU

10.00 J) Dr. Ogr. Uyesi Elif ATAMAZ
Yeni Medya Déneminde Reklamin DonUsumu:
Kuzey Kibris Universiteleri Uzerine Karsilastirmali Bir inceleme

Dr. Ogr. Uyesi Gézde COBEK
Flort Uygulamalari Zamaninda Es Se¢cmek:
Turkiye'deki Kullanicilarin “Kaydirma” Pratiklerinin Duygulanimsal Analizi

Doc. Dr. Tuba ISIK
Saglik lletisimi Baglaminda Yapay Zeka Destekli Giyilebilir Teknolojiler

Dr. Ogr. Uyesi Ali Murat MIRCIK
Dijitallesme ve Kulturel Temsil: Yerel Kulturlerin Sosyal Medya Araciligiyla Yeniden insasi

Dr. Ogr. Uyesi Melike SEJFULA
Robot Gazetecilik Baglaminda Sosyal Medyada Yapay Zeka Haber Spikerleri: Robotv Media Ornegi

6 Kasim Persembe- November 6" Thursday 2. Gilin Day 2

2. OTURUM 2™ SESSION (ONLlNE) Goérsel Kiiltiir ve Dijital Estetik

Visual Culture and Digital Aesthetics

10.00-11.15

Moderatér Moderator Ars. Gor. Dr. Ceren BOZ

Dr. Ogr. Uyesi Hatice Merve GUGC, Dr. O&r. Uyesi Hasan ASAN
Sanatta Estetik DonUsim ve Olcim: Yeni Medya ve Yapay Zekd Temelli Deneyimler

Dr. Ogr. Uyesi Giilden DEMIR
Dijital RittUeller ve Kulturel Performanslar: Kuramsal Bir Tartisma

Doc. Dr. Serdar Kuzey YILDIZ
TranshUmanist Hermeneutik ve Sibernetik Bedenler:
iletisimsel ArayUzlerin Yeniden Kavramsallastiriimasi

Doc. Dr. Serdar KiPDEMIR
Latin Kaligrafisinin Dijitallesme SerUveni: Estetik, Kimlik ve Teknoloji Diyalogu

Doc. Dr. ihsan EKEN, Pinar YUCEL
Etkilesimsel Deneyim Baglaminda Egitim Platformlarinin Tasarim Dederlendirmesi

inmecs2b.hku.edu.tr
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2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6" 2025

6 Kasim Persembe- November 6 " Thursday 2. Gilin Day 2

3_ OTURUM 3 rd SESS|ON (ONLlNE) Dijitallesme ve Sinema Calismalari

Digitalization and Film Studies

10.00-11.15

Moderatér Moderator Dr. Ogr. Uyesi M. Fatih EMINOGLU

Rabia OREN, Prof. Dr. Deniz YENGIN
Dizilerde Reklam ve Algi Yonetimi iliskisi: Gassal Dizisi Uzerine Bir Dederlendirme

Mine ECE OZTURK, Dr. Ogr. Uyesi Yalgin YILMAZ
Turkiye'de Dijitallesme Sonrasinda Televizyon izleme Aliskanhklarindaki
Degisikliklerden Kaynaklanan Hukuki Sorunlar

Dr. Ogr. Uyesi Esra EREN
Dijital DonGsUmun Film Yapim Sudreclerine Etkileri

6zge BOZ, Doc. Dr. M. Elif DEMOGLU
VR Belgeseller ve Duygulanimsal Taniklik: Clouds Over Sidra (2015) ve Becoming Homeless (2017)
Ornekleri Yeniden insasi

1115 Q Ars. Gor. Mahmut CERAN
Auteurden Kuratore: Film Yonetmeninin Teknolojik DonUsumu

6 Kasim Persembe- November 6" Thursday 2. Gilin Day 2

4_ OTU RUM 4 th S ESS | O N (ONLl NE) Dijital Hikayeleme ve Yeni Anlati Bigimleri

Digital Storytelling and New Narrative Forms

11.15-12.15

Moderatdr Moderator Dr. Ogr. Uyesi Oznur AKYILMAZ

11.15 J) Ars. Gor. Aybitkke DOGAN
Hareket Halindeki Hafiza: Tir Sofdrlerinin Youtube Anlatilari ve Surdurulebilir Kaltur

Dr. Ogr. Uyesi Kerim KARAGOZ, Zeynep Alara KARAGOZ
Farkh Kultturlerde Gastronomi Temali Filmlerde Mutfak Mekanlarinin, Mimarisinin ve
Geleneksel Araclarinin Sinemadaki Temsilleri

Ars. Gor. Kadir Can OZEL
Dijital Cagda lletisim, idari Usul ilkeleri ve Hukuk Devleti

Ars. Gor. Melis YILDIZIVIRAN, Ars. Gor. ibrahim OKsUZ
Kulturel Bellegi Dijitallestirme: MUBI'nin Sevmek Zamani Filmini Kultarel
Bir Etkilesim Alanina DonUsturmesi

inmecs2b.hku.edu.tr
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5_ OTURUM 5 th SESS|ON (ONLlNE) Dijitallesme ve Sinema Calismalari

Digitalization and Film Studies

11.15-12.15

Moderatér Moderator Dr. O&r. Uyesi Buket AKDEMIR DILEK

Dr. Ogr. Uyesi Cem HAKVERDI
SozIU Tarihten Belgesel Filme: isbirlikci Yaklasim ile Belgesel Uretimi

Prof. Dr. Siileyman ILASLAN, Prof. Dr. Kenan DEMIRCI, Doc. Dr. Ergin SAFAK DIiKMEN,
Prof. Dr. Burcu SUMER

Kuresel Dijital Platformlar ve Kesfedilebilirlik: Netflix, Disney+ Ve Amazon Prime Video'nun

Acilir Ekranlari Uzerinden Bir icerik Onceliklendirme Analizi

Dr. Ogr. Uyesi Kevser AKYOL OKTAN
Direnmenin Estetigi Ya Da Anti-Otoriteryan Hing: Siberpunk Evrende Hacker imgeleri

Dr. Ogr. Uyesi Hiiseyin GENCALP
Dini Kozmetik: Dijital Platformlarda Yer Alan Eglence iceriklerinde Dini Sembol ve
Terminolojinin Kullanimi, ‘Genie, Make a Wish’ Dizi Ornegi

6 Kasim Persembe- November 6" Thursday 2. Gilin Day 2

6_ OTURUM 6 th SESS|ON (ONLlNE) Dijital DOniisiim ve Etkilesim

Digital Transformation and Interaction

11.15-12.15

Moderatdr Moderator Dr. Ogr. Uyesi Bilge KALKAVAN

M.Sc, Esma Nur Cerinan OTOVIiC
The Impact of Social Networks on Cultural Diplomacy At The International Level:
Influencer Marketing Approach

Dr. Tommaso SANTILLI, Prof Catia GIACONI, Prof. llaria D’ANGELO
Inclusive Educational Agency in Digital Transformation: Rethinking Didactic Mediators
Through Participatory Action Research

Asst. Prof. Dr. Rana Kahraman DURU
Translating in the Age of Digital Transformation: Crisis Interpreting, New Media and Resilience

1215 Q Ogr. Gor. Dr. Kemal SAHIN
Exploring The Interplay Between Playability And Usability In Mobile Games

OGLE ARASI LUNCH BREAK 12.15-13.15

inmecs2b.hku.edu.tr m
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7_ OTURUM 7 th SESS|ON (ONL'NE) Dijital Cagda Medya Okur-Yazarhigi

Media Literacy in the Digital Age

Moderatér Moderator Dr. O&r. Uyesi Buket AKDEMIR DILEK

13.15 J’

13.15-14.30

Ebru KILIC, Seyda KARAMAN, Dr. Ogr. Uyesi Mehmet KARASU
Olumsuz Dijitallesme Egilimlerinin Zamani Kendileme Uzerindeki RolU:
Nomofobi, Fomo ve Felaket Kaydirmasi

Dr. Ogr. Uyesi Ugur KAHRAMAN
Podcast Gazeteciligi: Dijital DO6NnUsUmUn Sesli Hikaye Anlatimi Bicimi

Emre Okumus
Medya Etigi ve Yapay Zeka: Dijital Cagda Sorumluluk Kavraminin Yeniden Tanimlanmasi

Prof. Dr. And ALGUL, Aysegiil 0ZKUL
Bilgi Teknolojileri ve Yazilim Sektérinde Kadinlarin Dijital Emedi

Dr. Ogr. Uyesi Kiibra Sultan YUZUNCUYIL
Bilim iletisiminde Dijital Déndsim Temasinin Yeri: Universite Faaliyetleri Uzerine Bir Degerlendirme

6 Kasim Persembe- November 6™ Thursday 2. Gilin Day 2

8_ OTURUM 8 th SESS|ON (ONL'NE) Yapay Zeka ve Yaratici Endiistriler

Artificial Intelligence and Creative Industries

Moderatdr Moderator Dr. Ogr. Uyesi Oznur AKYILMAZ

13.15-14.30

Ars. Gor. Dr. U. Hazal YAYALAR
Dijital Cagda Yapay Zeka ile Yaratici Isbirliginde Sanatsal Uretim Modelleri

Dr. Ogr. Uyesi Mahmut ERCAN
Dezenformasyonla Mlcadelede Yapay Zeka

Dr. &zgiir ASLAN, Dr. Zeynep Nihan BAKIR
Yapa Zekad Destekli Instagram Paylasimlari Uzerine Kullanimlar ve Doyumlar Yaklasimi
Baglaminda Bir Analiz

Dr. Ferhat GOGER
Teknolojiye Karsi insan: Yapay Zekanin Elestirisi

Doc. Dr. ihsan EKEN
imgenin Yeniden Olusumu: Deepfake Caginda
Gercekligin Kurgusal Yeniden insasi

inmecs2b.hku.edu.tr
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9. OTURUM 9™ SESSION (ONLINE) Dijital Oyunlar

Digital Games

13.15-14.30

Moderatdr Moderator Dr. Ogr. Uyesi Batu DURU

Prof. Dr. Volkan YUCEL
#KisaForm Oyunculugu: TikTok ve Instagram Reels’de Oyun Anlatisinin
Mikro-Dramaturjisi ve Etkilesim Dinamikleri

Ogr. Gér. Ugur ARTUT
Dijital Oyun ArayuzU Tasariminda Algisal Derinlik: Paralaks Etkisi

Berfu CINAR
Sivil Toplum Kuruluslari Tarafindan Hazirlanan Ciddi Oyunlarda Kurgu ve
Gorsel Anlati Teknikleri: This is A True Story (A Beautiful Quest Of Water) Ornegi

Doc. Dr. Turan ASAN, Dr. Ogr. Uyesi Hasan ASAN
Dijital Oyunlarda Yeni Grafik Diller: Yapay Zeka Tarafindan Uretilen Gérsel Usluplar

14.30 Q Ferya Nurgiil TUNGC
Video Art ve Enstelasyonun Sanatsal Kesisiminde
Zaman- Mekan- Goruntt Uclusu: Van Gogh Dijital Sergisi Uzerine Bir Analiz

6 Kasim Persembe- November 6 Thursday 2. Gilin Day 2

10. OTURUM 10" SESSION (ONLINE) Yeni Medya ve Etkilesim

New Media and Interaction

14.30-15.45

Moderatér Moderator Ars. Gor. Dr. Ceren BOZ

14.30 J) Ogr. Gor. Dr. Ayse OKUMUS
Facebook ve Instagram’da Kacirma Korkusu (Fomo): iletisimsel Bir inceleme

Dr. Ogr. Uyesi Bahadir Burak SOLAK
Dijital DUnyadan Bir Tehdit: Sosyal Medya Bagimliligi

Dr. Ozgiir ASLAN
Dijital Yayincilik Alaninda Turkiye Ornegi Uzerine Bir Durum Degerlendirmesi

Doc. Dr. Siileyman GUVEN, irem TEYMUR, Giiler Aygiil BILiCi, Géniil BOZKURT
Gelenekselden Dijitale: Gaziantep Bakircilik Zanaatinin KultUrel Acidan
Sosyal Medyada Gorunarlaga Uzerine Bir Calisma

Dr. Ogr. Uyesi Safa Gérkem AKTAS
Youtube'da Gazeteci Kimligi ve izleyici Etkilesimi: ‘The Philip Defranco Show’ Ornegi

inmecs2b.hku.edu.tr B
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9. OTURUM 9™ SESSION (ONLINE) Dijital Oyunlar

Digital Games

Moderatdr Moderator Dr. Ogr. Uyesi Batu DURU

14.30 (

13.15-14.30

Prof. Dr. Volkan YUCEL
#KisaForm Oyunculugu: TikTok ve Instagram Reels’de Oyun Anlatisinin
Mikro-Dramaturjisi ve Etkilesim Dinamikleri

Ogr. Gér. Ugur ARTUT
Dijital Oyun ArayuzU Tasariminda Algisal Derinlik: Paralaks Etkisi

Berfu CINAR
Sivil Toplum Kuruluslari Tarafindan Hazirlanan Ciddi Oyunlarda Kurgu ve
Gorsel Anlati Teknikleri: This is A True Story (A Beautiful Quest Of Water) Ornegi

Doc. Dr. Turan ASAN, Dr. Ogr. Uyesi Hasan ASAN
Dijital Oyunlarda Yeni Grafik Diller: Yapay Zeka Tarafindan Uretilen Gérsel Usluplar

Ferya Nurgiil TUNC
Video Art ve Enstelasyonun Sanatsal Kesisiminde
Zaman- Mekan- Goruntt Uclusu: Van Gogh Dijital Sergisi Uzerine Bir Analiz

6 Kasim Persembe- November 6 Thursday 2. Gilin Day 2

10. OTURUM 10" SESSION (ONLINE) Yeni Medya ve Etkilesim

New Media and Interaction

Moderatér Moderator Ars. Gor. Dr. Ceren BOZ

14.30-15.45

14.30 J) Ogr. Gor. Dr. Ayse OKUMUS

Facebook ve Instagram’da Kacirma Korkusu (Fomo): iletisimsel Bir inceleme

Dr. Ogr. Uyesi Bahadir Burak SOLAK
Dijital DUnyadan Bir Tehdit: Sosyal Medya Bagimliligi

Dr. Ozgiir ASLAN
Dijital Yayincilik Alaninda Turkiye Ornegi Uzerine Bir Durum Degerlendirmesi

Doc. Dr. Siileyman GUVEN, irem TEYMUR, Giiler Aygiil BILiCi, Géniil BOZKURT
Gelenekselden Dijitale: Gaziantep Bakircilik Zanaatinin KultUrel Acidan
Sosyal Medyada Gorunarlaga Uzerine Bir Calisma

Dr. Ogr. Uyesi Safa Gérkem AKTAS
Youtube'da Gazeteci Kimligi ve izleyici Etkilesimi: ‘The Philip Defranco Show’ Ornegi
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11 OTURUM ‘|‘| th SESS|ON (ONL'NE) Gorsel Kiiltiir ve Dijital Estetik

Visual Culture and Digital Aesthetics

14.30-15.45

Moderatdr Moderator Doc. Dr. Atiye GUNER

Doc. Dr. Dilge KODAK
Futlrizm ve Yeni Dinya Dlzeni: Tematik Bir inceleme

Dr. Ogr. Uyesi Salih APAYDIN
Algoritmik Estetikler ve Gorsel Uretim: Grafik Tasarimin Dijital Sanattaki Yeri

Ars. Gor. Ozge KALYONCU FIRAT, Dr. Ogr. Uyesi ismail ERIM GULACTI
Algoritmik Estetigin Sunumu: Dijital Sanatta Kuratér- Sanatci-izleyici Ucgeninde Sergileme Tasarimi

Dr. Ogr. Uyesi Hatice Merve GUC, Dr. Ogr. Uyesi Hasan ASAN
Sanatta Estetik DonUsim ve Olcum: Yeni Medya ve Yapay Zekd Temelli Deneyimler

Ars. Gor. Dr. Emre KOPARAN
Childish Gambino Kimdir ve Nerededir? Metamodernizmin Dogan ve Olen ilk Cocugu

6 Kasim Persembe- November 6" Thursday 2. Glin Day 2

12. OTURUM 12t SESSION (ONL'NE) Dijital Pazarlama

Digital Marketing

14.30-15.45

Moderatdr Moderator Prof. Dr. Ayhan ERDEM

Dr. Ogr. Uyesi Bliisra KUCUKCIVIL, Prof. Dr. Murat KOCYIiGiT
Dijital Cagda Halkla iliskilerde Aracsal Cok Yonlultk: Hibrit iletisim Paradigmasi Baglaminda
Kuramsal Bir Degerlendirme

Dr. Ogr. Uyesi Biisra KUGCUKCIVIL, Prof. Dr. Murat KOCYiGiT
Halkla lliskilerde Dijital Etik Farkindaliginin Yukselisi: Literattr Temelli Bir inceleme

Tiirkiin CELEP, Prof. Dr. Ayhan ERDEM
Dijital Pazarlama Stratejilerinin Belirlenmesinde Kurumsal Sosyal Sorumluluk Projelerinin
Marka Tercihine Etkisi: Turkiye Akaryakit Sektériinde Opet Ornedi

Do¢. Dr. Mehmet Baris YILMAZ
Soguk Savas Doneminde Cekoslovakya'da KomuUnizm Propagandasi

15.45 Q Doc. Dr. Silleyman GUVEN, Derya SAGIR, Basak ©ZDEM, Kevser Hilal ZORKIRIiSCi
Kulturlerarasi iletisim Baglaminda Géc¢ Olgusu ve Kaltirlenme: Suriye Kaynakli Gécin
Turkiye Toplumuna Yansimasi Uzerine Bir Arastirma

inmecs2b.hku.edu.tr m
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13. OTURUM 13" SESSION (ONLINE) Dijital Medya ve Etik

Digital Media and Ethics

15.45-17.15

Moderatdr Moderator Dr. Ogr. Uyesi M. Fatih EMINOGLU

15.45 (L Doc. Dr. Giilsiin BOZKURT
Genclerin Dijital Etik Algisi; instagramda Etik ikilemler ve CozUm Arayislari

Ogr. Gor. Dr. irem Ebru YILDIRIM SEN
Dijital lletisimde icerik Guveni: Youtube Kullanicilarinin Gérdsleri

Dr. Ogr. Uyesi Deniz BILGE ULKER
Bir Medya G&sterisi Olarak Ev Isi: Instagram’daki Temizlik Fenomenlerine (Cleanfluencer)
Dair Sosyolojik Bir Degerlendirme

Dr. Ogr. Uyesi Semra DEMIRDIS
Dijital Gazetecilikte Baslik Stratejileri: Turkce ve Ingilizce Cevrim ici Haber Siteleri Uzerine
Karsilastirmali Bir icerik Analizi

Zeynep ARAS
Dezenformasyon ve Sahte Haberlerle MUcadelede Medya Okuryazarliginin Yeri

Ars. Gor. Dr. Ufuk OZDEN, Dr. Ogr. Uyesi Burak POLAT, Dr. Ogr. Uyesi Mehmet Serhan TEZGEC
Instagram’da Kullanici Deneyiminin ManipUlasyonu Olarak Reklam Eklektizmi Uzerine Nitel Bir Arastirma

6 Kasim Persembe- November 6t Thursday 2. Giin Day 2

14. OTURUM 14 SESSION (ONLINE) Dijital Dénilsiim ve Etiilesim

o Digital Transformation and Interaction
Moderatdr Moderator Dr. Ogr. Uyesi Bilge KALKAVAN

15.45-17.00
Prof. Dr. Zviad DOLIDZE
Beginnings and Initial Outcomes of Digital Cinema

Prof. Dr. Blilent Bahri Kii¢likerdogan, Prof. Dr. Dragan Milinkovic Fimon
Digital Transformation and Media Economics

Assoc. Prof. Giorgi KHAREBAVA
The New Life of Film: The Digital Version

Ogr. Gor. Dr. Kemal SAHIN
From User To Player: Reframing The Human-Computer Relationship Through Play And Interaction

17.00 Ars. Gor. Ecem ERGUL, Meliksah KIZILKAYA
Al-Powered News Verification: Categorical and Discursive Analysis of Grok's Responses on X

inmecs2b.hku.edu.tr E
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KAPANIS KONUSMALARI CLOSING SPEECHES (ONLINE) 17.15-17.45

Prof. Dr. Ayhan Erdem
HKU lletisim Fakultesi- Gorsel lletisim Tasarimi BolUmuU

Dr. &gr. Uyesi M. Fatih Eminoglu
HKU iletisim Fakultesi Dekan Yardimcisi
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YENi MEDYADA VERi YONETIMINDE ‘ALGORITMIK YONETISIM’ KAVRAMININ
BiBLIYOMETRIK ANALIiZ INCELEMESI

Ars.Gor. Gamze Guil ORGEC
istanbul Galata Universitesi, Sanat ve Sosyal Bilimler Fakdltesi, Halkla iliskiler ve Reklamcilik Blimi
ID: 0009-0007-9382-690X

Algoritmik yonetisim, yapay zeka sistemine bagh olarak dijital platformlarda cesitli karar alma silreclerinde algoritmalarin artan
roliinil ifade eder. Arama motorlarindan sosyal medya platformlarindaki icerik siralamalarina kadar algoritmalar, hangi bilginin ne
zaman ve nasil sunulacagini belirleyen temel mekanizmalar haline gelmistir.

Algoritma sisteminin dijital icerikleri sekillendirirken hangi egitim setlerinden beslendigi, sosyal medya ve ¢cevrim ici iletisimde,
icerik yayithminin nasil sekillendigi ve kullanici etkilesimlerinin nasil yonlendirildigi bayik bir tartisma konusudur. Bu tartisma,
dijital veri yonetimiyle dogrudan iliskilidir. Ginlimuz 6rnekleri arasinda cerez izin panelleri, hedefli reklam veri ambarlari ve kisa
video platformlarinin dneri motorlari yer alir. Algoritmik hakimiyetin giiclenmesi, dijital platformlarda daha seffaf, etik, objektif ve
hesap verilebilir bir yapi ile saglam yonetisim cerceveleri gelistirilmesini gerekli kilmaktadir. Algoritmanin dijital ekosistemdeki risk
faktorlerinin degerlendirilmesi sorumlu algoritma yoénetisimi icin dnemli bir ihtiyactir.

Buradan hareketle, s6z konusu kavrama iliskin sonuclarin yeni medya ve etkilesim alanindaki akademik calismalara genel bir bakisi
saglanmaktadir. Nicel analiz yontemi kullanilan arastirma, 05.09.2025 tarihinde, Web Of Science veri tabani Gizerinden, "algorithmic
governance” anahtar kelimesi secilerek yapilan arastirmada, “lletisim” ve “Sosyal Bilimler, Disiplinler arasi” sinirlandiriimasi ile 76
sonuca ulastimistir. Veri, Wosviewer ve Biblioshiny programi ile analiz edilerek bilimsel ag haritasi olusturulmustur. Sonuclara gére
algoritmik yonetisim kavramini, iletisim disiplini baglaminda dederlendiren ve aralarinda en yiksek badlanti bulunan yazarlarin tek
bir kiimede birlesen 18 isim oldugu ama en dretken olarak belirli bir yazar olmadigi tespit edilmistir. En ¢ok atif alan yazarin
Makhortykh’in oldudu, en cok yayin yapilan tlkenin Hollanda oldudu sonucuna ulasiimistir. En cok atif alan yazarlarin en baglantil
yazarlar olmadigi ayrica goriilmektedir. Tematik harita, platform yonetisimi ve icerik moderasyonunun merkezde konumlandigini;
g6zetim, duygu/algr ve dijital yenilik temalarinin ise dustk yogunlukta kaldigini ve arastirma odadinin bu bosluklara yonelmesi
gerektigini ortaya koymaktadir.

Anahtar Kelimeler: Algoritmik Yonetisim, Dijital Platformlar, Bibliyometrik Analiz, Wosviewer

BIBLIOMETRIC ANALYSIS OF THE CONCEPT OF ALGORITHMIC GOVERNANCE' IN
DATA MANAGEMENT IN NEW MEDIA

Res. Asst. Gamze Gul ORGEC
Istanbul Galata University, Faculty of Arts and Social Sciences, Department of Public Relations and Advertising
ID;: 0009-0007-9382-690X

Algorithmic governance refers to the increasing role of algorithms in various decision-making processes on digital platforms, based
on artificial intelligence systems. From search engines to content rankings on social media platforms, algorithms have become
fundamental mechanisms that determine which information is presented, when, and how.

The training sets used by algorithms to shape digital content, how content dissemination is shaped in social media and online
communication, and how user interactions are guided are all subjects of considerable debate. This debate is directly related to
digital data management. Contemporary examples include cookie consent panels, targeted advertising data warehouses, and
recommendation engines on short-form video platforms. The strengthening of algorithmic dominance necessitates the
development of more transparent, ethical, objective, and accountable structures and robust governance frameworks on digital
platforms. Assessing the risk factors of algorithms in the digital ecosystem is a crucial requirement for responsible algorithm
governance.

From this perspective, the results related to this concept are presented as an overview of academic studies in the field of new media
and interaction. The research, which employed quantitative analysis, was conducted on September 5, 2025, using the keyword
"algorithmic governance” in the Web of Science database. The search, limited by the fields "Communication" and "Social Sciences,
Interdisciplinary,” yielded 76 results. The data was analyzed using Wosviewer and Biblioshiny to create a scientific network map.
The results revealed that the most highly connected authors who evaluated the concept of algorithmic governance within the
context of the communication discipline were 18 authors clustered together, but no single author was the most productive.
Makhortykh was the most cited author, and the country with the most publications was the Netherlands. It was also observed that
the most cited authors were not the most connected authors. The thematic map reveals that platform governance and content
moderation are centrally located, while the themes of surveillance, emotion/perception, and digital innovation remain low-density,
and that research focus should be directed at these areas.

Keywords: Algorithmic Governance, Digital Platforms, Bibliometric Analysis, VOSviewer
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DIJITAL KATARSIS VE HAZ TUKETIiMi: KULTUR ENDUSTRISI BAGLAMINDA
YOUTUBE ASMR SLIME VIDEOLARININ DiSiPLINLERARASI ANALIZi

Ziibeyde Gamze SAHIN
Hasan Kalyoncu Universitesi, Lisansiisti Egitim Enstitiist, iletisim Calismalari Doktora Ogrencisi
ID: 0009-0009-8258-1235

Ginumuizde dijital platformlarda giderek artan ASMR (Autonomous Sensory Meridian Response) videolari, gorsel ve isitsel
uyaranlarla izleyiciye kisa sireli haz ve rahatlama saglamaktadir. ASMR, "beyin masaji" olarak da bilinen ve karincalanma hissi,
rahatlama ve duygusal degisimlerle kendini g6steren bir fenomendir. Cocuk izleyicileri de kapsayan genis bir kitle tarafindan ilgiyle
takip edilen bu icerikler, bireylerin anhk psikolojik ihtiyaclarini gecici olarak karsilarken, kultir endistrisi baglaminda
degerlendirildiginde standartlastiriimis ve tekrarlayan haz déngilerinin bir parcasi haline gelmektedir.

Calismanin temel amaci, ASMR iceriklerinin ¢ocuk izleyiciler Gizerindeki kisa ve uzun vadeli etkilerini, kiltir endistrisi baglaminda
elestirel bir bakis acisiyla incelemektir. Arastirma, kuramsal altyapisini Adorno ve Horkheimer’in kiltir endustrisi kavrami ile
Baudrillard’in tiiketim toplumu ve similasyon kuramindan almaktadir. Psikoloji disiplini acisindan davranisci kuram, sosyoloji
acisindan tiketim ve similasyon kaltard, iletisim calismalart baglaminda ise dijital medyanin izleyici deneyimini pasiflestirici
etkileri dikkate alinarak disiplinlerarasi bir yaklasim benimsenmistir. Bu badlamda calisma, cocuklara yonelik dijital iceriklerin
elestirel bir bicimde degderlendirilmesine katki sunmayi ve dijital medya okuryazarlidi ile ebeveyn rehberlidi konularinda farkindalk
gelistirmeyi amaclamaktadir.

Arastirmada, icerik analizi ve derinlemesine gériisme yontemleri bir arada kullanilacaktir. Bu dogrultuda, YouTube’da yer alan ve en
cok izlenen slime videolari arasindan, siresi 1-4 dakika arasinda degisen 5 video secilerek analiz edilecektir. Ayrica, derinlemesine
gorismeler kapsaminda, kartopu 6rnekleme yontemiyle belirlenen 7-11 yas araligindaki ilkokul cocuklarinin ebeveynlerinden 10- 20
kisiyle gérismeler gerceklestirilecektir.

Elde edilmesi beklenen bulgular, ASMR videolarinin kisa vadede cocuk izleyicilerde dijital katarsis sadlayarak gecici bir rahatlama
ve duygusal bosalim yarattigini; ancak uzun vadede bu iceriklerin diizenli ve kontrolsiiz tiiketiminin dijital bagimlilhk riskini
artirabilecedini ve cocuklari pasif tiiketici konumuna yerlestirebilecegini gdstermesi yonindedir. Bu baglamda calisma, cocuklarin
medya tiketim aliskanliklarinin psikolojik ve sosyokiiltiirel boyutlarini ortaya koyarak, dijital bagimlilik, pasif haz dongisi ve kiltir
enddstrisinin birey Gzerindeki etkilerine iliskin elestirel bir farkindalik gelistirilmesine katki saglamayi hedeflemektedir. Elde
edilecek bulgularin, hem akademik literatlre teorik katki sunmasi hem de ebeveynler, egitimciler ve medya okuryazarligi alaninda
calisan uzmanlar icin uygulanabilir 6neriler icermesi beklenmektedir.

Anahtar Kelimeler: ASMR, Kultir Endistrisi, Tiketim Toplumu, Katarsis, Yabancilasma

DIGITAL CATHARSIS AND PLEASURE CONSUMPTION: AN INTERDISCIPLINARY
ANALYSIS OF YOUTUBE ASMR SLIME VIDEOS IN THE CONTEXT OF THE CULTURAL
INDUSTRY

Ziibeyde Gamze SAHIN
Hasan Kalyoncu University, Graduate School, Doctoral student in Communication Studies
ID: 0009-0009-8258-1235

Today, ASMR (Autonomous Sensory Meridian Response) videos, which are becoming increasingly common on digital platforms,
offer viewers short-term pleasure and relaxation through visual and auditory stimuli. Also known as ‘brain massage,” this content
creates responses such as tingling sensations, emotional changes, and relaxation. These contents, which also include child viewers,
meet individuals' immediate psychological needs but have become part of standardised and repetitive pleasure cycles within the
context of the culture industry.

The study is situated at the intersection of communication, psychology, and sociology disciplines. In this context, the primary aim
of the study is to critically examine the short- and long-term effects of ASMR content on child viewers within the context of the
culture industry. The theoretical foundation of the research is based on Adorno and Horkheimer's concept of the culture industry
and Baudrillard's theory of the consumer society and simulation.

The study adopted a qualitative approach, using semiotic analysis and content analysis methods together. A semiotic analysis was
performed on the visual, auditory, and tactile stimuli of five relaxation videos with the theme “#satisfying” selected from among
the most-watched slime videos on YouTube. Semi-structured interviews were conducted with 12 parents selected by snowball
sampling from the research population of child viewers and parents, based on children aged 7-11. The data obtained from the
semiotic analysis were evaluated using content analysis methods. The analysis was based on a model of themes, sub-themes, and
codes. Thus, the data obtained through semiotic analysis was supported by content analysis, and the meanings
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derived from the signs were systematically classified, thereby increasing the validity and consistency of the findings. The findings
indicate that ASMR content provides short-term relaxation but increases the risk of digital addiction and passive consumption in
the long term. The study aims to raise awareness about media literacy and parental guidance.

Keywords: ASMR, Cultural Industry, Consumer Society, Catharsis, Alienation.

DIJITAL GOCMENLERIN TURKIYE'DEKI DIJITAL ALISKANLIKLARI

Dr. Ogr. Uyesi Bahtiyar Ahu ALPASLAN
Yeditepe Universitesi, iletisim Faktiltesi, Gazetecilik BoIim(i
ID: 0000-0002-3296-3050

Dr. Ogr. Uyesi Feryade TOKAN SENOL
Yeditepe Universitesi, iletisim Fakiiltesi, Gazetecilik Bolimii
ID: 0000-0003-07071242

Dijitallesme caginda bireylerin teknolojiyle kurduklari iliski, sosyal ve kaltirel yasamlarini donlstirerek degistirmektedir.
Prensky’nin (2001) ortaya koydugu “dijital gdcmen” kavrami, teknolojiyi yasamlarinin ilerleyen dénemlerinde 6grenen bireyleri
tanimlamakta ve onlarin dijital diinyaya uyum sireclerini anlamada énemli bir cerceve sunmaktadir. Bu calisma, Tarkiye’deki dijital
gécmenlerin dijital aliskanhklarini incelemeyi amaclamaktadir.

Kuramsal ¢cercevede Teknoloji Kabul Modeli (Davis, 1989) ve Kullanimlar ve Doyumlar Teorisi (Katz, Blumler & Gurevitch, 1973) temel
alinmistir. Arastirmada karma yontem yaklasimi benimsenmis; 45 yas ve Gzeri bireylerden olusan (X Kusagi - 1965 ve 1979 dogumlu)
orneklem grubuna dijital kullanim aliskanliklarina yonelik anketler ve derinlemesine gorismeler uygulanmistir.

Bulgular, dijital gé¢cmenlerin internet kullaniminda haber siteleri, Facebook ve WhatsApp’l tercih ettiklerini; YouTube’un ise bilgi
edinme ve eglence amach kullanildigini gostermektedir. Dijital bankacilikta giiven sorunlari yasansa da pandemi sonrasi kullanimin
arttigi, e-devlet ve e-nabiz gibi hizmetlerin ginlik yasamda islevsel kolaylik sagladigr gérilmektedir. Katilimcilarin teknolojiyle
iliskilerinde en dnemli zorluklar giivenlik kaygilari ve karmasik arayizler olurken, cocuklar ve torunlarin uyum sirecinde kdpri islevi
gordigi belirlenmistir.

Sonug olarak, dijital gdé¢cmenler teknoloji kullaniminda islevselligi dncelikli gérmekte ve temel iletisim, resmi islemler ve haber takibi
Gzerinden dijitallesmeye giderek daha fazla entegre olmaktadir. Calisma, dijital ucurumun yalnizca erisim boyutunda degil, kullanim
derinligi baglaminda da ele alinmasi gerektigini vurgulamaktadir.

Anahtar Kelimeler: Dijital Go¢cmenler, Dijital Aliskanliklar, Teknoloji Kabul Modeli, Dijital Ucurum

DIGITAL IMMIGRANTS DIGITAL HABITS IN TURKEY

Dr. Ogr. Uyesi Bahtiyar Ahu ALPASLAN
Yeditepe University, Faculty of Communication, Department of Journalism/D: 0000-0002-3296-3050

Dr. Ogr. Uyesi Feryade TOKAN SENOL
Yeditepe University, Faculty of Communication, Department of Journalism
ID: 0000-0003-07071242

In the age of digitalization, individuals' relationship with technology is transforming and changing their social and cultural lives.
Prensky's (2001) concept of “digital immigrants” defines individuals who learn technology later in life and provides an important
framework for understanding their adaptation processes to the digital world. This study aims to examine the digital habits of digital
immigrants in Turkey.

The Technology Acceptance Model (Davis, 1989) and the Uses and Gratifications Theory (Katz, Blumler & Gurevitch, 1973) were used
as the theoretical framework. A mixed-methods approach was adopted in the research; questionnaires and in-depth interviews
regarding digital usage habits were administered to a sample group consisting of individuals aged 45 and over (Generation X - born
between 1965 and 1979).

The findings show that digital immigrants prefer news sites, Facebook, and WhatsApp for internet use, while YouTube is used for
information and entertainment purposes. Although there are trust issues in digital banking, its use has increased after the
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pandemic, and services such as e-government and e-pulse have been found to provide functional convenience in daily life. The most
significant challenges in participants' relationship with technology are security concerns and complex interfaces, while children and
grandchildren have been found to act as a bridge in the adaptation process.

In conclusion, digital immigrants prioritize functionality in technology use and are increasingly integrating into digitalization
through basic communication, official transactions, and news tracking. The study emphasizes that the digital divide must be
addressed not only in terms of access but also in terms of depth of use.

Keywords: Digital Immigrants, Digital Habits, Technology Acceptance Model, Digital Divide

INSTAGRAM UZERINDEN KURULAN KOPRULER: SURIYELILERIN DIiJITAL
ENTEGRASYON DENEYIiMi

Ars.Gor.Dr. Ceren BOZ
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi Boliimdi
ID:0000-0002-5456-1466

Suriye i¢ savasinin ardindan Tlrkiye'ye kitlesel gd¢ yasanmis; Gaziantep ili, yaklasik yarim milyon Suriyeliye ev sahipligi yaparak
onemli bir sosyal dénusim yasamistir. Bu déntsim, goc eden ve ev sahibi toplum arasindaki etkilesimi yeniden sekillendirmis;
sosyal medya platformlari ise bu etkilesimde belirleyici roller Gstlenmistir. Bu calismada, Instagram &zelinde sosyal medyanin
entegrasyon slreclerine etkisi hem olumlu hem de olumsuz yonleriyle ele alinmaktadir. Calisma kapsaminda 20 katilimcinin
Instagram paylasimlari icerik analizi yontemiyle incelenmis ve Instagram’in gé¢ edenlerin bilgiye erisimini, dil 6grenimini, ekonomik
katilimini ve sosyal destek adlarina dahil olmasini kolaylastirarak entegrasyon strecini destekledigi gértlmastir. Ote yandan, dijital
platformlarin hemsehri temelli kapali gruplar olusturmasi, nefret sdylemlerinin yayilmasi ve yanlis bilginin hizla dolasima girmesi
gibi olumsuz etkilerle sosyal ayrismay! da derinlestirebildigi gorilmektedir. Ayrica, insan kacakciligi, cok eslilik ve istismar gibi
suiistimal alanlarinda sosyal medyanin araci olarak kullanildigr durumlar da sosyal entegrasyonu tehdit eden énemli risklerdendir.
Gaziantep ili 6rnedi tzerinden yapilan degerlendirmeler, sosyal medyanin entegrasyona etkisinin duruma, kullanici niyetine ve
dijital okuryazarlik dizeyine bagli olarak degistigini géstermektedir. Bu baglamda, sosyal medyanin entegrasyona katki sunabilmesi
icin daha bilincli, kapsayici ve denetimli bir sekilde kullaniimasi gerektidi sonucuna varilmistir. Calisma, dijital cagda entegrasyonun
valnizca fiziksel degil, ayni zamanda cevrimi¢ci badlamlarda da slrdiralebilir politikalarla desteklenmesi gerektigine isaret
etmektedir.

Anahtar Kelimeler: Gaziantep, Suriyeli, Gd¢, Entegrasyon

BUILDING BRIDGES ON INSTAGRAM.: THE DIGITAL INTEGRATION EXPERIENCE OF
SYRIANS

Res. Asst. Dr. Ceren BOZ
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID: 0000-0002-5456-1466

Following the Syrian civil war, Tirkiye experienced mass migration; the province of Gaziantep, hosting approximately half a million
Syrians, has undergone a significant social transformation. This transformation has reshaped the interaction between migrants and
the host society, with social media platforms playing a decisive role in this process. This study examines the impact of social media
on integration processes, focusing specifically on Instagram, and addresses both its positive and negative aspects. Within the scope
of the study, the Instagram posts of 20 participants were analyzed using content analysis, revealing that Instagram supports
integration by facilitating migrants’ access to information, language learning, economic participation, and inclusion in social
support networks. On the other hand, the tendency of digital platforms to form closed, hometown-based groups, the spread of hate
speech, and the rapid circulation of misinformation were observed to deepen social divisions. Furthermore, cases where social
media was used as a tool for human smuggling, polygamy, and exploitation highlight significant risks that threaten social
integration. Evaluations based on the Gaziantep case demonstrate that the impact of social media on integration varies depending
on context, user intention, and digital literacy levels. In this regard, the study concludes that social media must be used more
consciously, inclusively, and under regulation to contribute to integration. It also emphasizes that in the digital age, integration
must be supported not only in physical contexts but also in online environments through sustainable policies.

Keywords: Gaziantep, Syrian, Migration, Integration
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DOUBLE STANDARDS IN ALGORITHMIC CULTURE: COMMODIFICATION OF
WOMENS BODIES AND THE INVISIBILITY OF FEMINIST DISCOURSE

Asst. Prof. Oznur AKYILMAZ
Hasan Kalyoncu University, Communication Faculty, Visual Communication Design Department
ID: 0000-0002-6634-3140

In the process of digital transformation, social media platforms not only reshape modes of communication but also fundamentally
transform representations of gender. Instagram algorithms, which determine the nature of content displayed to users, concurrently
shape visibility politics. This study examines how Instagram promotes content that commodifies the female body while rendering
the critical discourses of women’s movements invisible. The primary research question is formulated as follows: “How do algorithms
transform the female body into an object of consumption while restricting its visibility as a political subject?” In this context,
popular influencer posts focused on fashion, beauty, and fitness are analyzed alongside content and engagement rates of feminist
movements. Through case study and digital ethnography methods, the reach, interaction, and censorship patterns of visually
similar content are comparatively assessed. Preliminary findings indicate that content commodifying the female body is rewarded
with greater visibility by the algorithms, while critical content produced by feminist campaigns and women’s movements receives
considerably lower exposure. This reveals that gender inequalities are reproduced within digital culture and that platform
economies play a decisive role in this process. Ultimately, the study demonstrates that digital transformation is not a
gender-neutral process; rather, it reinforces inequalities through algorithmic policies. In this regard, the visibility challenges faced
by feminist digital activism constitute a significant issue to be discussed in both the field of communication and gender studies.

Keywords: Digital Transformation, Algorithmic Culture, Gender, Instagram, Visibility Politics, Feminist Movements

PARCALANAN ANLATILAR VE MEME KULTURU: ISENGARD SANAYi
ODALARI INSTAGRAM ICERIKLERI BAGLAMINDA SINEMA DENEYIMININ
DIJITAL YENIDEN URETIMi

Dr.Ogr. Uyesi Buket AKDEMIR DILEK
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Radyo Televizyon ve Sinema Bélimi
ID:0000-0001-7809-2935

Dijital ortamda sinema deneyiminin yeniden Uretimi, geleneksel anlati bicimlerini dénstiirmekle birlikte, parcali anlatilar ve meme
kaltara aracihgryla yeni izleyici etkilesim bicimlerini de mimkin kilmaktadir. Bu ¢alismada, sinema parc¢alarinin mizahi, ironik ve
kulturel acidan yanki uyandiran dijital memeler araciligiyla yeniden insasi gdsterilmekte ve érneklem olarak “Isengard Sanayi
Odalar” adli Instagram hesabi incelenmektedir. Icerik analizi yontemiyle yiratilen arastirmada, secilen film sahnelerinin 6zgin
anlati sdrekliliginden koparilarak populer kiltar, gundelik yasam pratikleri ve giincel sosyo-politik sdylemlerle yeniden
batunlestirildigi gorilmektedir. Bu sirec, tutarli ve dogrusal anlatilardan kopusu; parcall, oyunsu ve katihmci kaltarel Gretim
bicimlerine gecisi ortaya koymaktadir.

Calisma, metinsel yeniden uyarlamalarin 6tesinde izlenme, bedeni, yorum ve paylasim gibi etkilesimsel él¢citlere de odaklanarak bu
dijital pratiklerde seyircilerin katilim boyutunu degerlendirmektedir. Bulgular, meme temelli yeniden yorumlamalarin yalnizca
sinemasal anlatilari parcalamakla kalmadigini; ayni zamanda kolektif mizah, ironi ve kiltlrel yorumlarla beslenen ortak bir dijital
hafiza insa ettigini gostermektedir.

Sonug olarak, arastirma meme kaltaranin sinemanin dijital yeniden tretiminde énemli bir mecra islevi gérdiagini ve glnimiz
medya ekolojilerinde izleyicilerin anlam, kimlik ve topluluk insasini nasil mizakere ettiklerine dair yeni acilimlar sundugunu ortaya
koymaktadir. Ayrica, dijital platformlarda yeniden dolasima giren ikonik yapimlarin (6rnedin Yaziklerin Efendisi, Harry Potter ve
Alacakaranlk vb.) sinema salonlarinda yeniden gosterime girmesiyle, daha énce kaybedilen seyircilerin salonlara geri dondiigi ve
Tirkiye’de bu yeniden gdsterimlere yonelik talebin belirgin bicimde arttigi gdzlemlenmektedir.

Anahtar Kelimeler: Sinema Deneyimi, Meme Kiltlr(, Parcali Anlatilar, Dijital Medya, Instagram

inmecs2b.hku.edu.tr E



‘ » '
/ %
' . A &‘\_[ ASAN KALYONCU
— ) - 'ﬁ UNIVERSITESI
‘IlETIS\M FAKULT‘ESI‘

2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

BUILDING BRIDGES ON INSTAGRAM.: THE DIGITAL INTEGRATION EXPERIENCE OF
SYRIANS

Asst. Prof. Buket AKDEMIR DILEK
Hasan Kalyoncu University, Faculty of Communication, Department of Radio, Television and Cinema
ID: 0000-0001-7809-2935

The reproduction of cinematic experience in digital environments not only transforms traditional narrative forms but also enables
new modes of audience interaction through fragmented narratives and meme culture. This study demonstrates the reconstruction
of cinematic fragments via digital memes that resonate humorously, ironically, and culturally, taking as its case the Instagram
account “Isengard Sanayi Odalar” Conducted through content analysis, the research reveals how selected film scenes are detached
from their original narrative continuity and reintegrated with popular culture, everyday practices, and contemporary socio-political
discourses. This process signifies a departure from coherent and linear storytelling toward fragmented, playful, and participatory
forms of cultural production.

Beyond textual re-adaptations, the study also focuses on interactional metrics such as views, likes, comments, and shares, thereby
evaluating the participatory dimension of audiences within these digital practices. Findings indicate that meme-based
reinterpretations not only fragment cinematic narratives but also construct a shared digital memory nourished by collective humor,
irony, and cultural commentary.

In conclusion, the research suggests that meme culture functions as a significant medium in the digital reproduction of cinema and
provides new insights into how audiences negotiate meaning, identity, and community within contemporary media ecologies.
Furthermore, the re-circulation of iconic films on digital platforms (such as The Lord of the Rings, Harry Potter, Twilight, etc.) and
their subsequent re-screenings in cinemas reveal that previously lost audiences have returned to theaters, with a significant
increase in demand for such re-releases in Turkey.

Keywords: Cinematic Experience, Meme Culture, Fragmented Narratives, Digital Media, Instagram

BIR KARAKTER OLARAK DUSMANLASAN “YAPAY ZEKA": MISSION
IMPOSSIBLE FILMLERINDE KOTU KARAKTERIN DONUSUMU

Dog. Dr. Emre Ahmet SECMEN
Beykoz Universitesi, Sanat ve Tasarim Fakdiltesi, Radyo, Televizyon ve Sinema Boliimdi
ID:0000-0002-6034-7618

Yapay zeka kavrami, glindeme geldigi zamandan bu yana teorik ve pratik bircok aks tizerinden tartisilan bir olgudur. Ginimizde ise
bu kavram artik hayatin her alaninda kullanilan, ondan bagimsiz olarak hichir seyin distnilemeyecegi bir yasami ve gelecek
ongorilerini tim insanhda sunmaktadir. Kimi gorislere gore, temelde olumlu olarak hayatin tamamen yapay zekaya gore
sekillenecedi ortaya atilirken, kimi géruslere gore ise yapay zekanin insanhk icin bir tehdit olacag fikri farkl disiplinler Gzerinden
incelenmektedir. Sinema da yapay zekayi artik icerikte, Gretimde ve bircok evrede kullanan bir sanat dal olarak giindemdedir ve
giindemde olmaya devam edecektir. Yapay zekanin sinema (zerindeki yansimalarini hikayede yapay zekaya yer vermek, hikayeyi
yapay zekaya yazdirmak, konvansiyonel sinema dretiminin seklini degistirerek bireysel Gretimi arttirmak gibi bircok noktada
gorebilmek mimkundr.

Bu arastirmanin amaci, Hollywood ana akim sinemasinin tasiyici 6rneklerinden biri olarak Mission Impossible filmlerindeki disman
karakterin déntsimini incelemektir. 007, Indiana Jones gibi bircok aksiyon sinemasi karakterinin genelde dlnyaya zarar verecek
olan; genelde de dinya savaslari sonrasi Amerikan karsiti politikalar treten Glke/ulkeler blinyesinden ¢ikan bir “koti” karaktere
karsi micadelesi konu edinilmektedir. I. ve Il. Dinya Savasi sonrasi ortama dayali olarak kétl karakterlerin Nazi, Sovyet, Rus, Kuzey
Koreli gibi farkli milletlerden oldugu g6ze carpmaktadir. Kesif amacli bir alan arastirmasi olan bu arastirmada filmler arasi betimsel
analiz yontemi kullaniimis, arastirmaya konu olan Mission Impossible (1996-2025) evreninin toplam sekiz filminin 2023 ve 2025’te
yayinlanan son iki filminde kot( karakterin artik yapay zeka oldudu, diinya icin bir tehlike olarak bir déntsim gecirdigi sonucuna
variimistir.

Anahtar Kelimeler: Yapay Zeka, Koti Karakter, Mission Impossible.
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ARTIFICIAL INTELLIGENCE"AS AN ENEMY: THE TRANSFORMATION OF THE VILLAIN
INMISSION IMPOSSIBLE MOVIES

Assoc. Prof.Dr. Emre Ahmet SECMEN
Beykoz University, Faculty of Art & Design, Radio, Television and Cinema Department
ID: 0000-0002-6034-7618

The concept of artificial intelligence has been debated across numerous theoretical and practical axes since its inception. Today, this
concept is used in every aspect of life, offering all humanity a life and future visions that cannot be considered independent of it.
While some argue that life will be entirely shaped by artificial intelligence, a fundamentally positive development, others argue that
artificial intelligence poses a threat to humanity, and this is explored across various disciplines. Cinema, as an art form that utilizes
artificial intelligence in content, production, and many other stages, is now on the agenda, and will continue to be so. The impact
of artificial intelligence on cinema can be seen in many ways, such as incorporating artificial intelligence into the story, having Al
write the story, and increasing individual production by changing the shape of conventional film production.

The purpose of this research is to examine the transformation of the antagonist in Mission Impossible, a prime example of
mainstream Hollywood cinema. Many action movie characters, such as 007 and Indiana Jones, are generally seen as destructive to
the world; The film generally focuses on the struggle against a "bad" character emerging from the country/countries that
implemented anti-American policies after World Wars. Based on the post-World War | and World War Il environment, it is evident
that the bad characters are of different nationalities, such as Nazis, Soviets, Russians, and North Koreans. This research, which is an
exploratory field study, used a descriptive analysis method across films. It was concluded that in the last two films of the Mission
Impossible (1996-2025) universe, released in 2023 and 2025, the villain is now artificial intelligence and has undergone a
transformation that poses a threat to the world.

Keywords: Artificial Intelligence, Villain, Mission Impossible

TOPLUMSAL CINSIYET BAGLAMINDA “BAHAR” DiZiSi UZERINE BIR
ALIMLAMA CALISMASI

Fatma OZKULEKCI
Hasan Kalyoncu Universitesi, lletisim Fakiiltesi, iletisim Calismalari Doktora Ogrencisi
ID:0000-0002-6626-7475

Prof. Dr. M. Emre KOKSALAN
Necmettin Erbakan Universitesi, Giizel Sanatlar ve Mimarlik Fakiiltesi, Cizgi Film ve Animasyon Bélimii
ID:0000-0003-4977-3437

Kitle iletisim araclarindan televizyon halen populerligini korumaktadir. Ozellikle televizyon dizileri izlerkitle tarafindan diizenli bir
sekilde izlenilip takip edilmektedir. Kitle iletisim araclarinin gelismesi, izlerkitlenin sosyo ekonomik durumundaki degisimler
izlerkitlenin konumunun incelenmesinde dikkat cekmektedir. Izlerkitlenin televizyon izleme silrecinde pasif yada aktif rol
oynamaktadir. Medya calismalarinda televizyon izleme sirecinde pasif bir katilimdan ziyade, aktif bir katilim sergiledikleri
varsayimina dayanarak gelistirilen alimlama calismalari yapiimistir. Aktif izleyici calismalarinda, izlerkitlenin kitle iletisim
araclarinda yer alan programlari nasil yorumladiklari ve nasil kendilerine uyarladiklarina odaklanmaktadir. Bu ¢alismanin amaci,
toplumsal cinsiyet baglaminda kadin izleyicilerin Bahar dizisini nasil alimladiklarini ortaya koymaktir. Bu calismanin cercevesi Ingiliz
Kiltirel Calismalari ve 6zellikle Stuart Hall’'un medyanin izleyiciler tarafindan okunma bicimlerine iliskin gorisleri olusturmaktadir.
Arastirma kesfedici bir ydntemiyle tasarlanmis olup veri toplama sirecinde odak grup tartismalarindan yararlaniimistir. Veri analizi
noktasinda Tamar Liebes’in alimlama analiz yénteminden yararlaniimistir. Bir televizyon kanalinda aksam program akisinda yer
alan Bahar dizisinin 3.b6limi incelenmistir. Calismada 10 kadin 6gretmenle ev ortaminda bulusulup hep beraber Bahar dizisinin 3.
bolima izlenmistir. Dizi izlendikten sonra katihimcilara yari yapilandiriimis sorularla odak grup gérismeleri yapiimistir. Calismada,
bulgular degerlendirildiginde kadin katilimcilar Bahar dizisini yorumlarken genel cercevede codunlukla gercekci okuma
yapmislardir. Bunun yaninda oyuncul ve ideolojik okuma yaptiklari gdzlemlenmistir. Katilimcilar, kisisel yasamlari, icinde
bulunduklar kiltirel degerler ve deneyimlere génderme yaparak farkli alimlama bicimleri yaptiklari gdzlemlenmektedir.

Anahtar Kelimeler: Toplumsal Cinsiyet, Alimlama Calismalari, ingiliz Kaltar Calismalari
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ANAUDIENCE RECEPTION STUDY OF THE TV SERIES BAHAR IN THE CONTEXT OF
GENDER

Fatma OZKULEKCI
Hasan Kalyoncu Universitesi, lletisim Fakiltesi, iletisim GCalismalari Doktora Ogrencisi
ID:0000-0002-6626-7475

Prof. Dr. M. Emre KOKSALAN
Necmettin Erbakan Universitesi, Giizel Sanatlar ve Mimarlik Fakiiltesi, Cizgi Film ve Animasyon Bélimii
ID:0000-0003-4977-3437

Television remains one of the most popular mass media tools. Television series, in particular, are regularly watched and followed by
audiences. The development of mass media and the changes in the socio-economic status of audiences draw attention to the
examination of their position as viewers. In the television viewing process, audiences may play either a passive or an active role. In
media studies, reception studies have been developed based on the assumption that audiences exhibit active participation rather
than passive engagement during the television viewing process. Active audience studies focus on how audiences interpret and
adapt the programs presented in mass media to their own contexts.

The aim of this study is to reveal how female viewers interpret (or “receive”) the TV series Bahar within the framework of gender
roles. The theoretical framework of the study is based on British Cultural Studies, particularly on Stuart Hall’s perspectives
regarding the ways in which media texts are read by audiences. The research was designed using an exploratory method, and data
were collected through focus group discussions. In the data analysis process, Tamar Liebes’ reception analysis method was applied.
The study examined the third episode of the Bahar series, which aired in the evening program schedule of a television channel.

In the study, 10 female teachers gathered in a home environment and watched the third episode of Bahar together. After viewing
the episode, semi-structured focus group interviews were conducted with the participants. When the findings were evaluated, it
was observed that the female participants generally made realistic readings of the series. In addition, playful and ideological
readings were also identified. The participants interpreted the series by referring to their personal lives, cultural values, and
experiences, revealing different forms of reception.

Keywords: Gender, Reception Studies, British Cultural Studies

DIJITAL DONUSUMDEN YAPAY ZEKAYA: FiLM URETIM PRATIKLERINDE YENi
YARATICI SURECLER

Ars. Gor. Dr. Emrah CEVHER
Hatay Mustafa Kemal Universitesi, iletisim Fakltesi, Radyo, Televizyon ve Sinema Bolim
ID:0000-0001-8293-4218

Dijital dontstm, film Gretim bicimlerini kokli bicimde degistirmis; tretim, dagitim ve izleme sireclerini dijital altyapilar (izerinden
yeniden sekillendirmistir. Bu doéndsimin son evresinde yapay zeka (YZ) teknolojilerinin, dzellikle de dil modelleri ve Gretken
algoritmalarin gelisimi, hareketli gériinti Gretiminde yeni anlatim ve Gretim bicimlerinin ortaya ¢itkmasina yol agmistir. Giinimuzde
YZ, senaryo yazimindan sanal prodiksiyona, kurgudan dagitima kadar uzanan genis bir alanda film Gretim strecine dahil olmakta;
sinemada hem yaratici 6znelligin hem de emek bicimlerinin dogasini yeniden tanimlamaktadir. Bu ¢alismanin amaci, YZ’nin sinema
Uretim pratiklerinde insan yaraticiligini nasil déndstirdigind ve yaratici emegin bu yeni teknolojik baglamda nasil yeniden
konumlandigini incelemektir. Calismanin temel problemi, YZ'nin film dretiminde insan emegini ikame eden bir unsur mu, yoksa onu
dondstirerek ortak-yaratici bir Gretim bi¢imi mi yarattidi sorusudur. Arastirma, nitel bir yaklasimla tasarlanmistir. Ilgili literatir
taramasi ve secilmis drnek olay analizleri Gizerinden; YZ destekli film tretiminin (6zellikle kisa film baglaminda) senaryo, Gretim,
kurgu ve estetik boyutlardaki yansimalari degerlendirilmektedir. Calismada elde edilen 6n bulgular, YZ’nin sinemada insan emegini
ortadan kaldirmadigini, ancak yaratici siireci donistlrerek yeni bir “ortak Gretim estetigi” olusturdugunu gdéstermektedir.
Dijitallesmeden yapay zekaya uzanan bu gecis, sinemada hem Gretim iliskilerini hem de sanatcinin roliini yeniden tanimlayan bir
dénim noktasina isaret etmektedir.

Anahtar Kelimeler: Dijital Doniistim, Yapay Zeka, Yaratici Emek, Kisa Film, Film Uretimi
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FROM DIGITAL TRANSFORMATION TO ARTIFICIAL INTELLIGENCE: EMERGING
CREATIVE PRACTICES IN FILM PRODUCTION

Res. Asst. Dr. Emrah CEVHER
Hatay Mustafa Kemal University, Faculty of Communication, Department of Radio, Television and Cinema
ID: 0000-0001-8293-4218

Digital transformation has profoundly reshaped film production, distribution, and viewing practices through new technological
infrastructures. In the latest phase of this transformation, the advancement of artificial intelligence (Al)—particularly large
language models and generative algorithms—has begun to influence moving-image production by introducing novel modes of
storytelling and creation. Today, Al participates in multiple stages of filmmaking, from scriptwriting and virtual production to
editing and distribution, redefining the nature of creative authorship and labour in cinema. The main aim of this study is to examine
how Al transforms human creativity and creative labour within contemporary film production. The central research problem
concerns whether Al functions as a substitutive force that replaces human contribution, or as a transformative co-creative agent
that reshapes artistic production. This research employs a qualitative methodology, combining literature review and selected case
analyses of Al-assisted film production—particularly in the short film context. The study focuses on the implications of Al
technologies for narrative structure, production workflows, and aesthetic decision-making. Preliminary findings indicate that Al
does not eliminate human creative input but instead reconfigures it, giving rise to a new aesthetics of co-production. The shift from
digitalisation to artificial intelligence thus marks a critical moment in which both creative processes and the role of the artist are
being fundamentally redefined in contemporary cinema.

Keywords: Digital Transformation, Artificial Intelligence, Creative Labour, Short Film, Film Production

SOMUT KULTUR MiRP:SLARININ TANITILMASINDA INSTAGRAM'IN iSLEVI:
GOBEKLITEPE ORNEGI

irem HOYLU
Hasan Kalyoncu Universitesi, lletisim Fakiiltesi, Gorsel iletisim Tasarimi Bolimii Lisans Ogrencisi
ID;: 0000-0004-5866-8334

Ars.Gor.Dr. Ceren BOZ
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSlimdi
ID: 0000-0002-5456-1466

Gunumtzde dijitallesmenin hiz kazanmasiyla birlikte sosyal medya, klturel aktarim sireclerinde ve somut kulturel miraslarin
tanitiminda 6nemli bir rol Ustlenmektedir. Ozellikle Instagram gibi gdrsellik odakli platformlar, kultirel miras 6delerinin kiresel
Olcekte gorundrlik kazanmasina aracilik etmektedir. Bu baglamda, kullanicilarin paylasim ve yorumlari vasitasiyla kiltirel miras
6gelerine yonelik algi ve tutumlar hizli bir bicimde sekillenebilmektedir. Geleneksel donemde kltirel miras 6geleri kartpostallar ya
da adizdan adiza iletisim yoluyla aktarilirken, glinimizde bu islev blyiuk o6l¢ide sosyal medya platformlari tarafindan
Gstlenilmektedir. Bu siire¢, daha 6nce genis kitlelerce taninmayan ya da dederi yeterince anlasiimamis miras alanlarinin gérinrlik
kazanmasina katkida bulunmaktadir. Bireylerin seyahat etme ve farkl kiltirel mekanlari deneyimleme arzularinin yiksek olusu,
ilgili sireci hizlandiran faktorlerden biridir. Bu calismanin érneklemi olan Gébeklitepe, yalnizca arkeolojik bir kazi alani olarak degil,
ayni zamanda sosyal medya platformlarinda paylasilan gorseller, videolar ve hikayeler aracihgiyla dijital kiltirel temsilin 6ne ¢ikan
bir odadi haline gelmistir. Gobeklitepe’ye iliskin glincel gelismelerin hem yeni medya hem de geleneksel medya tarafindan yogun
ilgiyle takip edilmesi, bu strecin cift yonla bir kalttrel dolasim yarattigini géstermektedir. Bu ¢alismada, somut kiltirel mirasin
tanitiminda sosyal medyanin rol{, Instagram Gzerinden Gébeklitepe 6rnediyle incelenmistir. Bu arastirmada drneklem, 2024-2025
yillari arasinda Instagram’da ‘#Gobeklitepe’ etiketi altinda yer alan ve en fazla etkilesim alan génderi olma kriterini karsilayan son
50 paylasimi kapsamaktadir. Bu paylasimlar, icerik analizi yontemiyle incelenmistir. Arastirmadan elde edilen bulgular, Instagram’in
yalnizca kiltdrel mirasin tanitimina aracilik eden bir iletisim kanali olmanin 6tesinde; kilttrel kimliklerin yeniden dretildidi ve
kullanicilar arasinda etkilesim temelli bir 6grenme ortami sundugunu ortaya koymaktadir.

Anahtar Kelimeler: Kiltlrel Miras, Sosyal Medya, Instagram, Gobeklitepe
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THE FUNCTION OF INSTAGRAM IN PROMOTING TANGIBLE CULTURAL HERITAGE:
THE EXAMPLE OF GOBEKLITEPE

irem HOYLU

Hasan Kalyoncu University, Faculty of Communication, Undergraduate Student in the Department of Visual
Communication Design

ID: 0000-0004-5866-8334

Ars.Gor.Dr. Ceren BOZ
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID: 0000-0002-5456-1466

With the acceleration of digitalization in contemporary times, social media has assumed a significant role in cultural transmission
processes and the promotion of tangible cultural heritage. In particular, visually oriented platforms such as Instagram serve as key
mediators in enhancing the global visibility of cultural heritage elements. In this context, users’ posts and comments rapidly shape
perceptions and attitudes toward cultural heritage. While in the traditional era cultural heritage elements were transmitted through
postcards or word-of-mouth communication, today this function is largely undertaken by social media platforms. This process
contributes to the visibility of heritage sites that were previously unknown to large audiences or whose value had not been
sufficiently recognized. Individuals’ strong desire to travel and experience different cultural spaces further accelerates this process.
GObeklitepe, which forms the sample of this study, has become not only an archaeological excavation site but also a central focus
of digital cultural representation through images, videos, and stories shared on social media platforms. The intense attention paid
to recent developments regarding Gobeklitepe by both new media and traditional media demonstrates that this process generates
a two-way circulation of culture. In this study, the role of social media in promoting tangible cultural heritage is examined through
the case of Gobeklitepe on Instagram. The sample of this research comprises last 50 posts shared under the hashtag “#Go6beklitepe”
on Instagram between 2024 and 2025, each meeting the criteria of at least 500 likes and 30 comments. These posts were analyzed
using content analysis. The findings reveal that Instagram functions not only as a communication channel mediating the promotion
of cultural heritage but also as a platform where cultural identities are reproduced and where an interaction-based learning
environment is provided among users.

Keywords: Cultural Heritage, Social Media, Instagram, Gébeklitepe

KOORDINELI DIJITAL AKTORLER VE X GUNDEMININ INSASI: 2024 ISTANBUL
BUYUKSEHIR BELEDIYE BASKANLIGI SECIMLERI

Hasan TAS
Hasan Kalyoncu Universitesi, Lisanstiisti Egitim Enstitiisti, Gorsel iletisim Tasarimi Tezli Yitksek Lisans Ogrencisi
ID:0009-0002-0653-2369

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu Universitesi, iletisim Fakiiltesi, Gérsel iletisim Tasarimi Bolimdi
ID:0000-0003-0397-2940

Siyasal iletisim kampanyalari giinimuzde yalnizca konvansiyonel medya araclariyla degil, dijital platformlar tizerinden yiratalen
cok katmanli iletisim stratejileriyle sekillenmektedir. Dijitallesme, secmenlerin siyasal glindemi algilama ve takip etme bicimini hizla
donustlirmus; etkilesim temeII| yeni iletisim dinamiklerinin ortaya ¢ikmasina zemin hazirlamistir. Sosyal medya platformlarindan X,
secim donemlerinde siyasal aktérlerin mesajlarini genis kitlelere ulastirdidi ve secmenlerin giindem tartismalarina aktif blclmde
katildigi bir dijital alan haline gelmistir. Bu calisma, 2024 Istanbul Biyuksehir Belediye Baskanligi secimleri sirecinde X gtindeminin
nasil insa edildigini ve yenilikci dijital stratejilerin secmen algisi ile gtindem yonlendirme sireclerindeki rolini incelemektedir,
Arastirma kapsaminda 1-31 Mart 2024 tarihleri arasinda X platformunda 6ne cikan #lstanbulSecimleri2024 ve #QyVer etiketleri
analiz edilmistir. Veriler, platformun acik erisimli trend arsivlerinden elde edilmis ve nitel icerik teknigi kullanilarak
degerlendirilmistir. Bu etiketler altinda paylasilan icerikler; secmenleri bilgilendirme, katilimi tesvik etme, politik tercihleri
yonlendirme ve karsilastirmali séylemler Gretme temalari altinda siniflandiriimistir. X Gzerinde yiratilen yodun ve benzer temali
paylasimlar, secmenlerin dijital ortamda yonlendiriimesine katki saglamaktadir. Bulgular, belirli sdylemlerin benzer zaman
araliklarinda farkh kullanicilar tarafindan tekrar edilmesinin dijital glindemi yonlendirmede etkili bir stratejiye dontstigina
gostermektedir. Sonug olarak, X platformu Uzerinden yurtttlen kampanyalar, siyasal iletisim siireclerinde yalnizca bilgi paylasimi
dedil, ayni zamanda secmen davranisini bicimlendiren yeni bir etkilesim alani yaratmaktadir. Bu durum, dijital propaganda
pratiklerinin demokratik katihm ve giindem insasi a¢isindan yeniden degerlendirilmesini gerekli kilmaktadir.

Anahtar Kelimeler: Siyasal iletisim, Koordineli Dijital aktorler, X Giindemi, 2024 istanbul Secimleri, icerik Analizi
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Hasan TAS
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0009-0002-0653-2369

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-0397-2940

Political communication campaigns today are shaped not only by conventional media tools but also by multi-layered
communication strategies conducted through digital platforms. Digitalization has transformed how voters perceive and follow the
political agenda, paving the way for new, interaction-oriented communication dynamics. Among social media platforms, X has
become a key space where political actors convey their messages to large audiences while voters actively engage in agenda
discussions during election periods. This study examines how the political agenda was constructed on X during the 2024 Istanbul
Metropolitan Municipality election process and explores the role of innovative digital strategies in shaping voter perception and
agenda-setting. The research covers the period between 1and 31 March 2024, focusing on the hashtags #IstanbulSecimleri2024 and
#0yVer. Data were obtained from the platform’s publicly accessible trend archives and analyzed using the qualitative content
technique. Posts shared under these hashtags were classified under four themes: informing voters, encouraging participation,
influencing preferences, and producing comparative discourses. The clustering of similar thematic posts on X contributed to
directing voter attention in the digital environment. The findings indicate that the repetition of specific discourses by different users
within similar time intervals has become an effective strategy for steering the digital agenda. Overall, campaigns conducted
through X have created not only channels for information exchange but also interactive spaces that shape voter behavior,
highlighting the need to reconsider digital propaganda practices in the context of democratic participation and agenda
construction.

Keywords: Political Communication, Coordinated Digital Actors, X Agenda, 2024 istanbul Elections, Content Analysis

DIJITAL HABER KURULUSLARININ X HESAPLARINDA BABALAR GUNU:
KATILIMCI BABALIK MI, HEGEMONIK ERKEKLIGIN DUYGUSAL YENIDEN
URETIMI Mi?

Doc.Dr.Ozlem AKKAYA
Yeditepe Universitesi, iletisim Fakuiltesi, Halkla iliskiler ve Tanitim BSlima
ID:0000-0003-0478-1417

Bu calisma, Tirkiye'deki dnde gelen haber kuruluslarinin X (Twitter) hesaplarinda paylasilan Babalar Gin( iceriklerinin erkeklik
rejimlerini nasil yeniden kurdugunu inceler. Gériinirde “katihmci babalik” (involved fatherhood) modelini éne ¢ikaran bu
paylasimlarin, neoliberal kriz baglaminda “bakim saglayici erkek” figiirini duygusal ekonomi araciligiyla yeniden mesrulastirdigi
savunulmaktadir. Katilimci babalik, erkeklerin cocuk bakimina ve duygusal iliskilere aktif bicimde dahil oldugu, ancak cogu zaman
bu sirecin ataerkil sorumluluk ve otorite kodlarini yeniden drettigi bir erkeklik formuna isaret eder. Veri seti, 2021-2025 yillari
arasinda Babalar Ginii giiniinde, farkli sahiplik yapilarini temsil eden alti haber kurulusunun —TRT Haber, CNN Turk, NTV, Habertirk,
Sozcl ve Cumhuriyet— X platformundaki paylasimlarindan olusmaktadir. Cozimleme, tweet metinleri, gorseller ve etkilesim
metrikleri Gzerinden yuratulerek sefkat, fedakarlik, otorite ve gecim kodlarinin dijital duygulanim ekonomisi icinde nasil dolasima
sokuldugu incelenecektir. Calisma, Babalar Gund’ntin dijital platformlarda hegemonik erkekligi “duygusal” bir bicimde giincelleyen
kUItUEeI bllztmdedya ritlieline dénustagini gostererek dijital dontsiim ve toplumsal cinsiyet literatiriine kavramsal katki sunmay!i
amaclamaktadir.

Anahtar Kelimeler: Katilimci Babalik, Hegemonik Erkeklik, Dijital Medya, Haber Kuruluslari, Babalar Gind.
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FATHER'S DAY ON THE X ACCOUNTS OF TURKISHNEWS OUTLETS: INVOLVED
FATHERHOOD OR THE EMOTIONAL REPRODUCTION OF HEGEMONIC
MASCULINITY?

Assoc. Prof. Dr. Ozlem AKKAYA
Yeditepe University, Faculty of Communication, Department of Public Relations and Publicity
ID:0000-0003-04781417

This study examines how Father’s Day posts shared on the X (Twitter) accounts of major Turkish news outlets reconstruct masculine
regimes. It argues that while these posts appear to promote the model of “involved fatherhood,” they simultaneously re-legitimize
the figure of the “caring provider male” within a neoliberal context through the mechanisms of the emotional economy. Involved
fatherhood refers to a form of masculinity in which men actively participate in childcare and emotional relationships, yet often
reproduce patriarchal responsibilities and authority codes in the process. The dataset consists of Father’s Day posts shared between
2021 and 2025 by six news outlets representing different ownership structures — TRT Haber, CNN Tiirk, NTV, Habertiirk, S6zcd, and
Cumhuriyet — on their X accounts. The analysis focuses on tweet texts, visuals, and engagement metrics to explore how codes of
affection, sacrifice, authority, and provision circulate within the digital emotional economy. By demonstrating how Father’s Day
operates as a cultural media ritual that “emotionally” updates hegemonic masculinity on digital platforms, the study aims to offer
a conceptual contribution to the literature on digital transformation and gender.

Keywords: Involved Fatherhood, Hegemonic Masculinity, Digital Media, News Outlets, Father’s Day

GERCEK Mi, YAPAY MI? LIDERLIK SOYLEMI VE YAPAY ZEKA

Prof. Dr. Gll Rengin KUGUKERDOGAN
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSliimii
ID:0000-0002-4442-496 X

Ogr.Gor. Rabia Elif YAKUT
Kahramanmaras Sttt imam Universitesi, Yabanci Diller Yitksekokulu, Yabanci Diller Bélimii
ID:0000-0002-2165-0673

Siyasal séylem, toplumun karar alma sireclerini sekillendiren, liderlerin otoritesini pekistiren ve kamuoyunu bilgilendiren dilsel ve
retorik uygulamalar bittinind ifade eder. Bu baglamda, kabine toplantilari sonrasi gerceklestirilen Cumhurbaskani konusmalari,
valnizca hikimetin aldigi kararlarin kamuoyuna aktarilmasi acisindan degdil, ayni zamanda siyasal mesruiyetin yeniden dretimi ve
liderin otoritesinin pekistirilmesi bakimindan kritik bir islev Ustlenmektedir. Arastirmada bu nedenle, 2023-2025 yillari arasinda
yapilan 37 kabine toplantisi sonrasi halka yonelik konusmalar secilmis ve toplamda yaklasik 90.000 s6zcikten olusan bir derlem
olusturulmustur. Derlem, AntConc yazilimi aracilidiyla cok yonli séylem cdziimlemelerine tabi tutulmus; ikili ve ¢l esdizimlilikler,
PMI esdizimlilik sonuclari, anlamli kalip ve ifadeler, retorik sorular, paralel yapilar, dizisel kaliplar, cimle baslangici anaforik kaliplar
ve ciimle uzunluklari sistematik bicimde incelenmistir, o _

Calismanin ikinci asamasinda yapay zekadan, Cumhurbaskani rolini tstlenerek yaklasik 3.000 sézciikliik yeni bir “kabine toplantisi
sonrasl konusma” Uretmesi istenmistir. Boylece dzgiin séylem ile yapay zeka tarafindan Gretilmis séylem arasindaki benzerlik ve
farkhliklarin karsilastirmali olarak incelenmesi amaclanmistir. Analizler, Cumhurbaskaninin séyleminde tekrar eden kaliplarin, dini
ve milli referanslarin, yiksek duygusal yogunluk tasiyan retorik sorularin ve gérece uzun ciimle yapilarinin 6ne ¢iktigini gostermistir.
Buna Kkarsilik, yapay zeka metni daha notr, teknik ve kurumsal bir Gslup benimsemis; dini ve milli géndermeler ile tekrar eden
kaliplar oldukca sinirli kalmis, bilgi aktarimina dayali dengeli bir soylem bicimi ortaya cikmistir. i ) . )
Bu karsilastirma, siyasal soylemin otantikliginin ve ikna gliciiniin yalnizca dilsel kaliplar Gizerinden dedil, baglam, ideolojik yoénelim
ve liderlik tarzi gibi faktorlerle sekillendigini gostermektedir. Yapay zeka tarafindan dretilen metinler teknik olarak tutarli olsa da
liderin retorik stratejileri ve kitlelerle kurdugu duygusal bad tam anlamiyla yeniden tretilememektedir.

Anahtar Kelimeler: Siyasal Soylem, Yapay Zeka, Séylem Cézimlemesi, Dijital iletisim, Metin Uretim
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REAL ORARTIFICIAL? LEADERSHIP DISCOURSE AND ARTIFICIAL INTELLIGENCE

Prof. Dr. Gul Rengin KOGUKERDOGAN
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-4442-496 X

Ogr. Gor. Rabia Elif YAKUT
Kahramanmaras Siitgli imam University, School of Foreign Languages, Department of Foreign Languages
ID:0000-0002-2165-0673

Political discourse refers to the entirety of linguistic and rhetorical practices that shape a society's decision-making processes,
solidify the authority of its leaders, and inform the public. In this context, the speeches delivered by the President following Cabinet
meetings are critical not only for communicating government decisions to the public but also for the reproduction of political
legitimacy and the consolidation of the leader's authority. For this research, 37 public speeches made after Cabinet meetings
between 2023 and 2025 were selected, forming a corpus of approximately 90,000 words. This corpus was subjected to
multi-faceted discourse analysis using the AntConc software. The analysis systematically examined collocations (bi-grams and
tri-grams), PMI collocation results, significant patterns and expressions, rhetorical questions, parallel structures, sequential
patterns, anaphoric sentence-initial patterns, and sentence lengths.

In the second stage of the study, Artificial Intelligence (Al) was tasked with generating a new post-Cabinet meeting speech of
approximately 3,000 words, adopting the persona of the President. This step aimed to comparatively analyze the similarities and
differences between the authentic discourse and the Al-generated discourse. The analyses revealed that the President's authentic
discourse is characterized by recurrent patterns, religious and national references, rhetorical questions with high emotional
intensity, and relatively long sentence structures. In contrast, the Al-generated text adopted a more neutral, technical, and
institutional tone. Religious and national references, along with recurrent patterns, were highly limited, resulting in a balanced,
information-based discourse style.

This comparison indicates that the authenticity and persuasive power of political discourse are shaped not only by linguistic
patterns but also by factors such as context, ideological orientation, and leadership style. While Al-generated texts may be
technically coherent, they cannot fully reproduce the leader’s rhetorical strategies or the emotional connection established with the
masses.

Keywords: Political Discourse, Artificial Intelligence, Discourse Analysis, Digital Communication, Text Generation

PAZARLAMA STRATEJILERININ BELIRLENMESINDE AMBALAJ
TASARIMININ TUKETICILERIN MARKA TERCIHINE ETKISI (ORNEK:
KURUYEMIS SEKTORU)

Mehmet SONMEZ
Hasan Kalyoncu Universitesi, Lisanstistii Egitim Enstitlist, Gorsel lletisim Tasarimi Tezli Yikksek Lisans Ogrencisi
ID:0009 0003 55413654

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSliimdi
ID:0000-0003-0397-2940

Bu calisma, dijital dénisimin ambalaj tasarimi ve marka etkilesimi tzerindeki etkilerini incelemektedir. Kuruyemis sektor
orneginde vydratulen arastirma, dijitallesmenin ambalaj tasarim slreclerini, tiketici algisint ve marka deneyimini nasil
donustardagind ortaya koymayi amaclamaktadir. Nitel arastirma yaklasimi benimsenmis; artirilmis gerceklik (AR) destekli dijital
ambalaj uygulamalari ve cevrim ici marka etkilesimleri, yari yapilandiriimis gériismeler yoluyla analiz edilmistir. o
Elde edilen bulgular, ambalajin artik yalnizca bir koruma araci degil, ayni zamanda markanin cevrim ici ve cevrim dist kimligini
birlestiren etkilesimli bir iletisim araci haline geldigini gostermektedir. Katiimcilar, dijital ambalaj teknolojilerinin marka ile
duygusal bag kurmayi kolaylastirdigini, bilgiye erisimi hizlandirdigini ve satin alma niyetini guclendirdigini belirtmistir.

Sonuc olarak, dijital déntsim sireci ambalaj tasarimini markanin stratejik iletisim unsurlarindan biri haline getirmistir. Gorsel
iletisim tasarimi ile dijital teknolojilerin entegrasyonu, tiketici-marka etkilesimini yeniden tanimlayarak pazarlama stratejilerinde
yeni bir paradigma yaratmaktadir.

Anahtar Kelimeler: Dijital Donlsim, Ambalaj Tasarimi, Artirilmis Gerceklik, Marka Deneyimi, Tuketici Etkilesimi
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THE IMPACT OF PACKAGING DESIGN ON CONSUMERS' BRAND PREFERENCES IN
DETERMINING MARKETING STRATEGIES (EXAMPLE: NUT INDUSTRY)

Mehmet SONMEZ
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0009 0003 55413654

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-0397-2940

This study explores the effects of digital transformation on packaging design and brand interaction. Using the packaged nuts sector
as a case study, it aims to reveal how digitalization reshapes packaging processes, consumer perception, and brand experience. A
qualitative research approach was adopted, and data were collected through semi-structured interviews focusing on augmented
reality (AR)-enhanced packaging and online brand engagement practices.

Findings show that packaging has evolved beyond a protective medium into an interactive communication platform that integrates
a brand’s online and offline identities. Participants emphasized that digital packaging technologies strengthen emotional
attachment to the brand, facilitate access to information, and increase purchase intention.

In conclusion, digital transformation positions packaging design as a core component of brand communication strategies. The
integration of visual communication design and digital technologies redefines consumer-brand interaction and opens new
dimensions for strategic marketing transformation.

Keywords: Digital Transformation, Packaging Design, Augmented Reality, Brand Experience, Consumer Interaction

AFiS TASARIMINDA GOSTERGEBILIMSEL ANALIZ: [KSV FESTIVAL AFISLERI
ORNEGI

Seda AYTEKIN
Hasan Kalyoncu Universitesi, Lisanstisti Egitim Enstitiisti, Gorsel iletisim Tasarimi Tezli Yitksek Lisans Ogrencisi
ID:0000-0002-5389-957X

Dog.Dr. Atiye GUNER
Hasan Kalyoncu Universitesi, lletisim Faktiltesi, Gorsel iletisim Tasarimi Bélimii
ID:0000-0003-4984-109X

Gorsel iletisimin bir parcasi olarak afis tasarimi; tipografinin, sembollerin, gérsel 6gelerin ve renklerin birlesimiyle, istenilen mesajl
aktarmasi acisindan dnemli bir iletisim Urtinadar. Afis, ginimizde de yaygin olarak kullanilir. Gunltik yasantimizin farkli mekan ve
baglamlarinda; pek ¢ok alanlarinda da karsimiza ¢ikar. IKSV (Istanbul Kultir Sanat Vakfi) festival afisleri 6rneklem olarak secilmis
olup, bu secimin alanyazina katkisi olacadi distndlmistir. Diizenli olarak etkinliklerde bulunan iKSV: istanbul film, tiyatro, mizik,
caz festivalleri, istanbul bianelleri, konserler ve varatici etkinlikleriyle bircok alanda faaliyet gdstermektedir. Bu callsma nitel bir
arastirma kapsaminda yapilandirilarak; secilen festival afislerinin analizinde nitel arastirma ydntemlerinden biri olan
gostergebilimsel analiz yontemi uygulanmistir. Gostergebilim alani cevremizde bulunan her tirli gdsterge ve dizgeyi arastirmaya
elverislidir. Bu baglamda arastirmanin amaci, secilen festival afislerinde yer alan gostergelerin analiz edilerek verilmek istenilen
mesajlarin cozumlenme5|d|r Arastirma kapsammda istanbul Kiltar ve Sanat Vakfi tarafindan dizenlenmekte olan; istanbul Film
Festivali afisinden 1, istanbul Tiyatro Festivali afisinden 1 ve istanbul Mizik Festivali afisinden 1 olmak izere toplam 3 adet afis
analizi yaptimistir. Incelenen afisler glincel secim yapilabilmesi acisindan; 2010 yilindan gliinimiize kadar olan sirecte rastlantisal
olarak secilerek ¢cozimlenmistir. Calisma kapsaminda secilen festival afisleri Ronald Barthes’in gdstergebilimsel teknidi olan “diiz
anlam”, “yan anlam” ve “mit” cercevesinden analiz edilmistir. Sonucta; afis tasarimlarinin yalniz duyuru niteliginde olmayip,
kiltarel degerleri yansitan bir sanat ve tasarim formu oldugu goérdlmastir.

Anahtar Kelimeler: iKSV, Géstergebilim, Afis, Festival Afisleri, Yan Anlam
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SEMIOTIC ANALYSIS IN POSTER DESIGN: THE EXAMPLE OF IKSV FESTIVAL
POSTERS

Seda AYTEKIN
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0000-0002-5389-957X

Assoc. Prof. Dr. Atiye GUNER
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-4984-109X

As a component of visual communication, poster design is an important medium that conveys the intended message through the
combination of typography, symbols, visual elements, and colors. Posters continue to be widely used today and appear in various
spaces and contexts of everyday life. The Istanbul Foundation for Culture and Arts (IKSV) festival posters were selected as the
sample for this study, as this choice is considered to contribute to the existing literature. Regularly organizing events such as the
Istanbul Film, Theatre, Music, and Jazz Festivals, as well as the Istanbul Biennials, concerts and creative activities, IKSV operates
across multiple fields of art and culture. This study is structured within the framework of qualitative research, employing semiotic
analysis one of the qualitative research methods in the examination of the selected festival posters. The field of semiotics is suitable
for studying all kinds of signs and sign systems that exist in our surroundings. In this context, the aim of the research is to analyze
the signs featured in the selected festival posters and to interpret the messages intended to be conveyed. Within the scope of the
research, three posters from the Istanbul Foundation for Culture and Arts were analyzed: one from the Istanbul Film Festival, one
from the Istanbul Theatre Festival and one from the Istanbul Music Festival. To ensure a contemporary selection, the analyzed
posters were randomly chosen from the period between 2010 and the present. The selected festival posters were examined using
Roland Barthes semiotic framework of denotation, connotation and myth. As a result, it was observed that poster designs are not
merely tools for announcements but also serve as forms of art and design that reflect cultural values.

Keywords: IKSV, Semiotics, Banner, Festival Posters, Connotation

SOSYAL MEDYAYA FELSEFi ve ELESTIREL BIR BAKIS: BYUNG-CHUL HAN'IN
YORGUNLUK TOPLUMU KAVRAMI

Ars.Gor. Melike GELIK
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Radyo, Televizyon ve Sinema Boliim(i
ID:0009-0002-9860-682X

Sosyal medyanin birey ve toplum (izerindeki etkilerini arastiran calismalar; elestirel yaklasimlari beraberinde getirmistir. Cagdas
filozof ve kaltir kuramcisi Byung-Chul Han; eserlerinde dijital cagin post-modern toplum (zerindeki gériinmeyen baskilarini ele
almistir. Sosyal medyayr goézetim, seffaflik, mahremiyet, pozitiflik ve performans &éznesi kavramlari Gzerinden okuyan Han,
Foucault’nun “disiplin toplumu” olgusunun izlerini sirmekle beraber post-modern bireye ve dijital diinyaya glincel elestirel
yaklasimlar sunmaktadir. Bu calismanin amaci; Han’in “yorgunluk toplumu” ve “performans éznesi” kavramlarini sosyal medya
6zelinde tartismaktir. Performans 6znesi kavramiyla kastedilen; bireylerin sosyal medya gibi aktif katilimin gerektigi ortamlarda;
goérinir olma baskisiyla miicadele ederken kullanici profilinden ayrilip gbzetlenen ve hatta gézetlenmek istenen birer 6zne haline
dontsmesidir. Yorgunluk toplumunu ise; Uretme, paylasma, aktif olma baskisinin sonucunda tikenmis hisseden bireyler
olusturmaktadir. Sonu¢ olarak, disiplin ve gézetim toplumunun yerini yorgunluk toplumu almistir.

Anahtar Kelimeler: Byung-Chul Han, Yorgunluk Toplumu, Sosyal Medya, Performans Oznesi
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A PHILOSOPHICAL AND CRITICAL PERSPECTIVE ON SOCIAL MEDIA: BYUNG-CHUL
HANS CONCEPT OF THE BURNOUT SOCIETY

Res. Asst. Melike CELIK
Hasan Kalyoncu University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0009-0002-9860-682X

Studies investigating the effects of new media on individuals and society have also brought along critical perspectives.
Contemporary philosopher and cultural theorist Byung-Chul Han has addressed the invisible pressures exerted by the digital age on
postmodern society throughout his works. Interpreting social media through the concepts of surveillance, transparency, privacy,
positivity, and the performance subject, Han not only traces Michel Foucault’s notion of the “disciplinary society” but also offers
contemporary critical insights into the postmodern individual and the digital world. The aim of this study is to discuss Han’s
concepts of the “burnout society” and the “performance subject” specifically in the context of social media. The term “performance
subject” refers to individuals who, within environments like social media that require active participation, struggle with the
pressure of being visible and consequently transform into subjects who are both surveilled and even desire to be surveilled,
distancing themselves from their authentic user profiles. The burnout society, on the other hand, comprises individuals who feel
exhausted as a result of the constant pressure to produce, share, and remain active. In conclusion, the disciplinary and surveillance
society has been replaced by the burnout society.

Keywords: Byung-Chul Han, The Burnout Society, Social Media, Performance Subject

DIJITAL DONUSUM VE KULTUREL ETKILESIM BAGLAMINDA MAGNUM
REKLAMLARININ KULTURLERARASI GOSTERGEBILIMSEL ANALIZi: TURKIYE
VE JAPONYA ORNEG

Bisra Nida KURUCOLAK
Hasan Kalyoncu Universitesi, Lisanstisti Egitim Enstitiisii, Gorsel iletisim Tasarimi Tezsiz Yiiksek Lisans Ogrencisi
ID:0009-0007-8010-3040

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu Universitesi, lletisim Faktiltesi, Gorsel iletisim Tasarimi Bélimii
ID:0000 0003 0397-2940

Bu calisma, Unilever’in Magnum markasinin Tarkiye ve Japonya’da yayinlanan reklam filmlerini dijital kiilttrel etkilesim ve donlsim
perspektifinden incelemektedir. Dijital medya ortamlarinin kiresel markalar icin kiltirlerarasi iletisimi donlstirmesi, reklam
stratejilerinde yeni gdstergebilimsel yaklasimlarin gelistirilmesini gerekli kilmaktadir. Arastirmada, Magnum’un iki Ulkedeki
reklamlari kultir gdstergebilimi cercevesinde analiz edilerek haz, bireysellik ve liks temalarinin dijital kaltdr icinde nasil yeniden
GUretildigi degerlendirilmistir.

Reklamlarin gorsel, isitsel ve dilsel unsurlari; renk, sembol, mekan ve anlati dizeylerinde ¢6zimlenmis; markanin kiresel
stratejisinin yerel kaltirel kodlarla nasil etkilesime girdigi incelenmistir. Bulgular, Tarkiye’deki reklamlarin kolektivist kaltlr
yapisinda toplumsal baglara ve paylasiimis hazza odaklandigini, Japonya’daki reklamlarin ise bireysellik ve estetik minimalizm
Gzerinden dijital tiketim kilturine hitap ettigini gdstermektedir.

Sonuc olarak calisma, Magnum’un dijital medya aracihgiyla kiltirel temsillerini yeniden bicimlendirerek kiiresel marka kimligini
yerel anlam diinyalariyla batiinlestirdigini ortaya koymaktadir.

Anahtar Kelimeler: Dijital Kaltdr, Kiltirlerarasi Gostergebilim, Reklam Analizi, Magnum, Kiltiirel Temsil, Tarkiye, Japonya.
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CROSS-CULTURAL SEMIOTIC ANALYSIS OF MAGNUMADVERTISEMENTS IN THE
CONTEXT OF DIGITAL TRANSFORMATION AND CULTURAL INTERACTION. THE
CASES OF TURKEY AND JAPAN

Blisra Nida KURUCOLAK
Hasan Kalyoncu University, Graduate School, Non-Thesis Master's Student in Visual Communication Design
ID:0009-0007-8010-3040

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000 0003 0397-2940

This study examines Unilever’s Magnum advertisements in Turkey and Japan from the perspective of digital cultural interaction and
transformation. As digital media platforms reshape cross-cultural communication for global brands, new semiotic approaches are
required to interpret how brand messages are locally adapted. Within the framework of cultural semiotics, this research analyzes
how the themes of pleasure, individuality, and luxury are reconstructed within digital cultural contexts.

The visual, auditory, and linguistic elements of the advertisements were analyzed through color, symbolism, spatial composition,
and narrative structure to evaluate how Magnum’s global branding strategy interacts with local cultural codes. The findings reveal
that Turkish commercials emphasize collective pleasure and social bonding within a collectivist cultural framework, while Japanese
commercials highlight individuality and aesthetic minimalism reflecting digital consumption culture.

In conclusion, the study demonstrates that Magnum redefines its cultural representations through digital media by integrating its
global brand identity with local cultural meanings.

Keywords: Digital Culture, Cross-Cultural Semiotics, Advertising Analysis, Magnum, Cultural Representation, Turkey, Japan.

TASARIM VE MADDI KULTURDE DIJITAL POPULER KULTUR: CAGDAS
UYGULAMALAR VE KURAMSAL PERSPEKTIFLER

Prof. Dr. Glilname OZDEMIR
Hasan Kalyoncu Universitesi, Glizel Sanatlar ve Mimarlik Fakdiltesi, i¢ Mimarlik ve Cevre Tasarimi Bélimi
ID:0000-0003-2602-2649

Bu calismanin amaci, dijital popdiler kiltir ile cagdas tasarim uygulamalari arasindaki karsilikli iliskiyi incelemektir. Odak noktast,
dijital medyanin tasarlanmis eserlerin Gretimini, dagitimini ve maddi deneyimini nasil yeniden sekillendirdigidir. Makale, dijital
popdiler kiltirin hem estetik bir sistem hem de sosyo-teknik bir altyapi olarak nasil isledigini elestirel bir sekilde incelemek icin
kiltirel calismalar, maddi kltir ve tasarim arastirmalarindan teoriler kullanmaktadir. Metin, katilimci tasarim, algoritmik
arabuluculuk ve kiresel aglarin tasarim streglerini ve anlamlarini nasil yeniden tanimladigini ele almaktadir.

Dijital popdaler kaltlr, tasarimi uzmanlasmis bir endistriyel uygulamadan katilimci, veri odakli ve kiresel olarak ada bagl bir
faaliyete donustirmastir. Bu uygulamanin, tasarimci ve tiiketici, maddi ve maddi olmayan Gretim, profesyonel ve amator yaraticilik
arasindaki geleneksel ayrimlari sorguladigi 6ne strilmektedir. Bu degisimin érnekleri arasinda maker kiltird, 3D baskl, platform
estetigi ve dijital moda sayilabilir.

Makale, dijital kiltir teorilerini endistriyel ve maddi tasarim uygulamalariyla iliskilendirerek, ag caginda tasarimin melez estetigini,
politikasini ve etigini anlamak icin bir cerceve dnermektedir. Dijital popiler kiltirle elestirel bir sekilde ilgilenmenin, cagdas
uygulamalarda kiltirel cesitliligin, maddi 6zglnligin ve tasarim yenilikcili§inin strdirilmesi icin gerekli oldugu savunulmaktadir.

Anahtar Kelimeler: Dijital Populer Kiltir, Maddi Kiltdr, Endustriyel Tasarim, Katilimci Tasarim, Algoritmik Estetik
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DIGITAL POPULAR CULTURE IN DESIGN AND MATERIAL CULTURE:
CONTEMPORARY PRACTICES AND THEORETICAL PERSPECTIVES

Prof. Dr. Gliiname OZDEMIR

Hasan Kalyoncu University, Faculty of Fine Arts and Architecture, Department of Interior Architecture and
Environmental Design

ID:0000-0003-2602-2649

The purpose of this paper is to explore the interrelationship between digital popular culture and contemporary design practice. The
focus is on how digital media reshape the production, distribution, and material experience of designed artefacts. The paper draws
upon theories from cultural studies, material culture, and design research in order to critically examine how digital popular culture
operates as both an aesthetic system and a socio-technical infrastructure. The text considers the ways in which participatory design,
algorithmic mediation, and global networks redefine the processes and meanings of design.

Digital popular culture has transformed design from a specialized industrial practice into a participatory, data-driven, and globally
networked activity. It is argued that this practice challenges traditional distinctions between designer and consumer, material and
immaterial production, and professional and amateur creativity. Examples of this shift include maker culture, 3D printing, platform
aesthetics and digital fashion.

The paper proposes a framework for understanding the hybrid aesthetics, politics and ethics of design in the networked age by
connecting theories of digital culture to the practice of industrial and material design. The argument is made that critical
engagement with digital popular culture is essential to the sustenance of cultural diversity, material authenticity, and design
innovation in contemporary practice.

Keywords: Digital Popular Culture, Material Culture, Industrial Design, Participatory Design, Algorithmic Aesthetics

DIJITAL KULTUR VE MARKA ILETiSiMi BAGLAMINDA TURK HAVA
YOLLARI'NIN “VAZGEGME” REKLAM FILMININ GOSTERGEBILIMSEL
COZUMLEMESI

Prof. Dr. Gl Rengin KOGUKERDOGAN
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSliimdi
ID:0000-0002-4442-496 X

Ars.Gor. Leyla TURGAL
Hasan Kalyoncu Universitesi, lletisim Fakiiltesi, Gérsel iletisim Tasarimi Bélumii
ID:0000-0003-4288-4046

Dijitallesme ile birlikte markalar, hedef kitleleriyle iletisim kurma bicimlerini kokli bir sekilde dontstirmistir. Bu dénisim
sirecinde marka stratejileri, Grlin ve hizmet tanitiminin 6tesine gecerek kiltirel dederleri iletisimin merkezine yerlestirmis ve bu
sayede markalarin hedef kitleyle duygusal bag kurma kapasitesini gtclendirmistir. Bu baglamda calismanin 6rneklemini Tirk Hava
Yollari’nin 2 Haziran 2015 tarihinde YouTube platformunda yayimladigr “Vazgecme” adli reklam filmi olusturmaktadir. Karadeniz
Bélgesi’nde cekilen bu reklam filmi, yéreye 6zgli mizik, dil, doda ve toplumsal yasam bicimlerini kullanarak yerel kilturel
gostergelerin bir markanin kimligine nasil yansitildigini gosteren énemli bir 6rnektir. Dolayisiyla reklam filminde yer alan yerel
kulttrel gostergelerin analizi, bu unsurlarin dijital kiltir ve marka iletisimi baglaminda nasil anlam kazandigini ortaya koymayi
amaclamaktadir. Calismada gostergebilimsel ¢cdziimleme yontemi kullaniimistir. Ferdinand de Saussure’lin yaklasimi temel alinarak
reklam filmindeki gorsel ve isitsel gdstergeler “gdsteren” ve “gésterilen” diizeyinde ele alinmis, anlamlandirma noktasinda ise
Roland Barthes’in “diizanlam” ve “yananlam” yaklasimi baz alinarak analiz edilmistir. Calismada elde edilen sonuglar, Tirk Hava
Yollarrnin ulusal kimlidini yerel unsurlarla iliskilendirmesi, markanin Tirkiye’nin kaltirel cesitlili§ini birlestirici bir unsur olarak
konumlandirdigini ortaya koymaktadir. Ayrica reklamin YouTube platformu Gzerinden yayinlanmasi, dijital platformlarin markalarin
kulttrel degerleri kiresel dlcekte gorlindr olmasini saglarken, kltirel gdstergelerin marka iletisimi stratejilerinde yénlendirici bir
unsur olarak anlam kazandirdigini da gostermektedir.

Anahtar Kelimeler: Dijital Kiltir, Marka iletisimi, Reklamcilik, Kiltiirel Géstergeler, Gostergebilim
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THE SEMIOTIC ANALYSIS OF TURKISH AIRLINES *VAZGECME" COMMERCIAL FILM
IN THE CONTEXT OF DIGITAL CULTURE AND BRAND COMMUNICATION

Prof. Dr. Giil Rengin KUGUKERDOGAN
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-4442-496X

Ress. Asst. Leyla TURGAL
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-4288-4046

Digitalization, brands have fundamentally transformed the way they communicate with their target audiences. During this
transformation process, brand strategies have gone beyond product and service promotion to place cultural values at the center of
communication, thereby strengthening brands' capacity to form emotional bonds with their target audience. In this context, the
sample for this study is Turkish Airlines' commercial film titled “Vazgecme (Don’t Give Up)” released on the YouTube platform on
June 2, 2015. Filmed in the Black Sea Region, this commercial is an important example of how local cultural signs are reflected in a
brand's identity by using music, language, nature, and social lifestyles specific to the region. Therefore, the analysis of the local
cultural signs in the commercial aims to reveal how these elements gain meaning in the context of digital culture and brand
communication. A semiotic analysis method was used in the study. Based on Ferdinand de Saussure's approach, the visual and
auditory signs in the commercial were examined at the “signifier” and “signified” levels, and the analysis was based on Roland
Barthes' “denotation” and “connotation” approach in terms of meaning. The results obtained in the study reveal that Turkish
Airlines associates its national identity with local elements, positioning the brand as a unifying factor of Turkey's cultural diversity.
Furthermore, the broadcast of the advertisement via the YouTube platform demonstrates that digital platforms enable brands'
cultural values to be visible on a global scale, while also showing that cultural indicators serve as a guiding element in brand
communication strategies.

Keywords: Digital Culture, Brand Communication, Advertising, Cultural Indicators, Semiotics

EVENT (OLAY) MARKALARININ HALKLA ILISKILER BAGLAMINDA
DEGERLENDIRILMESI

Dr.Sema GUMUS
ID:0000-0002-9759-2027

Cagimizin getirdigi ekonomik degisimden dolayi isletmeler, rekabet ortamina ayak uydurabilmek ve bu ortamda kan kaybetmeden
sirekliligini devam ettirebilmek amaciyla, markalasma ve halkla iliskiler faaliyetlerine 6nem vermeye baslamislardir.
Kiresellesmeyle birlikte teknolojide yasanan gelismeler, isletmelerin gerek pazarlamasinda gerek reklamlarinda ve halkla iliskiler
kampanyalarinda kullandiklari marka cesitlerinde de dedisim s6z konusu olmustur. Firmalar icin yeni bir kavram olan geleneksel
olmayan markalarin kullanimi isletmeler icin farkh bir yéntemdir. Bu kullanimdan siiphesiz halkla iliskiler stratejileri de etkilemistir.
Zira bir kurumun, kurulusun hedef kitlesiyle, paydaslariyla ve toplumun geneliyle kurdugu iletisim sireclerinin tamami olan halkla
iliskilerin marka ve markalasma kavramlari ile siki bir iliskisi s6z konusudur.

Calismanin temel amaci iletisiminin dnemli parametresi olan markanin geleneksel olmayan marka tirleri arasinda yer alan Olay
(Event) markalarinin halka iliskilerin icerisindeki yeri belirlendikten sonra koruma kapsaminin cercevesi cizilmistir. Arastirmada
yontem olarak niteliksel ikincil arastirma benimsenerek s6zii edilen marka tirinin koruma kapsamlari ve uygulama érnekleri 6769
sayili Sinai Milkiyet Kanunu cercevesinde tartisiimistir.

Anahtar Kelimeler: Markalasma, Halkla iliskiler, Geleneksel Olmayan Markalar, Olay Markalari
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EVALUATION OF EVENT TRADEMARKS IN THE CONTEXT OF PUBLIC RELATIONS

Dr.Sema GUMUS
ID:0000-0002-9759-2027

Due to the economic changes brought about by our age, businesses have begun to attach importance to marketing, branding and
public relations activities in order to keep up with the competitive environment and to maintain their continuity in this environment
without losing blood. As a result of technological advancements brought about by globalization, there has been a change in the
types of brands that businesses use in their marketing and advertising. The use of non-traditional brands, which is a new concept
for companies, is a different method for businesses. This usage has undoubtedly influenced public relations strategies. Since, public
relations, which is the entire communication process of an institution with its target audience, stakeholders and society in general,
has a close relationship with the concepts of brand and branding.

The main purpose of the study is to determine the place of the Event marks, which are among the non-traditional trademark types,
in public relations, and then to draw the framework of the scope of protection. By adopting the qualitative secondary research
method in the research, the protection scopes of the mentioned trademark type and application examples were discussed within
the framework of the Industrial Property Law No. 6769.

Keywords: Branding, Public Relations, Trademark, Trademark Law, Non-traditional Trademarks, Event Marks

IKLIM DEGISIKLiGi TEMALI CEVRECi REKLAMLARDA DUYGUSAL
MESAJLAR: DUYGUSAL TEPKi MODELI BAGLAMINDA BiR GOZUMLEME

Tutku Meliha ER
Hasan Kalyoncu Universitesi, Lisanstisti Egitim Enstitiisti, Gorsel iletisim Tasarimi Tezli Yitksek Lisans Ogrencisi
ID:0000-0002-2783-6794

Prof. Dr. Gul Rengin KUGUKERDOGAN
Hasan Kalyoncu Universitesi, lletisim Faktiltesi, Gorsel iletisim Tasarimi Béltmii
ID:0000-0002-4442-496 X

Ars.Gor.Dr. Ceren BOZ
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSliimdi
ID:0000-0002-5456-1466

Bu calisma, iklim degisikligi temali cevreci reklamlarda kullanilan duygusal mesajlarin niteligini ve izleyicide yarattigi etkileri
duygusal tepki modeli cercevesinde incelemeyi amaclamaktadir. Bu model calisma kapsaminda reklam mesajlarinin izleyicide
bilissel, duygusal ve davranissal diizeylerde olusturdudu tepkileri aciklayabilmek icin kullaniimistir. Glinimuzde cevre iletisimi,
valnizca bilgi aktarimina dayal bir siire¢ olmaktan cikarak, bireylerin duygusal deneyimleri Gizerinden farkindalik yaratmakta ve
davranis degisimini destekleyen bir yapiya dontismektedir. Arastirma, nitel icerik analizi yontemiyle gerceklestirilmistir. Amacli
ornekleme yoluyla, Tarkiye’de 2020-2025 yillari arasinda televizyon, dijital ve sosyal medya platformlarinda yayimlanan bes cevreci
reklam filmi analiz edilmistir. Bu reklamlar, iklim degdisikligi ve strdarilebilirlik temalarini dogrudan ele alan, cevresel farkindalik
olusturmay! hedefleyen ve duygusal etki yaratma potansiyeli tasiyan icerikler arasindan secilmistir. Reklamlar; dil, gorsel
kompozisyon, renk, mizik ve slogan unsurlari dikkate alinarak tematik kodlanmis ve duygusal tepki modeli cercevesinde
degerlendirilmistir. Calisma, farkindalik diizeyi yiiksek genc yetiskin izleyici kitlesine odaklanmaktadir.

Arastirma kapsaminda elde edilen bulgular, ¢evreci reklamlarin yalnizca rasyonel bilgi aktarimiyla sinirli kalmadidini, izleyicide
umut, ilham ve sorumluluk gibi duygulari uyandirarak anlamli bir etki yaratabilmesi icin duygusal tepkiyi harekete geciren, duygusal
derinligi yuksek ve bitincil iletisim stratejilerine yonelmesi gerektigini gdstermektedir. Bu sonug, ¢cevre iletisiminin yalnizca bilgi
verme degil, ayni zamanda davranis degisimini tesvik eden bir stre¢ olarak konumlanmasini da géstermektedir.

Anahtar Kelimeler: Cevreci Reklamlar, iklim Degisikligi, Duygusal Tepki Modeli, icerik Analizi, Cevre iletisimi
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EMOTIONAL MESSAGES IN CLIMATE CHANGE-THEMED ENVIRONMENTAL
ADVERTISEMENTS: AN ANALYSIS WITHIN THE CONTEXT OF THE EMOTIONAL
RESPONSE MODEL

Tutku Meliha ER
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0000-0002-2783-6794

Prof. Dr. Glil Rengin KUCUKERDOGAN
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-4442-496X

Ress. Asst. Dr.Ceren BOZ
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-5456-1466

This study aims to examine the nature of emotional messages used in climate change-themed environmental advertisements and
their effects on audiences within the framework of the emotional response model. Within the scope of this study, the model is
employed to explain the cognitive, emotional, and behavioral reactions generated by advertising messages. Today, environmental
communication has evolved beyond a process based solely on information transfer; it now creates awareness through individuals’
emotional experiences and transforms into a structure that supports behavioral change.

The research was conducted using the qualitative content analysis method. Through purposive sampling, five environmental
advertisements broadcast in Turkey between 2020 and 2025 on television, digital, and social media platforms were analyzed. These
advertisements were selected from among those that directly address the themes of climate change and sustainability, aim to foster
environmental awareness, and possess a high potential for emotional impact. The advertisements were thematically coded and
evaluated in terms of language, visual composition, color, music, and slogan elements within the framework of the emotional
response model. The study focuses on a young adult audience with a high level of environmental awareness.

The findings reveal that environmental advertisements go beyond mere rational information transfer; by evoking emotions such as
hope, inspiration, and responsibility, they can create meaningful impact. To achieve this, it is necessary to adopt emotionally
engaging, deeply affective, and holistic communication strategies that trigger emotional responses. This result indicates that
environmental communication functions not only as an informative process but also as one that encourages behavioral change.

Keywords: Green Advertising, Climate Change, Emotional Response Model, Content Analysis, Environmental Communication

KULTURLERARASI GOSTERGEBILIM VE GUZELLIK IDEASI: GUZELLIK
ENDUSTRILERINDEKI REKLAM KAMPANYALARININ GOSTERGEBILIMSEL
AGIDAN KARSILASTIRMALI OLARAK INCELENMES

Ogr.Gor. Simge YILMAZ
Hasan Kalyoncu Universitesi, Yabanci Diller Yitksekokulu
ID:0000-0002-8668-5762

Prof. Dr. Gul Rengin KUGUKERDOGAN
Hasan Kalyoncu Universitesi, lletisim Faktiltesi, Gorsel iletisim Tasarimi Bélimii
ID:0000-0002-4442-496 X

Giniamuazde, kiresellesme ve iletisim teknolojilerindeki ilerlemeler, farkli kaltirler arasindaki etkilesimi artirmistir. Bu etkilesim,
guzellik algisi gibi kapsayici konularda belirgin bir sekilde ortaya ¢ikmaktadir. Bu calisma, iki reklam kampanyasi videosunun
kilttrler arasi gostergebilimsel analizine odaklanmaktadir: Shiseido'nun #BeautylsBoundless ve Mac'in #WhatlsYourThing.
Markalarin glzellikle ilgili fikirlerini cesitli kitlelere nasil ilettiklerini anlamak icin, calisma iki kampanyada kullanilan gérsel, dilsel
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ve kiltarel bilesenleri incelemektedir. Videolarda kullanilan gdstergebilimsel kodlar ve gdstergeler icerik analizi teknigi kullanilarak
belirlenmistir. Calismanin sonuclari, her iki kampanyanin da bireysellige, kendini ifade etmeye ve cesitlilige deder veren genis ve her
seyi kapsayan bir gizellik tanimini benimsedigini gdsteriyor. ki kozmetik markasi, gtizellik hakkindaki fikirlerini aciklamak icin farkli
yaklasimlar benimsemektedir.

Anahtar Kelimeler: Killttrlerarasi Gostergebilim, Guzellik Ideasi, Reklam Kampanyasl, icerik Analizi

INTERCULTURAL SEMIOTICS AND THE IDEA OF BEAUTY: A COMPARATIVE
SEMIOTIC ANALYSIS OF ADVERTISING CAMPAIGNS IN THE BEAUTY INDUSTRY

Lect. Simge YILMAZ
Hasan Kalyoncu University, School of Foreign Languages
ID:0000-0002-8668-5762

Prof. Dr. Gul Rengin KUGUKERDOGAN
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-4442-496X

In today’s world, globalization and advancements in communication technologies have significantly increased interactions among
different cultures. This interaction becomes particularly evident in inclusive concepts such as perceptions of beauty. This study
focuses on a cross-cultural semiotic analysis of two advertising campaign videos: Shiseido’s #BeautylsBoundless and MAC’s
#WhatlsYourThing. To understand how these brands communicate their ideas about beauty to diverse audiences, the study
examines the visual, linguistic, and cultural components used in both campaigns. The semiotic codes and signs employed in the
videos were identified using the content analysis method.The findings reveal that both campaigns embrace a broad and inclusive
concept of beauty that values individuality, self-expression, and diversity. However, the two cosmetic brands adopt different
approaches in articulating their ideas about beauty.

Keywords: Cross-Cultural Semiotics, Beauty Ideal, Advertising Campaign, Content Analysis

“YAZI TURA” FILMININ SINEMADA DiJITAL DONUSUM UZERINE INCELEMESI

Lokman TAS
Hasan Kalyoncu Universitesi, Lisanstisti Egitim Enstitiisti, Gorsel iletisim Tasarimi Tezli Yitksek Lisans Ogrencisi
ID:0009-0009-5643-3378

Dr.Ogr. Uyesi Mehmet Fatih EMINOGLU
Hasan Kalyoncu Universitesi, lletisim Faktiltesi, Radyo Televizyon ve Sinema Bolimii
ID:0009-0009-5643-3378

Doksanli yillarin sonlarindan itibaren, diinya genelinde film yapimcilari ve bagimsiz yonetmenler dijital yontemleri tercih etmeye
baslamistir. Bu donemde Tirk sinemasinda da bircok ydnetmen, 35 mm film kamerasi yerine dijital kaset kamerasi kullanmis ve
kurgu sirecinde analog kurgu masas yerine bilgisayar tabanli kurgu programlarini tercih etmistir. Oncelikle televizyon sektériinde
yayginlasan bant ve kaset teknolojisi, kisa strede sinema alanina da gecis yapmistir. Pelikll yonteme kiyasla daha distk maliyetli
olan kaset teknolojisi, bircok yonetmeni dijital teknolojiyle film dretimine yonlendirmistir. Yapimcihigini, yonetmenligini ve
senaristligini Ugur Yicel’in Gstlendidi 2004 yapimi "Yazi Tura" filmi, dijital kamera ile ¢ekilmis ve dijital tabanh kurgu yazilimlariyla
kurgulanmistir. Filmde tercih edilen dijital yontem, renk paleti, cekim 6lcekleri, kamera hareketleri ve kurgudaki kesmeler gibi
unsurlar aracihdiyla filmin anlatisina katki saglamaktadir. Bu calismada, yontem olarak literatiir taramasi yapilacak ve
gostergebilimsel analizde Barthes’in "Gosteren ve gdsterilen” modeli kullanilacaktir. Yazi Tura filminde tercih edilen dijital yéntem
sadece teknolojik bir gelismeden ibaret dedil ayni zamanda film anlam Ureten bir gdsterge olarak nasil islev goérdigini
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¢6zimlemeye katki saglayacaktir. Tirk sinemasinda dijital doniisim sdreci ve “Yazi Tura” filminin dijital yontemle cekilip
kurgulanmasinin filmin anlatisina katkisi incelenmektedir. Bulgular: Tirkiye’de dinyanin bircok yerinde oldudu gibi sinemada
yasanan dijital dontusimden etkilenmistir. Yazi Tura filmi Tarkiye’de bu dénemlerde dijital yontemle cekilen filmlerin basinda
gelmektedir. Dijital yontem film anlatisina katki saglamis ve maddi anlamda biyik biitce yikinden kurtarmasina sebep olmustur.
Kameranin kiiclk olmasi sebebi ile istendidi gibi, kompakt haraketli cekimlerin yapilabiliyor olmasi, sinema sektériinde yeni anlati
formlarinin ve badimsiz dretim anlayisinin gelismesine 6nemli rol oynamistir. Bu sayede sinemada dijital donisim, sadece teknik
bir gelisme degil, ayni zamanda sinemanin anlatim bicimlerine katki saglanmistir.

Anahtar Kelimeler: Yazi Tura, Dijital Sinema, Analog Sinema, Ugur Yicel, Tirk Sinemasi

AN ANALYSIS OF THE DIGITAL TRANSFORMATION IN CINEMA IN THE FILM "HEADS
OR TAILS”

Lokman TAS
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0009-0009-5643-3378

Dr. Ogr.Uyesi Mehmet Fatih EMINOGLU
Hasan Kalyoncu University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0009-0009-5643-3378

From the late 1990s onward, filmmakers and independent directors worldwide began to favor digital methods. During this period,
many directors in Turkish cinema switched from 35mm film cameras to digital cassette cameras and opted for computer-digital
editing programs instead of analog editing suites during the editing process. Tape and cassette technology, which became
widespread primarily in the television industry, quickly transitioned to the cinema sector. Cassette technology, which was less
durable than film processing, led many directors to turn to digital technology for film production. The 2004 film "Heads or Heads,"
produced, directed, and written by Udur Yicel, features a digital camera-enhanced editing system that was conveniently
maintained with digital editing software. The film's digital method contributes to the film's narrative through elements such as
color palette, shot scales, camera movements, and cuts. This effective method will be analyzed through a literature review, and
Barthes's "Signifier and Use" model will be used in the semiotic analysis. The preferred digital method, " Heads or Heads," is not
merely a technological advancement; it will also contribute to the analysis of its use as a sign produced in film. The digital
transformation process in Turkish cinema and the filming and editing of the digital version of " Heads or Heads " are examined, as
they are in many parts of the film's narrative. Findings: Turkey, like many other parts of the world, has been affected by the digital
transformation in cinema. " Heads or Heads " is one of the leading films shot digitally in Turkey during this period. It contributed to
film narrative through digital methods and helped alleviate the financial burden of a large budget. The compactness of the camera,
which allows for compact, action-packed shots as desired, has played a significant role in recording new narrative forms and
independent production approaches in the film industry. Thus, the digital transformation in cinema is not only a technical
advancement but also a contribution to cinema's narrative forms.

Keywords: Heads and Tails, Digital Cinema, Analog Cinema, Udur Yicel, Turkish Cinema

ALGORITMIK HAPISHANE: “DIJITAL ESARET” FILMi BAGLAMINDA GOZETIM
VE DIJITAL CEZALANDIRMA

Emel TURGUT
ID:0000-0002-9733-6760

Doc.Dr. Atiye GUNER

Hasan Kalyoncu Universitesi, iletisim Fakiiltesi, Gérsel iletisim Tasarimi Bolimdi
ID:0000-0003-4984-109X
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Dijital teknolojilerin yasamin tiim alanlarina nifuz ettigi glinimuzde, bireyler artik yalnizca fiziksel mekanlarda dedil, dijital aglar
icinde de izlenmekte ve degerlendirilmektedir. Bu calisma, “Dijital Esaret” filmini analiz ederek dijitallesen gdzetim ve cezalandirma
pratiklerine dikkat cekmeyi amaclamistir. Arastirmanin kuramsal temeli, Foucault’nun “panoptikon” kavrami ve Deleuze’tn “kontrol
toplumu” dislncesine dayanmaktadir. Foucault, bireyin gériinmeden goézetlendigi disipliner mekanizmalari incelerken, Deleuze
gbzetimin yasamin tim alanlarina yayildigini vurgular. Ginimuz dijital toplumlarinda cezalandirma, bedensel sinirlamalardan
ziyade verinin denetimi bicimini almistir. Calismada icerik analizi yontemi kullaniimistir. Film, sahne kurgusu, karakter temsilleri,
renk ve istk kullanimi ile veri akisi gorsellestirmeleri Gizerinden incelenmistir. Analiz (i¢ eksende yiritilmustir: Gozetim temsilleri,
algoritmik cezalandirma bigimleri ve bireyin dijital 6znelesmesi. Bulgular, dijital gézetim sistemlerinin bireyin 6zgir iradesinin
yerini algoritmik yargiya biraktigini gostermektedir. Filmde cezalandirma, fiziksel sinirlarla degil; sosyal puanlama, erisim
kisitlamasi ve dijital dislanma biciminde gerceklesir. Estetik tercihleri ve soguk renk paleti, teknolojik soguklugu ve duygusal
mesafeyi vurgulamaktadir. Sonug¢ olarak, “Dijital Esaret” filmi, dijitallesen cezalandirmayi yansitmaktadir. Algoritmik sistemler,
bireyin davranislarini siirekli 6lcmekte ve veriye dayali yargilarla cezalandirmayi otomatiklestirmektedir. Bu durum, modern ¢agin
goériinmez ama etkili denetim mekanizmasi olan ‘algoritmik hapishane’yi ortaya koymaktadir.

Anahtar Kelimeler: Dijital G6zetim, Algoritmik Hapishane, Panoptikon, Kontrol Toplumu, Dijital Esaret Filmi

AN ANALYSIS OF THE DIGITAL TRANSFORMATION IN CINEMA IN THE FILM "HEADS
ORTAILS”

Emel TURGUT
ID:0000-0002-9733-6760

Dog.Dr. Atiye GUNER
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-4984-109X

In a time when digital technologies permeate all areas of life, individuals are now monitored and evaluated not only in physical
spaces but also within digital networks. This study aimed to draw attention to the increasingly digitized practices of surveillance
and punishment by analyzing the film “Digital Slavery” The theoretical foundation of the research is based on Foucault's concept of
the “panopticon” and Deleuze's idea of the “society of control”. While Foucault examines disciplinary mechanisms where the
individual is watched without seeing the observer, Deleuze emphasizes that surveillance extends to all areas of life. Punishment in
today's digital societies has taken the form of data control rather than physical limitations. The content analysis method is used in
the study. The film is examined through its scene composition, character representations, the use of color and light, and
visualizations of data flow. The analysis are conducted across three axes: representations of surveillance, forms of algorithmic
punishment, and the digital subjectification of the individual. The findings indicate that digital surveillance systems replace the
individual's free will with algorithmic judgment. In the film, punishment is not realized through physical boundaries but in the form
of social scoring, access restriction, and digital exclusion. The aesthetic choices and the cold color palette emphasize technological
frigidity and emotional distance. Consequently, the film “Digital Slavery” reflects the increasingly digitized punishment.
Algorithmic systems continuously measure individual behavior and automate punishment through data-driven judgments. This
situation reveals the 'algorithmic prison’, which is the invisible yet effective control mechanism of the modern age.

Keywords: Digital Surveillance, Algorithmic Prison, Panopticon, Society Of Control, Digital Slavery Film

JENNICAM'DEN SOSYAL MEDYAYA: GOZETIM EKONOMISINDE CYBORG
OZNELLIGIN YAYGINLASMASI

Dr.Ogr. Uyesi Niyazi Can OZBASARAN
Marmara Universitesi, lletisim Faktiltesi, Radyo Televizyon ve Sinema Bélimii
ID:0000-0001-6732-3056

Dr.Ogr. Uyesi Burak POLAT
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1996 yilinda Jennifer Ringley’in baslattigr JenniCAM, codu zaman internetin erken dénemine ait naif bir kisisel yayin girisimi olarak
anilsa da, bu calisma onu ginimiz dijital kaltiranin yapisal kodlarini anlamak acisindan kurucu bir esik olarak ele almaktadir.
Ringley’in yasamini bir web kamerasi aracilidiyla kesintisiz bicimde kamusallastirmasi, insan bedeninin teknolojik araylzlerle
kaynastidi bir cyborg éznellik bicimini gérinir kilmistir. Bu erken érnek, mahremiyetin gonilli bicimde kamusallasmasi yoluyla,
giniimiz sosyal medya platformlarinda norm haline gelen goérintrlik ekonomisinin temelini atmistir. Bu calisma, JenniCAM’in
temsil ettidi deneyimi yalnizca bireysel bir teshir eylemi olarak degil, buglnin Instagram, TikTok, YouTube, Twitch ve BeReal gibi
cok katmanli platformlarinda kurumsallasan bir gdzetim estetiginin baslangici olarak konumlandirmaktadir. Artik mesele yalnizca
mahremiyetin ihlali degil, giindelik yasamin tamaminin izlenebilir, arsivlenebilir ve dolasima sokulabilir hale gelmesidir. Bu
dénusimde, Foucault’nun panoptikon modelindeki yukaridan asadiya gdzetim bicimi yerini Mathiesen’in synoptikon olarak
tanimladigr herkesin birbirini gozetledigi yatay bir denetim formuna birakmistir. Bu yeni gézetim rejiminde 6zne, Byung-Chul Han’in
kavramsallastirdigi seffaflik toplumu icinde, kendi yasamini strekli sergileyen, gérin(rlik Gzerinden varlik kazanan bir performans
6znesine donusmastir. JenniCAM’in pasif ve deneysel cyborg 6znesi artik yerini, kendi gézetimini yoneten, dijital emek araciligiyla
gorinarluaguna UGreten ve takipci ekonomisi icinde kimligini performe eden katilimci 6zneye birakmistir. Sonu¢ olarak, JenniCAM
vakasl yalnizca bireysel bir internet fenomeni dedil, giiniimiz dijital toplumunun temel dinamiklerinden biri olan gonalli gozetimin
erken bicimidir. Bu calisma, Ringley’in deneyimini tarihsel bir soykitik olarak ele alarak, dijital cagda mahremiyetin erozyonu,
goérindrluagin dretim bicimine doniismesi ve dznenin teknolojiyle bitinleserek cyborg 6znellik formuna evrilmesi sireclerini
elestirel bicimde tartismayi amaclamaktadir.

Anahtar Kelimeler: Cyborg Oznellik, Gozetim Ekonomisi, Sosyal Medya, Elestirel iletisim Arastirmalari

FROM JENNICAM TO SOCIAL MEDIA: THE SPREAD OF CYBORG SUBJECTIVITY IN
THE SURVEILLANCE ECONOMY

Asst.Prof. Niyazi Can OZBASARAN
Marmara University, Faculty of Communication, Department of Radio, Television, and Cinema
ID:0000-0001-6732-3056

Asst. Prof. Burak POLAT
Marmara University, Faculty of Communication, Department of Journalism
ID:0000-0002-5128-7975

In a time when digital technologies permeate all areas of life, individuals are now monitored and evaluated not only in physical
spaces but also within digital networks. This study aimed to draw attention to the increasingly digitized practices of surveillance
and punishment by analyzing the film “Digital Slavery” The theoretical foundation of the research is based on Foucault's concept of
the “panopticon” and Deleuze's idea of the “society of control”. While Foucault examines disciplinary mechanisms where the
individual is watched without seeing the observer, Deleuze emphasizes that surveillance extends to all areas of life. Punishment in
today's digital societies has taken the form of data control rather than physical limitations. The content analysis method is used in
the study. The film is examined through its scene composition, character representations, the use of color and light, and
visualizations of data flow. The analysis are conducted across three axes: representations of surveillance, forms of algorithmic
punishment, and the digital subjectification of the individual. The findings indicate that digital surveillance systems replace the
individual's free will with algorithmic judgment. In the film, punishment is not realized through physical boundaries but in the form
of social scoring, access restriction, and digital exclusion. The aesthetic choices and the cold color palette emphasize technological
frigidity and emotional distance. Consequently, the film “Digital Slavery” reflects the increasingly digitized punishment.
Algorithmic systems continuously measure individual behavior and automate punishment through data-driven judgments. This
situation reveals the 'algorithmic prison’, which is the invisible yet effective control mechanism of the modern age.

Keywords: Digital Surveillance, Algorithmic Prison, Panopticon, Society Of Control, Digital Slavery Film
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V4 KUSAGINDA DIJITAL OYUNLAR YOLUYLA SOSYALLESME VE EBEVEYN
REHBERLIGININ ROLU

Filiz PAZARBASI
ID:0009-0004-9321-2973

ProfDr. Gul Rengin KUCUKERDOGAN
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi Bolimdi
ID: 0000-0002-4442-496 X

Ars.Gor.Dr.Ceren BOZ
Hasan Kalyoncu Universitesi iletisim Faktiltesi, Gorsel iletisim Tasarimi Bolimi
ID:0000-0002-5456-1466

Dijital cagin hizla gelismesiyle birlikte bireylerin glindelik yasam pratikleri dijital ortamlara tasinmis, bu durum 6zellikle 2000-2021
yillari arasinda dogan Z kusagi Gzerinde belirgin etkiler yaratmistir. “Dijital yerli” olarak adlandirilan bu kusak, teknolojik araclarla
erken yasta tanismis ve dijital alanlari bir iletisim, etkilesim ve sosyallesme mecrasi olarak benimsemistir. Bu calisma, Z kusadi
bireylerinin dijital oyunlar araciligiyla kurduklari sosyal iliskileri ve ebeveynlerin dijital farkindalik dazeylerinin bu sirece olan
etkisini incelemektedir. Arastirma, nitel arastirma yontemiyle tasarlanmis ve derinlemesine milakat yaklasimi temel alinmistir.
Calisma grubu, 12-18 yas aralidinda dijital oyun oynayan 20 ¢ocuklar ve bu ¢ocuklarin 20 ebeveyninden olusmaktadir. Veriler yari
yapilandiriimis goériismeler yoluyla toplanmis, tematik analiz yontemiyle ¢6ziimlenmistir. Bulgular, dijital oyunlarin Z kusagi icin
yalnizca bir edlence araci degil, ayni zamanda sosyal etkilesim ve aidiyet kazanimina hizmet eden bir alan oldugunu géstermektedir.
Cocuklar, oyun ortamlarini arkadaslik kurma, kabul gérme, basari elde etme ve ortak deneyim paylasimi acisindan énemli bir
sosyallesme alani olarak tanimlamaktadir. Bununla birlikte, ebeveyn farkindaliginin disik oldudu ailelerde dijital ve fiziksel
sosyallesme arasindaki dengenin bozuldugu, rehberlik eksikliginin sosyal izolasyon riskini artirdigi goriilmastir. Ebeveyn ilgisinin
zayif oldugu durumlarda cocuklarin cevrimici ortamlarda daha fazla vakit gecirdigi ve gercek yasam iliskilerinden uzaklastig
saptanmistir. Buna karsilik, dijital farkindaligi yuksek ebeveynlerin cocuklarinin oyun davranislarini daha dengeli yonlendirdikleri,
dijital ortamlarda gecirdikleri zamani kontrol altinda tuttuklari ve cevrimici iliskilerde sinir bilinci kazandirdiklari belirlenmistir. Bu
durum, ebeveyn destedinin dijital sosyallesme siirecini olumlu yonde sekillendirdigini ortaya koymaktadir.

Sonuc olarak, Z kusaginin dijital ortamlarla kurdugu etkilesim bicimi, ebeveynlerin rehberlik diizeyiyle dogrudan iliskilidir. Dijital
ebeveynlik bilincli bicimde yarGtildiginde, dijital oyunlar cocuklarin sosyal etkilesimlerini, iletisim becerilerini ve aidiyet
duygularini destekleyen islevsel bir ara¢c haline gelmektedir. Bu dogrultuda, ebeveynlerin dijital okuryazarlik dizeylerini
gelistirmeye yonelik egitimlerin yayginlastiriimasi ve ailelerin rehberlik becerilerini glclendirecek politikalarin uygulanmasi,
cocuklarin dengeli bir dijital sosyallesme siireci yasamalari agisindan blyik 6énem tasimaktadir.

Anahtar Kelimeler: Z Kusagi, Dijital Oyunlar, Dijital Ebeveynlik, Ebeveyn Farkindaligi, Sosyallesme

SOCIALIZATION THROUGH DIGITAL GAMES AMONG GENERATION Z AND THE
ROLE OF PARENTAL GUIDANCE

Filiz PAZARBASI
ID:0009-0004-9321-2973

ProfDr. Gul Rengin KUCUKERDOGAN
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID: 0000-0002-4442-496X

Ress. Asst. Dr. Ceren BOZ
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With the rapid advancement of the digital age, individuals’ daily life practices have increasingly shifted to digital environments.
This transformation has had a particularly profound impact on Generation Z, born between 2000 and 2021. Often referred to as
“digital natives,” this generation has been exposed to technological tools from an early age and perceives digital platforms as
essential spaces for communication, interaction, and socialization. This study examines the social relationships established by
Generation Z through digital games and investigates the role of parental digital awareness in this process. The research was
designed using a qualitative methodology based on an in-depth interview approach. The study group consisted of twenty children
aged 12-18 who play digital games and their twenty parents. Data were collected through semi-structured interviews and analyzed
using thematic analysis. The findings reveal that digital games serve not only as a means of entertainment for Generation Z but also
as a significant medium for social interaction and the development of a sense of belonging. Participants described game
environments as important social spaces for forming friendships, gaining acceptance, achieving success, and sharing common
experiences. However, in families with low levels of parental digital awareness, the balance between digital and physical
socialization was found to be disrupted, and a lack of guidance increased the risk of social isolation. In cases where parental
involvement was limited, children spent more time in online environments and distanced themselves from real-life relationships.
Conversely, in families with high digital awareness, parents were found to guide their children's gaming behaviors more effectively,
help them maintain control over their online activities, and foster a sense of boundary awareness in virtual interactions. These
findings indicate that parental support plays a crucial role in shaping healthy digital socialization among young people.

In conclusion, the way Generation Z interacts with digital environments is directly related to the level of parental guidance they
receive. When digital parenting is practiced consciously, digital games become functional tools that support children’s social
interaction, communication skills, and sense of belonging. Therefore, expanding digital literacy training for parents and
implementing policies that enhance parental guidance skills are essential for ensuring a balanced and healthy digital socialization
process among children.

Keywords: Generation Z, Digital Games, Digital Parenting, Parental Awareness, Socialization

SUSTAINABILITY IN INTERCULTURAL COMMUNICATION AFTER ERASMUS+
EXPERIENCE: AN ANALYSIS ON TEACHERS

Sevil ARICA
Hasan Kalyoncu University, Graduate School, Doctoral Student in Communication Studies
ID:0000-0001-6623-4123

Asst. Prof. Bilge KALKAVAN
Hasan Kalyoncu University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0000-0003-0786-6109

Intercultural communication has taken on a new dimension through the Erasmus+ program and social media. This study examines
how teachers maintain communication with their peers from host countries after completing their Erasmus+ experience, with a
particular focus on the role of social media in sustaining intercultural interaction. The research adopts a qualitative case study
design. Purposeful sampling was used to select 16 teachers from different disciplines working at a high school in Adiyaman, Tiirkiye,
who had Erasmus+ experience. The participants had between 5 and 15 years of professional experience and had no prior
international experience before the Erasmus+ program. Their mobility experiences took place between 2020 and 2023 in countries
such as Italy, Spain, Greece, Serbia, and Romania. Semi-structured interviews were conducted face-to-face with the participating
teachers, and the data were analyzed using a content analysis. Under the main theme “sustainability in intercultural
communication” two sub-themes emerged from the analysis: “cultural awareness and sensitivity” and intercultural interaction on
dijital platforms” The findings reveal that teachers experienced significant positive changes in their perspectives following their
Erasmus+ experience. Expressions such as “developing empathy for cultural awareness and sensitivity,” “tolerance,” and
“perceiving differences as diversity” were frequently emphasized. Furthermore, participants reported maintaining cultural
exchanges with individuals from different cultures through social media. Consequently, it was concluded that social media
positively contributes to sustaining intercultural communication between teachers and their counterparts in host countries,
particularly enhancing their professional collaboration.

Keywords: Intercultural Communication, Erasmus+, Digital Communication, Social Media, Intercultural Interaction
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TELEViZYON REKLAMLARINDA YARATICI STRATEJILERIN INCELENMESI:
GIDA PERAKENDECILIGI SEKTORU UZERINE BIR ARASTIRMA

Mehmet CELIK
Hasan Kalyoncu Universitesi, Lisansiisti Egitim Enstitiisti, Gorsel iletisim Tasarimi Tezli Yiiksek Lisans Ogrencisi
ID: 0009-0005-5663-7099

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu Universitesi, lletisim Fakiiltesi, Gérsel iletisim Tasarimi Bélimii
ID:0000-0003-0397-2940

Bu calisma, televizyon reklamlarinda kullanilan yaratici stratejilerin dijital doniisim ve etkilesim perspektifinden incelenmesini
amaclamaktadir. Arastirmada Tirkiye’de gida perakendeciligi sektdriinde 6ne ¢ikan markalarin (Migros, BIM, A101, Sok, Trendyol,
Yemeksepeti, OMO, Domestos, Pinar ve Meysu) 2024 yili televizyon reklamlari ele alinmistir. Laskey, Day ve Crask’in (1989) reklam
mesaj stratejileri tipolojisi temel alinarak yapilan géstergebilimsel ve nitel icerik analizinde, markalarin bilgisel (informational) ve
donustmsel (transformational) stratejileri nasil kullandigi degerlendirilmistir. Bulgular, televizyon reklamlarinin yalnizca geleneksel
ekranlarla sinirli kalmayip, sosyal medya kampanyalari, mobil uygulamalar, QR kod entegrasyonlari ve ¢ok kanalli etkilesim
bicimleriyle desteklenerek dijital pazarlama ekosisteminin bir parcasi haline geldigini gdstermektedir. Urlin odakli rasyonel
mesajlarin kisa vadeli satislari hedefledigi; donistimsel stratejilerin ise toplumsal fayda, strdrGlebilirlik ve yasam tarzi gibi
degerlerle birleserek dijital platformlarda yeniden dretildidi saptanmistir. Bu badlamda c¢alisma, televizyon reklamlarinin
ginimizde dijital donlsim sdreciyle nasil bltlnlestigini ortaya koyarak, reklamcilikta yaraticiligin hem estetik hem de
toplumsal-dijital anlam Gretimiyle sekillendigini géstermektedir.

Anahtar Kelimeler: Televizyon Reklamciligi, Dijital Dontstm, Etkilesim, Yaratici Stratejiler, Gostergebilim, 2024 Reklam Trendleri

AN EXAMINATION OF CREATIVE STRATEGIES IN TELEVISION ADVERTISING: A
STUDY ON THE FOOD RETAIL SECTOR

Mehmet CELIK
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID;: 0009-0005-5663-7099

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-0397-2940

This study aims to explore the creative strategies employed in Turkish television advertising from the perspective of digital
transformation and interaction. The analysis focuses on 2024 television commercials of leading food retail and consumer brands
(Migros, BIM, A101, Sok, Trendyol, Yemeksepeti, OMO, Domestos, Pinar, and Meysu). Using semiotic and qualitative content analysis
based on Laskey, Day, and Crask’s (1989) typology of advertising message strategies, the study evaluates the use of informational
and transformational strategies. Findings reveal that television commercials are no longer confined to traditional broadcasting but
increasingly integrated into digital ecosystems through social media campaigns, mobile applications, QR codes, and multi-channel
interaction practices. Informational strategies are often used in short-term sales-driven messages, while transformational
strategies emphasize social benefit, sustainability, and lifestyle values that resonate and circulate further on digital platforms. The
study concludes that creativity in contemporary advertising is shaped not only by aesthetic innovation but also by the capacity to
generate cultural and digital meaning in the era of digital transformation.

Keywords: Television Advertising, Digital Transformation, Interaction, Creative Strategies, Semiotic Analysis, Advertising Trends
2024
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CAGDAS SANAT MUZELERININ TOPLUM ILE ILETISIMINDE SOSYAL MEDYA
FAKTORU

Dog. Dr. Atiye GUNER
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Gorsel iletisim Tasarimi BSliimdi
ID:0000-0003-4984-109X

21.Yuzyildan itibaren hizla gelisen internet teknolojileri cagdas sanat miizelerinde sergileme, yonetim, koruma, yeni is modelleri gibi
cesitli alanlarda degdisikliklere neden olmustur. Gelisen web teknolojilerinden web 2.0°in karsilikli etkilesim ve icerik yonetimi
ozellikleri sosyal paylasim adlarini ortaya cikarmistir. Bloklar, mikro bloglar, RSS beslemeleri, forumlar, haberlesme siteleri,
resim-video paylasimi siteleri gibi sosyal paylasim adlari cagdas sanat miizelerinde geleneksel tek yonli bilgi akisini ¢ift yonld yani
etkilesimli bilgi akisina cevirmistir. Uluslararasi mizeler birligi ICOM, en son 2022’de paylastigi mize taniminda mizelerin katilimci,
kapsayicl, halka acik ve erisilebilir olmasina vurgu yapmistir ve mizelere sosyal gérevlerle dolu misyon yiiklenmistir. Cagdas sanat
mizeleri de bu misyonun bilincinde olarak sosyal medyanin etkilesim 06zelligini toplumla iletisim kurabilme yolu olarak
benimsemislerdir. Bu calisma ¢agdas sanat mizelerinde internet teknolojilerinin toplumla iletisimi acisindan yansimasina dikkat
cekmeyi amaclamistir. Nitel arastirma yontemlerinden ornek durum modeli secilmistir. Bu amacla Tarkiye'deki ¢agdas sanat
mizelerinden Elgiz Mizesi, Istanbul Modern Muzesi, Sabanci Universitesi Sakip Sabanci Mizesi (SSM), Baksi Mizesi ve Eskisehir
Odunpazari (OMM) Cagdas Sanat Mizelerinin sosyal medya platformlarindan Instagram sayfalari érnek secilmistir. Calisma
sonunda; Web 2.0 6zelligi ile ortaya cikan ve daha sonra web 3.0 teknolojileri ile beslenen sosyal medya platformlarinin ¢cagdas
sanat mizelerinin toplumla iletisim kurabildigi mecralar oldugu géralmustir.

Anahtar Kelimeler: Cagdas Sanat Mizeleri, Web 2.0, Web 3.0, Sosyal Medya

THE SOCIAL MEDIA FACTOR IN THE COMMUNICATION OF CONTEMPORARY ART
MUSEUMS WITH THE PUBLIC

Assoc. Prof. Dr. Atiye GUNER
Hasan Kalyoncu Univercity, Faculty of Communication, Department of Visual Communication
ID:0000-0003-4984-109X

Internet technologies, which have rapidly developed since the 21st century, have caused changes in contemporary art museums in
various areas such as exhibition, management, conservation, and new business models. The reciprocal interaction and content
management features of Web 2.0, an evolving web technology, led to the emergence of social networking sites. Social networking
sites such as blogs, microblogs, RSS feeds, forums, communication sites, and image-video sharing sites have transformed the
traditional one-way flow of information in contemporary art museums into a two-way, or interactive, flow of information. The
International Council of Museums (ICOM), in its latest museum definition shared in 2022, emphasized that museums should be
participatory, inclusive, public, and accessible, and museums have been assigned a mission full of social responsibilities. Conscious
of this mission, contemporary art museums have adopted the interactive feature of social media as a means to communicate with
society. This study aimed to draw attention to the reflection of internet technologies in contemporary art museums in terms of
communication with the public. The case study model, one of the qualitative research methods, was selected. For this purpose, the
Instagram pages of the Elgiz Museum, Istanbul Modern Museum, Sabanci University Sakip Sabanci Museum (SSM), Baksi Museum,
and Eskisehir Odunpazari Museum of Modern Art (OMM) were selected as examples from contemporary art museums in Turkey. At
the end of the study, it was observed that social media platforms, which emerged with the feature of Web 2.0 and were later
nourished by Web 3.0 technologies are media through which contemporary art museums can communicate with the public.

Keywords: Contemporary Art Museums, Web 2.0, Web 3.0, Social Media
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UNIVERSITE OGRENCILERINDE SOSYAL MEDYA BAGIMLILIGININ SIDDET
EGILIM DUZEYi VE EMPATi UZERINDEKI ETKISINiN INCELENMESI

Bilge KENES
Hasan Kalyoncu Universitesi, iktisadi, idari ve Sosyal Bilimler Fakiltesi, Psikoloji Béliimii Lisans Ogrencisi
ID:0009-0006-9775-0896

Ars.Gor. Dr. Canahmet BOZ
Hasan Kalyoncu Universitesi, iktisadi, idari ve Sosyal Bilimler Fakdiltesi, Psikoloji BoIGimii
ID:0000-0001-6008-7636

Bu arastirma, dniversite dgrencilerinde sosyal medya badimhhgi ile empati dlzeyi ve siddet davranislari arasindaki iliskileri
incelemeyi amaclamaktadir. Proje, sosyal medya kullaniminin artmasinin, empati eksikligi ve siddet egilimleri Gizerindeki potansiyel
etkilerini bilimsel olarak analiz etmeyi hedeflemektedir. Arastirma drneklemini, yas ortalamasi 21,39 olan ve yas araligi 18 ile 26
arasinda degisen toplam 229 universite dgrencisi olusturmaktadir. Katiimci grubunda 61 erkek (%26,6) ve 168 kadin (%73,4)
ddrenci yer almistir. Verilerin toplanmasinda Sosyo-demografik Veri Formu, Toronto Empati Olcegi (TEQ), Universite Ogrencilerinde
Siddete Yonelik Tutum Olcedi (UOSTO) ve Sosyal Medya Badimlihgr Olcegi (SMBO) kullaniimistir. Istatistiksel analizler icin SPSS
istatistik paket programi kullanilmis olup, Pearson Korelasyon ve Regresyon analizleri gerceklestirilmis, istatistiksel dnem diizeyi
p<,05 olarak belirlenmistir. Yapilan korelasyon analizi sonucunda, empati dizeyi ile siddet gilimi arasinda negatif yonlu ve
istatistiksel olarak anlamli bir iliski (r=-,408) bulunmustur (p<,001) . Bu durum, empati dizeyi yukseldikce siddet egiliminin
azaldigini gostermektedir. Ote yandan, sosyal medya bagimhlidi ile empati diizeyi ve siddet egilimi arasinda anlamh bir iliskiye
rastlanmamistir. Anlamli iliskinin saptanmasi (izerine uygulanan regresyon analizi, Empati diizeyinin siddet egilimi Gzerinde anlamli
bir yordayici oldugunu ortaya koymustur.

Anahtar Kelimeler: Sosyal Medya, Siddet, Empati, Universite Ogrencileri

THE INVESTIGATION OF THE EFFECT OF SOCIAL MEDIA ADDICTION ON THE LEVEL
OF VIOLENCE TENDENCY AND EMPATHY IN UNIVERSITY STUDENTS

Bilge KENES

Hasan Kalyoncu University, Faculty of Economics, Administrative and Social Sciences, Undergraduate Student in the
Department of Psychology

ID:0009-0006-9775-0896

Ress. Asst. Dr. Canahmet BOZ
Hasan Kalyoncu University, Faculty of Economics, Administrative and Social Sciences, Department of Psychology
ID:0000-0001-6008-7636

This research aims to examine the relationships between social media addiction, empathy levels, and violence behaviors among
university students. The project aims to scientifically analyze the potential effects of increased social media use on empathy
deficiency and tendencies toward violence. The study sample consists of a total of 229 university students, with a mean age of 21.39
and an age range between 18 and 26. The participant group included 61 male (26.6%) and 168 female (73.4%) students. The
Sociodemographic Data Form, the Toronto Empathy Questionnaire (TEQ), the Attitude Towards Violence Scale for University
Students (AVSUS), and the Social Media Addiction Scale (SMAS) were used for data collection. The SPSS statistical package program
was used for statistical analyses, and Pearson Correlation and Regression analyses were performed, with the statistical significance
level set at p<,05. The correlation analysis revealed a negative and statistically significant relationship between the level of
empathy and the tendency toward violence (r=-,408, p<,001). This indicates that as the level of empathy increases, the tendency
toward violence decreases. On the other hand, no significant relationship was found between social media addiction and either
empathy levels or the tendency toward violence. Following the determination of the significant relationship, the regression analysis
performed revealed that the level of empathy is a significant predictor of the tendency toward violence.

Keywords: Social Media, Violence, Empathy, University Students
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SOSYAL MEDYA INFLUENCERLARI VE PARA-SOSYAL ETKILESIM

Doc.Dr.Sevilay ULAS
Cankaya Universitesi, iktisadi ve idari Bilimler Fakiiltesi, Halkla iliskiler ve Reklamcilik BSIGmdi
ID:0000-0002-01371263

Son dénemlerde dijital dontsim blinyesinde bircok unsuru ve bileseni barindiran dinamik bir sirec olarak karsimiza ¢ikmaktadir.
Kurumlarin iletisim streclerinde de dijital donsimin yasandigini séylemek mimkindir. Bu kapsamda yer alan iletisim araclari ve
unsurlarinin da rold ve tasidigi 6nem yadsinamamaktadir. Kurumlarin paydas ve hedef kitleleri ile gerceklestirdikleri iletisim
sureclerinde iletisim unsurlarinin etkinligi ve rolt énem tasimaktadir. Dijital dontsimn bir yansimasi ve sonucu olarak da iletisim
sureclerindeki unsurlarda da degisim oldugu gérilmektedir. Bu noktada etkin bir iletisim araci olarak sosyal medya ara¢ ve
ortamlarinda yer alan Influencerlar dikkat ¢ekmektedir. Dolayisiyla iletisim unsuru oldugu gibi etkilesim/ para-sosyal etkilesim
kavraminin da giderek dénem kazandigini séylenebilir.

Kurumlarin iletisim streclerinde sosyal medya Influencerlarini kullanmalari, ilgili icerik Gretimleri ile birlikte olusan para-sosyal
etkilesime yonelik dederlendirmelerin ortaya konmasi calismanin temel amacini olusturmaktadir. Calismanin arastirma yontemi
nitel ve veri toplama araci ise gérusme teknigidir. Calismanin evrenini ise kurumlar ve ilgili ajans/danismanlik sirketleri
olusturmaktadir. Bu dogrultuda kurumlar ve iletisim/halkla iliskiler ajanslarinin yoneticileri ile yari yapilandiriimis sorular ile
derinlemesine goriisme yapilmasi planlanmaktadir. Influencerlarin iletisim sireclerinde yer almalari ile ortaya ¢ikan para-sosyal
etkilesime yonelik kurumsal boyuttan mevcut degerlendirme ile birlikte bu kapsamdaki 6n gorileri ve dnerilerinin de belirlenmesi
amaclanmaktadir. S6z konusu degerlendirmeler sosyal medya influencerlari kapsamina insan, yapay zeka ve ¢ocuk Influencerlar ve
Gretilen icerikler dahil edilmektedir. Para-sosyal etkilesimin yaratiimasi ve kurumlarin iletisim sireclerindeki rolinin kurumsal
boyuttan degerlendirilmesi ve dn goérilerin ortaya konabilmesi hem akademik hem profesyonel yasam uygulama pratikleri
kapsaminda calismanin 6nemi kabul edilebilir.

Anahtar Kelimeler: Dijital Doniisiim, Para-Sosyal Etkilesim, Sosyal Medya Influencerlari

SOCIAL MEDIA INFLUENCERS AND PARA-SOCIAL ENGAGEMENT

Assoc. Prof. Dr. Sevilay ULAS

Cankaya University, Faculty of Economics and Administrative Sciences, Department of Public Relations and
Advertising

ID:0000-0002-01371263

In recent decades digital transformation has emerged as a dynamic process encompassing many elements and components. It is
possible to say that the corporate communication process is also undergoing a digital transformation. The role and importance of
communication tools and elements within this framework is undeniable. The effectiveness and role of communication elements are
crucial in the corporate communication processes carry out with their stakeholders and target audiences as well. As a reflection and
consequence of digital transformation, there has also been a shift in the elements of communication processes. Influencers, who are
featured on social media platforms, are attracting attention as effective communication tools. Therefore, it can be said that the
concept of engagement/para-social engagement, as well as the communication element, is gaining increasing importance.

The main purpose of this study is to assess the para-social engegament that occurs when corporations use social media influencers
at corporate communication process and create related content. The research method is qualitative, and the data collection
technique is in depth interviews. The universe of study consists of corporations and agencies/consulting companies. Interviews are
planned with managers of these corporations and communication/public relations agencies, using semi-structured questionnaire.
The aim is to assess the corporate dimensions of para-social engagement resulting from the inclusion of influencers in
communication processes, as well as to identify insights and recommendations regarding these capabilities. These assessments
include human, artificial intelligence, and kid influencers and the content they produce within the scope of social media influencers.
Expanding para-social communication, evaluating its role in broader communication fields at an corporative level, and presenting
preliminary perspectives can be considered important for both academic and professional practices.

Keywords: Digital Transformation, Para-Social Engagement, Social Media Influencers
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METINDEN MEKANA, EKRANDAN BEDENE: DiJiTAL DONUSUMU
ANLAMADA ETNOGRAFi NEDEN GEREKLI?

Ars.Gor. Dr. Feride GUNER
Hatay Mustafa Kemal Universitesi, iletisim Fakltesi, Halkla iliskiler ve Tanitim BolGmii
ID:0000-0002-0787-243X

Dijital medya arastirmalari son yillarda biytik 6lcide metin, platform ve tir odakli analizlere yaslanirken; toplumsal deneyimin
bedensel, mekansal ve iliskisel boyutlar sikhikla gorinmezlesmektedir. Ozellikle cevrimici etkilesimler ya da dijital icerikler
Gzerinden yiratalen, metin merkezli ¢c6ziimlemelere dayanan ¢alismalar giderek dijital-merkezci bir egilime yonelmistir. Bu bildiri,
dijital dontstmi yalnizca cevrimici etkilesimler veya icerikler Gzerinden degil, glindelik hayatin ekonomik, kiltirel ve politik dokusu
icinde kavrayabilmek icin geleneksel, ylz yiize ve katihmli g6zleme dayali etnografiye yeniden dénme gerekliligini tartisir. Dijital
dénasiam, yalnizca teknolojik bir gecis dedil, epistemolojik bir donisimdir. Bu dénisim, gdzlem ve katilimin yerini ekran ve
araylze birakirken, etnografik bilginin ontolojisini yeniden disinmeyi zorunlu kilar. Argiman, katilimli gdzlem, mekanda bulunma
ve bedenle taniklik etmenin, dijital donistimuin cok katmanl dodasini anlamak acisindan vazgecilmez oldudu fikrine dayanir. Medya
antropolojisi literatlrinden yola c¢ikan c¢alisma, iletisim ve medya alanindaki izleyici-alimlama arastirmalarinin etnografik
niteliklerini, bu gelenedin dijital medya calismalarindaki doénisimini ve geleneksel etnografik saha arastirmalarinin neden
zayifladigini literatlr temelli bir analizle tartismaktadir. Bu acidan bildiri, kuramsal-yontemsel bir dederlendirme niteligi tasimakta;
dijital-merkezci egilimleri, medya antropolojisinin sagladigr batincll ve iliskisel perspektif (zerinden yeniden dusinmeyi
onermektedir. Boyle bir yaklasim, dijital medyayi yalnizca bir “metin”, “ara¢” ya da “platform” olarak degdil kultirG treten iliskisel
bir sistem ve gindelik dznelliklerin kuruldugu bir toplumsal alan olarak konumlandirir. Sonuc olarak calisma, medya ve dijital
iletisim calismalarinda yontemsel odadi mekan-iliskisellik-faillik eksenine yeniden vyerlestirerek dijital déntisimin toplumsal
gerceklik icindeki cok katmanli dogasini gorindr kilmanin kuramsal ve pratik ilkelerini ortaya koyar.

Anahtar Kelimeler: Dijital Medya Calismalari; Etnografi; Katilimli Gozlem; Dijital-Merkezcilik; Medya Antropolojisi; Glindelik Hayat

FROM TEXT 10 SPACE, FROM SCREEN TO BODY: WHY IS ETHNOGRAPHY
ESSENTIAL FOR UNDERSTANDING DIGITAL TRANSFORMATION?

Ress. Asst. Dr. Feride GUNER
Hatay Mustafa Kemal University, Faculty of Communication, Department of Public Relations and Publicity
ID:0000-0002-0787-243X

In recent years, digital media research has largely relied on text-, platform-, and genre-based analyses, in which the embodied,
spatial, and relational dimensions of social experience often remain invisible. Especially studies focusing on online interactions or
digital contents through text-centered analyses have increasingly tended toward a digital-centric orientation. This paper discusses
the necessity of returning to traditional, face-to-face, and participant-observation-based ethnography in order to understand
digital transformation not merely through online interactions or contents, but within the economic, cultural, and political fabric of
everyday life. Digital transformation is not only a technological transition but also an epistemological one. As observation and
participation are replaced by the screen and the interface, the ontology of ethnographic knowledge must be reconsidered. The
argument rests on the idea that being present in the field, observing participation, and witnessing through the body are
indispensable to grasping the multilayered nature of digital transformation. Drawing on the literature of media anthropology, the
study offers a theoretical-methodological discussion of the ethnographic qualities of audience and reception studies within media
and communication research, and of the decline of traditional ethnographic fieldwork in digital media studies. In this sense, it is a
conceptual and methodological contribution that re-examines digital-centric tendencies through the holistic and relational
perspective provided by media anthropology. Such an approach positions digital media not merely as a “text,” “tool,” or “platform,”
but as a relational system that produces culture and as a social field where everyday subjectivities are formed. Ultimately, the paper
repositions the methodological focus of media and digital communication studies around the axis of space-relationality-agency,
thereby revealing the theoretical and practical principles of making the multilayered nature of digital transformation visible within
social reality.

Keywords: Digital Media Studies; Ethnography; Participant Observation; Digital-Centrism; Media Anthropology; Everyday Life
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FLORT UYGULAMALARI ZAMANINDA ES SECMEK: TURKIYE'DEKI
KULLANICILARIN “KAYDIRMA” PRATIKLERININ DUYGULANIMSAL ANALIZi

Dr.Ogretim Uyesi Gézde COBEK
Kadir Has Universitesi, iletisim Fakdiltesi, Yeni Medya ve iletisim Boliim(i
ID:0000-0003-4732-2077

Tinder’dan bu yana, giderek daha fazla insan potansiyel eslerini bulmak icin flért uygulamalarini tercih etmektedir. Kullanicilar;
sadece bir parmak hareketiyle ilgilendikleri profilleri saga, digerlerini de sola kaydirarak partnerlerini secebilmektedir. Ilgili
literatir, teknoloji-kultar ikiligi yaratarak, ya algoritmalarin es seciminde blyik roli oldugunu ya da benzerlik kriterinin, yani
bireyin sosyodemografik olarak kendine benzer olan kisiyi tercih etme ediliminin, kaydirma pratiklerinde anahtar role sahip
oldugunu savunmaktadir. Trkiye’deki flort uygulamalari kullanicilarinin es secme pratiklerine odaklanan bu ¢alisma, literatrdeki
ikili cercevenin disina ¢itkmayi hedeflemekte ve bir pratikte farkli yonlendirici faktorlere odaklanmaya davet eden duygulanimsal bir
yaklasim onermektedir. Bu amacla, niteliksel arastirma yontemlerinden ikisini kullanmaktadir: Tinder ve/veya OkCupid
kullanicilariyla yapilan yari-yapilandiriimis video milakatlar ve yeniden canlandirma teknigi. Katilimcilarin pratigi uygulamalarinin
istendigi yeniden canlandirma teknigi bir pratigin derinlemesine incelenmesine; video milakatlar ise bireylerin deneyimlerinin ve
es secme sirasindaki davranislari ile duygu durumlarinin detayli analizine olanak saglamaktadir. Katilimcilarin sorulara verdikleri
cevaplarin yaninda beden dilleri, ses tonlari, duraksamalari ve mimikleri de incelenmistir. Sonuclar, kullanicilarin partner
tercihlerinin tekno-toplumsal olarak sekillendigini desteklemektedir. Ne var ki, flért uygulamalari Gzerinden es se¢menin salt
teknoloji-kaltir ikiligine indirgenemeyecedini; cinki teknolojik tasarimin, kisinin o anki duygulanimsal modunun ve kullanici ile
profil arasindaki karsilasmanin sada-sola kaydirma kararlarini etkiledigini ve bu kararlarin kisinin tekno-toplumsal olarak
sekillenmis kriterleriyle ortiisebildigi kadar bu kriterin aksine de olabilecegdini gdstermektedir. Bu ¢alisma, yeniden canlandirma
teknidi ile kaydirma pratigine derinlemesine odaklanmayi tesvik eden duygulanimsal bir yaklasimi dnererek literatiire hem teorik
hem de yontemsel katki sunmaktadir.

Anahtar Kelimeler: Cevrimici FIort, Partner Secimi, Flort Uygulamalari, Duygulanim Teorileri, Es Tercihleri

CHOOSING A PARTNER IN A TIME OF DATING APPS: AN AFFECTIVE ANALYSIS OF
USERS 'SWIPING"PRACTICES IN TURKIYE

Asst. Prof. Gozde COBEK
Hatay Mustafa Kemal University, Faculty of Communication, Department of Public Relations and Publicity
ID:0000-0003-4732-2077

Since Tinder, people have increasingly preferred to use dating apps to find potential partners. Users choose their partners by simply
swiping profiles they are interested in to the right and others to the left with a quick thumb movement. The relevant literature
presents the technology vs. culture dichotomy and argues either that algorithms play a significant role in users’ mate selection or
that homophily, the tendency to choose someone similar to oneself, is a key factor in their swiping practices. Focusing on dating
app users’ partner choice practices in Tirkiye, this study aims to challenge the dichotomous framework and suggests an affective
approach, which encourages a focus on different orienting forces involved in a practice. To that end, it employs two qualitative
research methods: semi-structured video interviews with Tinder and/or OkCupid users and the re-enactment technique. While the
latter, which requires participant reflection, allows a closer examination of the practice under study, the former paves the way for
an in-depth analysis of individuals’ experiences and affective moods during partner selection. In addition to participants’ answers,
their body language, voice tones, hesitations, mimics, and gestures are examined. The findings demonstrate that users’ partner
preferences are indeed techno-socially shaped. However, choosing a partner via dating apps cannot be reduced to the
technology-culture dichotomy, because technological design, one’s mood, and the encounter between the individual and the profile
affect swiping decisions, which can be consistent as well as inconsistent with one’s techno-socially shaped criteria. By suggesting
an affective perspective, which encourages an in-depth focus on the swiping practice through the re-enactment technique, this
article makes both theoretical and methodological contributions to the field.

Keywords: Online Dating, Partner Selection, Dating Apps, Affect Theories, Partner Preferences
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SAGLIK ILETISIMi BAGLAMINDA YAPAY ZEKA DESTEKLI GIYILEBILIR
TEKNOLOJILER

Dog.Dr. Tuba ISIK
istanbul Medipol Universitesi, iletisim Fakdiltesi, Yeni Medya ve iletisim Boliimti
ID:0000-0002-7552-076 X

Dijital cag olarak nitelendirilen 21. Yiizyil, pek ¢ok alanda aliskanlik ve yasam seklinin degistigi yazyildir. Bir siiredir bircok alanda
oldugu gibi sadlik alaninda da devrim niteliginde degisiklikler olmustur.

Saglik iletisimi ise doktor-hasta asrasinda cereyan eden iletisimin tam, eksiksiz ve dogru bir sekilde izlenmesi icin kisilerarasi
iletisimin esaslarini ele alan bir alan olarak ortaya cikmistir. Alana iliskin ilk akademik calismalar 1960’ yillardan sonra ortaya
cikmistir. Saglik iletisimi saglik profesyonelleri, dijital iletisim araclari ve bireyler arasindaki enformasyon gecisini saglik baglaminda
inceler.

Giyilebilir teknolojiler ise kisilerin giyindikleri ya da viicutlarina taktiklari birtakim cihazlardir. Yapay zeka araciligi ile bahsi gecen
teknolojik kiyafetler ya da cihazlar verileri daha faydaci kullanarak saglik alaninda dodru kararlarin verilmesini ve saglik
hizmetlerinin kalitesinin artmasini saglar.

Saglik iletisimi baglaminda kullanilan giyilebilir teknolojiler, kronik hastaliklar, hastalarin kendilerine ait olan saglik verilerine
ulasimi ve izlemesi, mobil saghk uygulamalari gibi yollarla gerceklesir.

Bu calismanin amaci yapay zeka destekli giyilebilir teknolojilerin saglik iletisimi stireclerindeki roliinii ve etkilerini incelemektir. S6z
konusu teknolojilerin bireylerin saglik bilgilerini takip etme, saglik profesyonelleriyle etkilesim kurma ve saglik davranislarini
yonlendirme slreclerine katkisi ortaya konulacaktir. Bu akademik calismada veri tarama yontemi (literatlr tarama) yontemi
kullanilacaktir.

Yapay zeka algoritmalari, giyilebilir cihazlar araciligiyla toplanan verileri anlamli geri bildirimlere donistlrerek hem bireylerin hem
de saglik profesyonellerinin karar alma streclerini desteklemektedir.

Anahtar Kelimeler: Saglik iletisimi, Yapay Zeka, Sadlikta Yapay Zeka, Giyilebilir Teknolojiler, Sadlik ve Giyilebilir Teknoloji

ARTIFICIAL INTELLIGENCE-SUPPORTED WEARABLE TECHNOLOGIES IN THE
CONTEXT OF HEALTH COMMUNICATION

Assoc. Prof. Dr. Tuba ISIK
Istanbul Medipol University, Faculty of Communication, Department of New Media and Communication
ID:0000-0002-7552-076 X

The 21st century, often described as the digital age, is a period in which habits and lifestyles have changed across many areas. As in
other fields, revolutionary changes have also occurred in healthcare.

Health communication has emerged as a field that focuses on the principles of interpersonal communication to ensure that
communication between doctors and patients is complete, accurate, and properly monitored. The first academic studies in this area
appeared after the 1960s. Health communication examines the flow of information among health professionals, digital
communication tools, and individuals within the context of healthcare.

Wearable technologies are devices that individuals wear or attach to their bodies. Through artificial intelligence, these technological
garments or devices can use data more effectively, supporting accurate decision-making in healthcare and improving the quality of
health services.

In the context of health communication, wearable technologies are applied in various ways, such as managing chronic diseases,
allowing patients to access and monitor their personal health data, and integrating with mobile health applications.

The aim of this study is to examine the role and impact of artificial intelligence-supported wearable technologies in health
communication processes. The contribution of these technologies to individuals’ monitoring of health information, interaction with
health professionals, and guidance of health behaviors will be highlighted. In this academic study, the data scanning method
(literature review) will be employed.

Artificial intelligence algorithms convert the data collected through wearable devices into meaningful feedback, supporting the
decision-making processes of both individuals and health professionals.

Keywords: Health Communication, Artificial Intelligence, Al in Healthcare, Wearable Technologies, Health and Wearable Technology

inmecs2b.hku.edu.tr E



: <
‘ g
' . A &‘\_[ ASAN KALYONCU
— — 'ﬁ UNIVERSITESI
‘I‘LETIS\M FAKULT‘ESI‘

2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

DIJITALLESME VE KULTUREL TEMSIL: YEREL KULTURLERIN SOSYAL MEDYA
ARACILIGIYLA YENIDEN INSASI

Dr.Ogr. Uyesi Ali Murat MIRCIK
Bing6l Universitesi, Sosyal Bilimler Meslek Yiiksekokulu, Pazarlama ve Reklamcilik Bolimii
ID:0000-0002- 6639-2647

Dijitallesme sireci, kilturel Gretim ve temsil bicimlerini kokli bir sekilde donistirmektedir. Ozellikle sosyal medya platformlari,
yerel kiltlrlerin hem korunmasina hem de yeniden (retilmesine olanak saglayan 6énemli bir alan sunmaktadir. Bu calismanin temel
amaci, dijitallesmenin kiilttirel temsil izerindeki etkilerini tartismak ve sosyal medya aracilidiyla yerel kiiltirlerin nasil gérunarlik
kazandigini incelemektir. Calismada, yerel kiiltirlerin sosyal medya ortaminda temsil edilme bicimleri, kullanici Gretimli icerik (KUI)
ve dijital hikaye anlaticihgr perspektifinden ele alinmistir. YouTube, TikTok ve Instagram gibi gorsel-isitsel yogunlugu ylksek
platformlarda, yerel yemeklerden geleneksel miziklere, halk danslarindan giindelik yasam pratiklerine kadar farkli kiiltirel 6gelerin
nasil yeniden insa edildigi 6rneklemler Gzerinden tartisiimistir. Ayrica, bu sirecte kiltlrel temsillerin kiiresel dolasima girerek
melezlesmesi ve kiltirel kimliklerin yeniden tanimlanmasina katkilari irdelenmistir. Calisma, ayni zamanda dijitallesmenin kilturel
cesitliligin korunmasina sundugu firsatlarin yani sira kiltirel ticarilesme, yiizeysellesme ve kultirin metalasmasi gibi risklerine de
dikkat cekmektedir. Bu baglamda, kilttrin dijital ortamdaki temsilinin yalnizca bir gérinirlik meselesi dedil, ayni zamanda kimlik,
aidiyet ve toplumsal hafiza acisindan da kritik bir rol oynadigi ileri strilmektedir. Sonu¢ olarak, dijitallesme kultirel temsil
sureclerini demokratiklestiren ve cesitlendiren bir islev Gistlenmekle birlikte, kiltlrel otantisite ve 6zginligin korunmasi acisindan
yeni tartismalari da beraberinde getirmektedir. Bu bildiride, disiplinler arasi bir yaklasimla kultir, medya ve dijitallesme ekseninde
gincel orneklemler Gzerinden elestirel bir dederlendirme sunulmustur. Bu arastirmada nitel veri toplama tekniklerinden
derinlemesine goériisme yoéntemi kullaniimistir. Derinlemesine gdrisme, katilimcilarin deneyimlerini, algilarini, tutumlarini ve
duygularint ayrintili bicimde ortaya koymalarina olanak saglayan esnek bir yontemdir. Yapilandiriimis anketlerden farkli olarak, bu
yontemde arastirmaci goérisme sirecini katilimcinin verdigi yanitlara gore sekillendirebilmekte ve konularin detayli bicimde
tartisiimasini saglayabilmektedir. Boylelikle arastirmada, katilimcilarin bireysel perspektifleri, sosyal etkilesim bicimleri ve kimlik
insa strecleri battncil bir bakis acisiyla incelenmistir.

Anahtar Kelimeler: Dijitallesme, Kultiirel Temsil, Sosyal Medya, Yerel Kiiltar, Kullanici Uretimli icerik (KO

DIGITALIZATION AND CULTURAL REPRESENTATION: THE RE-CONSTRUCTION OF
LOCAL

Asst. Prof. Ali Murat MIRCIK
Bingol University, Vocational School of Social Sciences, Department of Marketing and Advertising
ID:0000-0002- 6639-2647

The process of digitalization has profoundly transformed modes of cultural production and representation. In particular, social
media platforms provide a significant space for both the preservation and re-construction of local cultures. The primary aim of this
study is to discuss the impact of digitalization on cultural representation and to examine how local cultures gain visibility through
social media. This paper approaches the issue of local cultural representation in digital environments from the perspectives of
user-generated content (UGC) and digital storytelling. Platforms with high visual-auditory density such as YouTube, TikTok, and
Instagram are taken as samples to analyze how cultural elements—from local cuisine and traditional music to folk dances and
everyday practices—are re-contextualized and re-produced. Furthermore, the circulation of these representations in the global
digital sphere and their contribution to cultural hybridization and redefinition of cultural identities are critically evaluated. The
study also draws attention to the opportunities and risks of digitalization in the field of cultural diversity. While digital platforms
contribute to the visibility and sustainability of cultural heritage, they also carry the risks of commodification, superficiality, and the
commercialization of culture. In this respect, the representation of culture in the digital realm is considered not only a matter of
visibility but also a critical process in terms of identity, belonging, and collective memory. In conclusion, digitalization functions as
a democratizing and diversifying force in cultural representation processes, yet simultaneously opens new debates on the
preservation of cultural authenticity and originality. This paper, therefore, aims to provide a critical and interdisciplinary
assessment of culture, media, and digitalization through contemporary samples. In this study, the in-depth interview method, one
of the qualitative data collection techniques, was employed. In-depth interviews allow participants to articulate their experiences,
perceptions, attitudes, and emotions in detail, offering a flexible approach compared to structured surveys. Within this method, the
researcher can adjust the course of the interview based on participants’ responses, enabling a more comprehensive exploration of
the topics under discussion. Thus, the study examined participants’ individual perspectives, patterns of social interaction, and
processes of identity construction from a holistic standpoint.

Keywords: Digitalization, Cultural Representation, Social Media, Local Culture, Digital Storytelling, User-Generated Content (UGC)
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SANATTA ESTETIK DONUSUM VE OLCUM: YENi MEDYA VE YAPAY ZEKA
TEMELLI DENEYIMLER

Dr.Ogr. Uyesi Hatice Merve GUG
istanbul Topkapi Universitesi, Glizel Sanatlar, Tasarim ve Mimarlik Fakiltesi, Dijital Oyun Tasarimi Bolimi
ID:0000-0001-9330-4318

Dr.Ogr. UyesiHasan ASAN
istanbul Topkapi Universitesi, Giizel Sanatlar, Tasarim ve Mimarlik Fakiiltesi, Cizgi Film ve Animasyon Béliimii
ID:0009-0004-3021-5851

Sanatin déndstirica niteligi, estetik distincenin en kdkli kabullerinden biridir. Sanatin bireyin algilarini, degerlerini ve yasam
yonelimlerini donistirebilme potansiyeli, yizyillardir hem felsefi hem de sanatsal sdylemin merkezinde yer almistir. Ancak bu gucla
iddia, sistematik bicimde dl¢cilmediginde cogu kez yalnizca retorik bir dizeyde kalmakta ve deneyimin gercek etkilerini gérindr
kilmakta yetersiz kalmaktadir.

Bu bildiride sanatta estetik dontsimin 6lciimesi, yalnizca teknik bir mesele olarak degil, sanat deneyiminin gecerliligini ve
guvenilirligini dogrudan ilgilendiren kurucu bir sorun olarak ele alinmaktadir. Calisma, betimleyici kuramsal ¢ziimleme yontemiyle
yapilandinlmis olup, tartismayl felsefi, fenomenolojik ve yeni medya esteti§i dizlemlerinde yiratilmektedir.  Ol¢cim
yapiimadiginda donlsim iddiasi inan¢ alaninda kalirken, 6lciim saglandiginda estetik deneyimin bireysel biling, duygusal yogunluk
ve toplumsal etki boyutlari daha somut bir zeminde tartisilabilir hale gelmektedir. Bu kapsamda estetik dénistimiin dl¢llebilirligine
iliskin temel gostergeler olarak duygusal yogunluk, algisal farkindalik, katilim diizeyi, farkindalik anlari ve deneyimin kaliciligi gibi
degiskenler 6ne sirilmektedir.

Yeni medya ve yapay zeka temelli sanatsal pratikler s6z konusu oldugunda bu tartisma daha da karmasiklasmaktadir. Hesaplama
yontemi, etkilesimsel yapilar ve rastlantisalliga dayali estetik sirecler, ddntsimin dogasini hem bireysel hem de kolektif diizeyde
yeniden tanimlamaktadir. Bu noktada, yapay zeka tabanli sanat Gretimlerinin degerlendirilmesinde etkilesim yogunlugu, izleyici
katilimi ve rastlantisalligin estetik etkisi gibi 6lcatler dikkate alinmaktadir. Geleneksel sanat deneyimleriyle karsilastiriidiginda bu
tlr Gretimler, élcimiin yontemsel cercevesine dair yeni sorular ortaya cikarmaktadir.

Bildirinin merkezinde su temel soru yer almaktadir: “Sanatta estetik dontsimun él¢ilmesi gerekli midir?” Bir yandan él¢iim, sanatin
dénastirici gicind gorindr ve tartisilabilir kilmakta; diger yandan sanatin 6znel, siirsel ve indirgenemez dogasini tehlikeye atma
riskini barindirmaktadir. Bu ikili gerilim, giincel estetik kuramlar ve yeni medya uygulamalari baglaminda tartisilarak, sanatta
estetik dontsumin 6lctilmesine yonelik yeni disiinme yollari énerilecektir.

Anahtar Kelimeler: Estetik Donlsiim, Sanat Deneyimi, Yapay Zeka, Yeni Medya, Algi

DIGITALIZATION AND CULTURAL REPRESENTATION: THE RE-CONSTRUCTION OF
LOCAL

Asst. Prof. Hatice Merve GUC
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Digital Game Design
ID:0000-0001-9330-4318

Asst. Prof. Hasan ASAN
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Cartoon and Animation
ID:0009-0004-3021-5851

The transformative nature of art has long been one of the most deeply rooted assumptions within aesthetic thought. The capacity
of art to alter an individual’s perceptions, values, and orientations in life has stood at the core of both philosophical and artistic
discourse for centuries. Yet, when this powerful claim is not systematically measured, it often remains at the level of
rhetoric—insufficient to reveal the real effects of experience.

This paper approaches the measurement of aesthetic transformation in art not merely as a technical matter, but as a foundational
issue directly concerning the validity and reliability of artistic experience. Structured through a descriptive theoretical analysis, the
discussion unfolds across philosophical, phenomenological, and new media aesthetic dimensions. Without measurement, the claim
of transformation remains in the realm of belief; with measurement, however, the individual consciousness, emotional intensity, and
social impact dimensions of aesthetic experience can be discussed on a more concrete basis. In this regard, variables such as
emotional intensity, perceptual awareness, level of engagement, moments of insight, and the persistence of experience are
proposed as key indicators for assessing aesthetic transformation.

When it comes to new media and artificial intelligence-based artistic practices, this discussion becomes even more complex.
Computational methods, interactive structures, and chance-driven aesthetic processes redefine the nature of transformation at
both individual and collective levels. Accordingly, in evaluating Al-generated artistic productions, criteria such as interaction
intensity, audience participation, and the aesthetic impact of randomness are taken into account. Compared to traditional artistic
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experiences, these forms of production raise new methodological questions about how measurement itself should be
conceptualized.

At the core of this paper lies a central question: “Is it necessary to measure aesthetic transformation in art?” On one hand,
measurement makes the transformative power of art visible and debatable; on the other, it risks compromising the subjective,
poetic, and irreducible nature of art. This dual tension will be examined in light of contemporary aesthetic theories and new media
practices, proposing new pathways for rethinking the measurement of aesthetic transformation in art.

Keywords: Aesthetic Transformation, Art Experience, Artificial Intelligence, New Media, Perception

DIJITAL RITUELLER VE KULTUREL PERFORMANSLAR: KURAMSAL BIR
TARTISMA

Dr.Ogr. Uyesi, Glilden DEMIR
istanbul Nisantasi Universitesi, iktisadi, idari ve Sosyal Bilimler Fakiiltesi, Yeni Medya ve iletisim Bolumii
ID:0000-0002-6028-5496

Dijital cagda iletisim, yalnizca bilgi aktariminin dtesine gecgerek kultarel ritGellerin yeniden (retildigi ve toplumsal baglarin
kuruldugu bir siire¢ haline gelmistir. Sosyal medya ortamlarinda gézlemlenen “challenge”lar, meme dolasimlari ve hashtag
kampanyalari, bireylerin kimliklerini gértndr kilmalarina ve kolektif aidiyetler gelistirmelerine imkan taniyan yeni tirden dijital
ritGeller olarak degerlendirilebilir. Bu calisma, s6z konusu dijital pratikleri anlamak icin ritliel ve performans kuramlari cercevesinde
ylrGtalen bir kuramsal tartisma denemesi niteligi tasimaktadir. Bu baglamda Victor Turner, James Carey ve Richard Schechner’in
vaklasimlari, dijital ritGellerin kiltirel ve toplumsal islevlerini kavramsallastirmak amaciyla tartismaya acilacaktir. Turner’in
sundudu bu perspektif, dijital etkilesimlerde topluluk aidiyetinin kurulma bicimlerini ¢dziimlemek acisindan iletisim arastirmalari
icin verimli bir cerceve saglamaktadir. James Carey’nin iletisimi bir ritiiel olarak ele alisi, dijital iletisimin bilgi aktarmaktan ¢ok
toplumsal varligi ve birlikteligi yeniden dretmeye hizmet ettigini géstermektedir. Richard Schechner’in performans kavramini
sanatsal alanin étesine tasiyarak kiltirel ve siyasal slreclere uygulamasi ise, bu dijital pratiklerin toplumsal performanslar olarak
degerlendirilmesine olanak tanimaktadir. Sonug olarak calisma, iletisim disiplininde dijital kaltaran ritiel ve performans boyutlarini
kavramsal diizeyde tartisarak alan yazina mitevazi bir katki sunmayr amaclamaktadir.

Anahtar Kelimeler: Dijital Ritiieller, Performans Calismalari, Liminalite, Kilturel Aidiyet, Dijital Kaltir

DIGITAL RITUALS AND CULTURAL PERFORMANCES:
A THEORETICAL DISCUSSION

Asst. Prof. Glilden DEMIR

istanbul Nisantasi University, Faculty of Economics, Administrative and Social Sciences, Department of New Media
and Communication

ID:0000-0002-6028-5496

In the digital age, communication has moved beyond the mere transfer of information to become a process in which cultural rituals
are reproduced and social bonds are enacted. Practices observed in digital environments-such as challenges, meme circulation, and
hashtag campaigns-can be understood as new forms of digital rituals that allow individuals to make their identities visible and to
cultivate collective belonging. This study is presented as a theoretical discussion attempt, seeking to interpret these practices
through the frameworks of ritual and performance theory. In this context, the perspectives of Victor Turner, James Carey, and
Richard Schechner are brought into dialogue to conceptualize the cultural and social functions of digital rituals. Turner’s approach
provides a productive framework for examining how digital interactions generate collective belonging through liminal experiences.
Carey’s understanding of communication as ritual demonstrates that digital media serves less to transmit information than to
continually reproduce social presence and solidarity. Schechner’s broad conception of performance, extending beyond the artistic
realm into cultural and political processes, enables these digital practices to be analyzed as forms of social performance. In sum,
the study aims to make a modest contribution to communication scholarship by situating digital culture within the conceptual
frameworks of ritual and performance, thereby foregrounding its role in the construction of collective belonging and identity.

Keywords: Digital Rituals, Performance Studies, Liminality, Cultural Belonging, Digital Culture
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TRANSHUMANIST HERMENOTIK VE SIBERNETIK BEDENLER: ILETISIMSEL
ARAYUZLERIN YENIDEN KAVRAMSALLASTIRILMASI

Dog.Dr.Serdar Kuzey YILDIZ
istanbul Aydin Universitesi, iletisim Fakultesi, Gorsel iletisim Tasarimi Bolimu
ID:0000-0001-5891-5682

Dijital donlsumin iletisim pratikleri Gzerindeki sarsici etkisini dikkate alan bu c¢alisma, transhiimanist bir mercekten bakarak
insan-makine araydzlerinin anlam Gretme sireclerini nasil donUstirebilecedini sistematik bicimde tartismayl hedeflemektedir.
Hakim heterodoks doktrin olan insan merkezli yorum anlayisinin sentetik 6zneler ve ndro-araylzlerin yikselisiyle beraber yeniden
dusianalmesi fikri alternatif bir perspektif degil artik bir ihtiyactir. Bu calisma ile bedenin artik salt biyolojik bir varlik degil
iletisimsel ve yorumlayici bir aray(iz olduguna dair kavramsal bir cerceve sunmak; transhiimanist paradigmanin iletisim sireclerini
nasil dondstirdagund ve sibernetik bedenlerin bu yeni arayizlerdeki ontolojik konumunun elestirel bir perspektifle incelenmesi
amaclanmaktadir. Posthiimanist kuram, transhiimanist literatiir ve medya arkeolojisi perspektifleri temelinde sekillenecek nitel
icerik analizi ile ndro-implant prototipleri, VR tabanli duyusal arayiizler ve yapay zeka etkilesim 6rnek olaylari derinlemesine ele
alinacaktir. Bu ¢ercevede ilgili literatir derinlemesine taranarak transhiimanist felsefenin iletisim teorileri tizerindeki potansiyel
etkilerinin hermeneutik bir yaklasimla degerlendirilmesi hedeflenmistir. Teknolojik uzantilarin bedenin iletisim kapasitesini
genisletecegi, etkilesimin fiziksel sinirlarini da asarak zihinsel ve duyusal dizeylerde yeni yorumlama bicimleri ve sorumluluk
rejimleri Uretecegdi bir gelecek projeksiyonundan hareketle; bu dénlstimin 6znelesme, mahremiyet ve iletisim etigi tartismalar
Gzerindeki olasi etkileri tartismaya acilacaktir. Sibernetik bedenlerin iletisim pratiklerinde yeni bir varolus bicimini teskil ettigini ve
bu durumun toplumsal, kiltirel ve bireysel diizeylerde kdkli dedisimlere yol acacagini dngdren bu calisma, transhiimanist iletisim
araylzlerinin gelecekteki potansiyellerini ve beraberinde getirdigi kompleks etik dilemmalari tartisarak alana 6zglin ve ¢cok boyutlu
bir katki sunmayr amaclamaktadir.

Anahtar Kelimeler: Transhimanizm, Hermeneutik, insan-makine etkilesimi, Sibernetik beden, Posthimanizm

TRANSHUMANIST HERMENEUTICS AND CYBERNETIC BODIES:
RECONCEPTUALIZING COMMUNICATIVE INTERFACES

Assoc. Prof. Dr. Serdar Kuzey YILDIZ
Istanbul Aydin University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0001-5891-5682

Centered on the disruptive effect of digital transformation on communication practices, this study aims to systematically analyze
how human-machine interfaces fundamentally alter meaning-making processes from a transhumanist perspective. The idea of
rethinking the dominant heterodox doctrine of human-centered interpretation—which is challenged by the rise of synthetic
subjects and neuro-interfaces—is no longer an alternative perspective but a necessity. This work intends to present a conceptual
framework suggesting that the body is no longer a purely biological entity but a communicative and interpretive interface. It aims
to examine how the transhumanist paradigm transforms communication processes and to critically analyze the ontological status
of cybernetic bodies within these new interfaces. Based on perspectives from posthumanist theory, transhumanist literature, and
media archaeology, qualitative content analysis will be shaped to deeply examine case studies involving neuro-implant prototypes,
VR-based sensory interfaces, and artificial intelligence interactions. Within this framework, a comprehensive review of the relevant
literature is aimed to evaluate the potential effects of transhumanist philosophy on communication theories through a hermeneutic
approach. Moving from a future projection where technological extensions will expand the body's communication capacity,
transcending the physical limits of interaction to produce new forms of interpretation and responsibility regimes at mental and
sensory levels; the potential effects of this transformation on discussions of subjectivation, privacy, and communication ethics will
be opened up for debate. Anticipating that cybernetic bodies constitute a new form of existence in communication practices and
that this will lead to fundamental changes at social, cultural, and individual levels, this study aims to offer an original and
multi-dimensional contribution to the field by discussing the future potentials of transhumanist communication interfaces and the
complex ethical dilemmas they bring with them.

Keywords: Transhumanism, Hermeneutics, Human-machine interaction, Cybernetic body, Posthumanism
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LATIN KALIGRAFISININ DIJITALLESME SERUVENI:
ESTETIK, KIMLIK VE TEKNOLOJi DIYALOGU

Doc.Dr. Serdar KIPDEMIR
Mudanya Universitesi, Sanat ve Sosyal Bilimler Faktiltesi, Gorsel iletisim Tasarimi Bolimti
ID:0000-0002-6969-6670

Bu calisma, Latin kaligrafi sanatinin dijitallesme seriivenini; estetik, kltirel kimlik ve teknoloji arasindaki diyalog baglaminda
incelemeyi amaclamaktadir. Geleneksel el yazmasi tekniklerinden dijital ortamlara uzanan bu dondsim, yeni ifade bicimleri ve
kultirel etkilesim alanlari yaratmistir. Arastirma, Latin kaligrafisinin dijital araclarla (dijital cizim tabletleri, yazilimlar, sosyal medya,
NFT pazari ve yapay zeka uygulamalar) nasil yeniden Uretildigini, kiresel izleyiciyle bulusma imkanlarini ve kiltirel mirasin
dijitallesme baglamindaki temsil dinamiklerini disiplinlerarasi bir perspektifle ele almaktadir.

Calismada, dijital Latin kaligrafisi ornekleri (NFT eserleri, sosyal medya paylasimlari, dijital sergiler) mevcut ikincil kaynaklar
(akademik yayinlar, klratoryel icerikler, dijital arsivler) Gzerinden niteliksel bir icerik ve sdylem analizine tabi tutulacak;
dijitallesmenin bu sanata etkisi estetik, kulttrel temsil, kiltarel mirasin korunmasi/aktarimi ve teknolojik déntisim baglaminda
degerlendirilecektir. Bu degerlendirme, dijital platformlardaki estetik pratiklerin ve sanatci/topluluk séylemlerinin sistematik
analizine dayanacaktir.

Elde edilecek bulgularin, dijital araclarin kaligrafiyi daha erisilebilir kildigini ve kiltarel kimligin kiresel 6lcekte yeniden (retimine
olanak sagladigini, ancak orijinallik, el emeginin dederi ve kiltirel 6zginlik gibi geleneksel tartismalari da beraberinde getirdigini
ortaya koymasi beklenmektedir. Sonu¢ olarak, dijital Latin kaligrafisinin yalnizca teknik bir evrim dedgil, ayni zamanda kilttrel
kimligin yerel ve kiuresel diizlemde yeniden yorumlanmasina katki saglayan dinamik bir siirec oldugu argiimani gelistirilecektir. Bu
bildiri, geleneksel sanatlarin dijital gelecegini anlamak isteyen akademisyenler, sanatcilar ve kaltir politikasi Greticileri icin
kavramsal bir cerceve sunmayi hedeflemektedir.

Anahtar Kelimeler: Latin Kaligrafisi, Dijital Déntstum, Estetik, Kaltirel Kimlik, Teknoloji Diyalogu, NFT, Yapay Zeka Sanati, Dijital
Kiltarel Miras

THE DIGITAL TRANSFORMATION OF LATIN CALLIGRAPHY:
ADIALOGUE BETWEEN AESTHETICS, IDENTITY, AND TECHNOLOGY

Assoc. Prof. Dr. Serdar KIPDEMIR
Mudanya University, Faculty of Arts and Social Sciences, Department of Visual Communication Design
ID:0000-0002-6969-6670

This study aims to examine the digital journey of Latin calligraphy art within the context of a dialogue between aesthetics, cultural
identity, and technology. This transformation, extending from traditional manuscript techniques to digital environments, has
created new forms of expression and areas of cultural interaction. The research addresses, from an interdisciplinary perspective,
how Latin calligraphy is reproduced through digital tools (digital drawing tablets, software, social media, the NFT market, and Al
applications), its opportunities to reach a global audience, and the dynamics of representing cultural heritage in the context of
digitization.

In this study, digital Latin calligraphy examples (NFT artworks, social media posts, digital exhibitions) will be subjected to a
qualitative content and discourse analysis based on existing secondary sources (academic publications, curatorial content, digital
archives); the impact of digitization on this art will be evaluated within the contexts of aesthetics, cultural representation, the
preservation/transmission of cultural heritage, and technological transformation. This evaluation will be based on the systematic
analysis of aesthetic practices and artist/community discourses on digital platforms.

The findings are expected to reveal that digital tools make calligraphy more accessible and allow for the global-scale reproduction
of cultural identity, while also reintroducing traditional debates such as originality, the value of handcraftsmanship, and cultural
authenticity. Consequently, the argument will be developed that digital Latin calligraphy is not merely a technical evolution but also
a dynamic process that contributes to the reinterpretation of cultural identity on both local and global planes. This paper aims to
provide a conceptual framework for academics, artists, and cultural policy makers seeking to understand the digital future of
traditional arts.

Keywords: Latin Calligraphy, Digital Transformation, Aesthetics, Cultural Identity, Technology Dialogue, NFT, Al Art, Digital Cultural
Heritage
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ETKILESIMSEL DENEYiM BAGLAMINDA EGiTiM PLATFORMLARININ
TASARIM DEGERLENDIRMESI

Dog.Dr.ihsan EKEN
istanbul Medipol Universitesi, iletisim Fakdiltesi, Medya ve Gérsel Sanatiar BSIiim(i
ID:0000-0002-0401-8545

Pinar YUCEL
ID:0009-0009-4616-221X

Gunlik yasamin bir parcasi haline gelen dijital teknolojiler kullanicinin bircok islemini dijital platformlar (zerinden
gerceklestirmesini mimkin kilmaktadir. Bu gelisim giinlik hayat pratiklerini etkiledigi gibi bireylerin yiiksekdgretim hayatinda da
etkili hale gelmistir. Ozellikle ders secim ve ilgili streclerde kullanilan dijital modiiller, kullanici deneyimi tasariminin éne ¢ikan
basliklarindan biri haline gelmistir. Ders secim sistemleri, yalnizca teknik islevsellikleriyle dedil, ayni zamanda kullaniciya sunduklari
etkilesimsel kolaylik, erisilebilirlik ve kullanilabilirlik boyutlariyla da degerlendirilmektedir. Kullanici deneyimi tasariminin
merkezinde yer alan etkilesim kavrami, égrencilerin dijital platformlarla kurdugu iliskiyi anlamada 6nemli bir analitik cerceve
sunmaktadir. Bu calisma, egitim platformlarinin kullanici deneyimini kullanilabilirlik ve etkilesimsel deneyim boyutlari Gzerinden
degerlendirmeyi amaclamaktadir. Bu badlamda, Istanbul Medipol Universitesi 6grenci ders secim modulii olan MEBIS (Medipol
Egitim Bilgi Sistemi) sistemi incelenecektir. Arastirmada karma yontem yaklasimi kullanilacaktir. Oncelikle nicel arastirma
modellerinden olan tarama arastirmasi kullanilacaktir. Tarama arastirmasinda SUS (System Usability Scale) 6l¢edi kullanilacaktir.
Buradan cikan sonuca gore kullanicilarla kullanici temelli kullanilabilirlik testi yapilarak veriler toplanacaktir. Calismaya 5 kadin, 5
erkek 6grenci olmak Gzere 10 6grenci katilacaktir. Calisma kapsaminda, platformlarin genel kullanilabilirlik diizeyinin hangi diizeyde
oldugunu ve 6zellikle navigasyon, gérsel hiyerarsi, geri bildirim gibi mekanizmalarda ne tir eksikliklerin oldugunu gdsterecektir. Bu
calisma, ylksekdgretimde dijital dénasimiin kullanici deneyimi boyutuna katki sunmayi hedeflemekte ve gelecekte gelistirilecek
modullerin tasarim ilkelerine yonelik 6neriler de ortaya koyacaktir.

Anahtar Kelimeler: Etkilesim, Deneyim, Egitim Platformu, Kullanilabilirlik Testi, Kullanici Deneyimi Tasarimi

THE DIGITAL TRANSFORMATION OF LATIN CALLIGRAPHY:
ADIALOGUE BETWEEN AESTHETICS, IDENTITY, AND TECHNOLOGY

Assoc. Prof. Dr.ihsan EKEN
istanbul Medipol University, School of Communication, Media and Visual Arts
ID:0000-0002-0401-8545

Pinar YUCEL
ID:0009-0009-4616-221X

Digital technologies, which have become an integral part of daily life, enable users to perform many of their tasks through digital
platforms. This development not only influences everyday practices but also plays a significant role in individuals’ higher education
experiences. In particular, digital modules used in course selection and related processes have become one of the prominent topics
in user experience design. Course selection systems are evaluated not only for their technical functionality but also for the
interactional ease, accessibility, and usability they provide to users. At the core of user experience design lies the concept of
interaction, which offers an important analytical framework for understanding how students engage with digital platforms. This
study aims to evaluate the user experience of educational platforms through the dimensions of usability and interactional
experience. In this context, the MEBIS (Medipol Education Information System)—the course selection module of Istanbul Medipol
University—will be examined. A mixed-method approach will be employed in the study. Initially, a survey research design, one of
the quantitative research methods, will be used. The System Usability Scale (SUS) will serve as the primary measurement tool.
Based on the findings, a user-based usability test will be conducted to gather qualitative data. The study will include 10 students in
total—5 female and 5 male participants. The research aims to reveal the overall level of usability of the platform and to identify
potential shortcomings in mechanisms such as navigation, visual hierarchy, and feedback. Ultimately, this study seeks to contribute
to the understanding of user experience within the digital transformation of higher education and to propose design principles for
the development of future educational modules.

Keywords: Interaction, Experience, Educational Platform, Usability Testing, User Experience Design
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TURKIYE'DE DIJITALLESME SONRASINDA TELEVIZYON iZLEME
ALISKANLIKLARINDAKI DEGISIKLIKLERDEN KAYNAKLANAN HUKUKI
SORUNLAR

Mine ECE OZTURK
Marmara Universitesi, Sosyal Bilimler Enstitiisti, Radyo TV ve Sinema Anabilim Dal
ID:0000-0002-1380-6500

Dr.Ogr. Uyesi Yalgin YILMAZ
Marmara Universitesi, lletisim Fakiiltesi, Radyo TV ve Sinema Bélimi
ID:0000-0003-1108-8178

Televizyon, hayatimizin merkezinde yer alan ve ginlik uygulamalarimizi sekillendiren bir kitle iletisim aracidir. Televizyon, ortaya
ciktigr ginden bu yana iletisim teorisyenlerinin ¢alismalarinda énemli bir rol oynamistir. Bugiine kadar yapilan arastirmalar,
televizyonun kitleler Gzerindeki etkisi, izleyiciyle iliskisi, sundudu icerik ve yayin ilkeleri Gzerine odaklanmistir. Dijitallesmeyle
birlikte, televizyon yayinciligi geleneksel yapisini korurken ayni zamanda teknolojik bir dénustim gec¢irmektedir. Bu durum, bazen
dijital ve geleneksel yapilari karsi karsiya getirirken, bazen de bunlarin birlikte hareket etmesine olanak saglamaktadir. Ancak,
dijitallesmenin hizliilerlemesi, yayincilikla ilgili bircok kuralin yeniden tanimlanmasini gerektirmektedir. Dijital yayinciligin sundugu
eszamansizlik, kitleselligin ortadan kalkmasi ve etkilesim, yayinciliga yeni ozellikler getirirken, geleneksel televizyon icin
olusturulan yayincilik kurallariyla uyumsuzluklar da yaratmaktadir.

Dijitallesme slrecinin ilk yansimalari 2000'li yillarda basladi; o tarihten itibaren, uydu yayin teknolojilerinin yayginlasmasi ve
diizenlemelerin kaldiriimasiyla televizyon daha kisisellesmeye basladi. Tematik yayinlar ve (cretli TV platformlari, insanlara
istedikleri her seyi izleme firsati sundu. Artan dijital platform sayisi ve kiresel salgin da izleyicilerin televizyon izleme
aliskanliklarini degistirdi. Dijitallesmenin sundudu firsatlarla, kullanicilarin istedikleri icerigi istedikleri zaman ve istedikleri yerde
izlemelerine olanak taninmasi, geleneksel yayincilik kurallarinin yeniden yapilandiriimasi ihtiyacini ortaya cikardi. Bu baglamda,
Tirkiye'de televizyon yayinciligi ile ilgili hukuki sorunlari su sekilde siralayabiliriz: 1. Denetim, 2. Ceza yaptirimlari, 3. Lisanslama, 3.
Telif hakki, 4. Cocuk izleyicilerin korunmasi, 5. Akilli isaret uygulamalari, 6. Ulusal ve uluslararasi yasa ve ydénetmeliklerin
uyumlastiriimasi.

Bu calisma, dijitallesmeden sonra televizyon yayinciliginda karsilasilan hukuki sorunlari belirlemenin yani sira, mevcut sorunlara
cézimler sunmayi ve dijital yayincilik ilkelerine katkida bulunmayi amaclamaktadir.

Anahtar Kelimeler: Dijitallesme, Televizyon, Dijital Yayincilik, Dijital Platform, izleyici

LEGAL ISSUES ARISING FROM THE CHANGES IN TELEVISION WATCHING HABITS
AFTER DIGITALIZATION IN TURKEY

Mine ECE OZTURK
Marmara University, Institute of Social Sciences, Department of Radio, TV and Cinema
ID:0000-0002-1380-6500

Dr.Ogr. Uyesi Yalgin YILMAZ
Marmara University, Faculty of Communication, Department of Radio, TV and Cinema
ID:0000-0003-1108-8178

Television is a mass medium that is central to our lives and shapes our daily practices. Since its inception, television has played a
dominant role in the work of communication theorists. Research conducted to date has focused on the impact of television on the
masses, its relationship with the audience, the content it offers, and broadcasting principles. With digitalization, television
broadcasting undergoes a technological transformation while simultaneously maintaining its traditional structure. This situation
sometimes pits the digital and traditional structures against each other, while at other times, allowing them to act in tandem.
However, the rapid pace of digitalization necessitates the redefinition of many broadcasting-related rules. While the asynchrony,
de-massification, and interactivity offered by digital broadcasting bring new features to broadcasting, they also create
incompatibilities with the broadcasting rules established for traditional television.

The first reflections of the digitalization process began in the 2000s; from then on, television began to become more personalized
following the proliferation of satellite broadcasting technologies and deregulation. Thematic broadcasting and pay TV platforms
offered people the opportunity to watch whatever they wanted. The increasing number of digital platforms and the global
pandemic have also transformed viewers' television and viewing habits. With the opportunities offered by digitalization, allowing
users to watch desired content whenever and wherever they want, the need to restructure traditional broadcasting rules has
emerged. In this context, we can list the legal issues related to television broadcasting in Turkey as follows: 1. Oversight, 2. Penal
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sanctions, 3. Licensing, 3. Copyright, 4. Protection of child viewers, 5. Smart sign applications, 6. Harmonization of national and
international laws and regulations.

This study aims to identify the legal problems encountered in television broadcasting after digitalization, as well as offer solutions
to existing problems and contribute to the principles of digital broadcasting.

Keywords: Digitalization, Television, Digital broadcasting, Digital Platform, Audience

DIJITAL DONUSUMUN FiLM YAPIM SURECLERINE ETKILERI

Dr. Ogr. Uyesi Esra EREN
Mimar Sinan Glizel Sanatlar Universitesi, Glizel Sanatlar Fakiltesi, Sinema ve Televizyon Bolimti
ID:0000-0003-04777194

Bu c¢alismada, dijital teknolojik gelismelerin film tretim streclerine olan etkileri incelenmis; séz konusu donisimin yansimalari
ortaya konmaya calisiimistir. Sinema, dogasi geregi teknolojiyle diger sanat dallarina kiyasla ¢cok daha yakin bir iliski icerisindedir.
Kesfinden bu yana yasanan teknolojik gelismeler, sinemanin yapim, dagitim ve gésterim gibi tim Gretim asamalarina hizla yansimis;
geleneksel is akislarini kokli bicimde dénastirmastir. Dijitallesme ilk olarak cekim sonrasi Gretim sirecinde etkisini géstermistir.
Post-prodiiksiyon olarak adlandirilan bu asamada kurgu, efekt, renk diizenleme ve ses miksaji gibi islemler dijital ortamda
gerceklestirilmeye baslanmistir. Dijital yazilimlarin gelisimiyle bu islemler daha hizli, kolay ve dusik maliyetle yapilabilir hale
gelmis; sinema dili yeni anlatim bigcimleri kazanmistir. Bu dijital dontsim yalnizca ¢ekim sonrasi siireclerle sinirl kalmamis, Gretimin
diger evrelerinde de etkisini gostermistir. Cekim asamasinda dijital kameralar ve dijital teknolojiye dayali cekim araclari sayesinde
gorintl alma sdrecleri daha esnek ve ekonomik hale gelmis; bu da ekiplerin daha verimli calismasini saglamistir. Dagitim
asamasinda filmler artik fiziksel kopyalar yerine dijital formatta sunulmakta; bu durum hem maliyetleri azaltmakta hem de erisimi
artirmaktadir. Is akisi, 6nce cekim asamasinda dijital kameralarin kullanimiyla, ardindan gdsterim asamasinda dijital projeksiyon
sistemlerinin yayginlasmasiyla tamamen dijitale evrilmistir. Internetin gelisimi ve dijital platformlarin yayginlasmasiyla birlikte
filme ulasma yollari ¢cesitlenmis; sinema salonlarinin disinda bireysel izleme deneyimi yayginlasmistir. Dijital dontsim, bu strecleri
en derinlemesine etkileyen teknolojik gelisme olarak 6ne ¢citkmaktadir. Diger tiim doniistimler analog ortamda gerceklesirken, dijital
teknoloji film malzemesini tamamen ortadan kaldirarak yapimin dogasini temelden degistirmis ve film yapim sireclerinin her
asamasina nifus ederek Gretim pratiklerini kokli bir bicimde yeniden sekillendirmistir.

Anahtar Kelimeler: Dijitallesme, Sinema, Dijital Teknoloji, Dijital Déntstm, Film Yapim Sirecleri

THE IMPACT OF DIGITAL TRANSFORMATION ON FILM PRODUCTION PROCESSES

Asst. Prof. Esra EREN
Mimar Sinan Fine Arts University, Faculty of Fine Arts, Department of Cinema and Television
ID:0000-0003-04777194

This study examines the effects of digital technological developments on film production processes and attempts to reveal the
reflections of this transformation. By its very nature, cinema has a much closer relationship with technology than other art forms.
Technological developments since its inception have rapidly impacted all stages of film production, distribution, and exhibition,
fundamentally transforming traditional workflows. Digitalization first made its mark in the post-production process. In this stage,
known as post-production, processes such as editing, effects, color grading, and sound mixing began to be carried out in a digital
environment. With the development of digital software, these processes became faster, easier, and less costly, and the language of
cinema gained new forms of expression. This digital transformation was not limited to post-production processes but also had an
impact on other stages of production. During the shooting phase, digital cameras and digital technology-based filming tools have
made the image capture process more flexible and economical, enabling teams to work more efficiently. During the distribution
phase, films are now presented in digital format rather than physical copies; this reduces costs and increases accessibility. The
workflow has completely shifted to digital, first with the use of digital cameras during filming, and then with the widespread
adoption of digital projection systems during screening. With the development of the internet and the proliferation of digital
platforms, the ways to access films have diversified; individual viewing experiences outside of movie theaters have become
widespread. Digital transformation stands out as the technological development that has most profoundly affected these processes.
While all other transformations took place in an analog environment, digital technology has fundamentally changed the nature of
production by completely eliminating film material and has radically reshaped production practices by permeating every stage of
the filmmaking process.

Keywords: Digitalization, Cinema, Digital Technology, Digital Transformation, Film Production Processes
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VR BELGESELLER VE DUYGULANIMSAL TANIKLIK: CLOUDS OVER SIDRA
(2015) VE BECOMING HOMELESS (2017) ORNEKLERI

Ozge BOZ
Marmara Universitesi, Sosyal Bilimler Enstitiisti, Sinema Bolimti
ID:0000-0002-2168-9308

Dog. Dr. M. Elif DEMOGLU
Marmara Universitesi, iletisim Fakuiltesi, Radyo, Televizyon ve Sinema Bslumu
ID:0000-0002-1448-6991

Belgesel sinema yalnizca gercedin temsilini sunmayi amac¢ edinen bir sinema pratidi degil, ayni zamanda seyirciyi sorgulamaya
davet edip harekete gecirerek toplumu donistiirme potansiyeli tasiyan bir tepki verme tavridir. Sinemanin geleneksel iki boyutlu
yapisinin perde ile salon arasindaki fiziksel mesafesi, seyircinin film evreni ile iliskisini sinirlandirmaktadir. Sinemaya entegre edilen
VR teknolojisi, salon ve perdedeki film arasindaki fiziksel mesafeyi yeniden diizenleyerek seyirciyi film evreninin dogrudan icinde
konumlandirmakta, seyirciyi izleyen konumundan deneyimleyen konumuna davet etmektedir. Seyirci bu sayede gdzlemci
konumundan aktif bir katilimciya déntsmekte, anlati evrenini iceriden gdren, duyan ve tim bedeniyle hisseden bir tanik
pozisyonuna gecmektedir. Bu calismada duygulanim teorisi temel alinarak, VR belgesellerin orada olma (presence), bedenlenme
(embodiment) ve surtkleyicilik (immersion) 6zellikleriile seyircinin yeni konumunun duygulanimsal taniklik (affective witnessing)
kavramiyla iliskisinin kurulmasi amaclanmaktadir. Seyircinin bu yeni konumu, bilissel bir siirecin yani sira fiziksel, iliskisel ve
duygulanimsal bir deneyim sundugundan seyircinin aktif katilim potansiyelini arttirmaktadir. Calismada 6rneklem olarak secilen iki
VR film, milteci kampinda bulunma deneyimi sunan Clouds Over Sidra (2015) belgeseli ve evsiz kalma sirecini birinci sahis
perspektifinden ele alan Becoming Homeless (2017) deneyimi, duygulanimsal taniklik baglaminda analiz edilecektir. Sonuc olarak
bu calismada, VR belgeselin yalnizca teknolojik bir kesif ya da yeni bir seyir deneyimi olmanin 6tesinde bedensel deneyim ve
duygulanimsal bag kurma mekanizmalariyla 6zellikle belgesel sinemanin farkindalik ve toplumsal donlsim yaratma amacina etik
unsurlarin da g6z éniinde bulundurulmasiyla katkida bulunabilecedi ortaya konulacaktir.

Anahtar Kelimeler: Belgesel, VR Belgesel, Seyirci, Duygulanim, Duygulanimsal Taniklik

VR DOCUMENTARIES AND AFFECTIVE WITNESSING:
THE CASES OF CLOUDS OVER SIDRA (2015) AND BECOMING HOMELESS (2017)

Ozge BOZ
Marmara University, Institute of Social Sciences, Department of Cinema
ID:0000-0002-2168-9308

Dog. Dr. M. Elif DEMOGLU
Marmara University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0000-0002-1448-6991

Documentary is not merely a cinematic practice aiming to represent reality, but also a responsive stance that holds the potential
to transform society by inviting the audience to question and take action. The physical distance between the screen and the
auditorium in cinema's traditional two-dimensional structure limits the audience's relationship with the film's universe. VR
technology, when integrated into cinema, reorganizes this physical distance, positioning the viewer directly inside the film's
universe and inviting them from the position of a spectator to that of a participant. Through this, the spectator transforms from an
observer into an active participant, assuming the position of a witness who sees, hears and feels the narrative universe from
within, with their entire body. This study, grounded in affect theory, aims to establish a connection between the new position of
the viewer and the concept of affective witnessing, through the characteristics of presence, embodiment and immersion in VR
documentaries. This new position of the viewer enhances their potential for active participation as it offers not only a cognitive
process but also a physical, relational and affective experience. The two VR films selected as case studies -the documentary Clouds
Over Sidra (2015) which offers the experience of being in a refugee camp and the experience Becoming Homeless (2017) which
addresses the process of becoming homeless from a first-person perspective- will be analysed in the context of affective
witnessing. In conclusion, this study will argue that the VR documentary, beyond being merely a technological discovery or a novel
viewing experience, can contribute to the documentary cinema's aim of creating awareness and social transformation through its
mechanisms of corporeal experience and affective connection, provided that ethical considerations are also taken into account.

Keywords: Documentary, VR Documentary, Spectatorship, Affect, Affective Witnessing
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AUTEURDEN KURATORE: o
FILM YONETMENININ TEKNOLOJIK DONUSUMU

Ars.Gor. Mahmut CERAN
Hasan Kalyoncu Universitesi, iletisim Fakdiltesi, Radyo, Televizyon ve Sinema Boliimti
ID:0000-0001-5594-4322

Konvansiyonel film yapimi ac¢isindan distndldiginde yonetmen, bir filmin dramaturjisini ve gorsel estetik kosullarini organize
etmek ile sorumlu birincil kisi olarak kavramsallastiriimistir. Bu edilimi belirleyen faktérler arasinda; auteur kuramin yaygin kabuli
ve yénetmeni yaratici merkezi 6zne olarak idealize etmeye yonelik motivasyonu, yapim pratiklerinde set ici otoritenin yonetmen
baglamiyla kurumsallastiriimasi, film festivallerinin ve 6dil mekanizmalarinin yonetmen odakl bir dederlendirme sunmasi ve film
okullar ile akademik literatiiriin 6zellikle tarih yazimi ve film ¢dzimlemesi gibi konularda yonetmenin normatif gicini hem
ideolojik hem de yapisal olarak mesrulastirmasi gibi belirli etkenler yer almaktadir. Yapay zeka teknolojilerinin yayginlasmasi ve film
yapiminda kullaniimaya baslamasi, yonetmene mahsus mevzubahis faktorlerin tamaminda birtakim doénlsimleri beraberinde
getirmistir. Sinemanin teknolojik evriminin “yaratim ve yénetim” baglamindaki izdisimlerini arastiran bu calismanin amaci, yapay
zeka teknolojilerinin film yapimina entegrasyonunda yonetmenlik pratiginin dénasimini inceleyerek bu donisimin kiratéryel bir
pratik olarak nasil bicimlendigini ortaya koymaktir. Sinemanin teknolojik bir sanat oldugu fikrinden hareketle Gretim sirecine
entegre olan yeni araclar, film dilinin enstrimanlarina yeni yaratici boyutlari eklemenin yani sira yonetmenlik pratiginin
epistemolojik sinirlarini da yeniden tanimlamaktadir. Yapay zeka teknolojilerinin, organizasyonel icra kabiliyetlerini algoritmik bir is
birligine dénustirmesi, yaraticilikla iliskili kararlarinin veri temelli bir secim stratejisini ortaya ¢ikarmasi nedeniyle yonetmenlik
pratigini kdratéryel bir yonlendirmeye indirgenmesine neden olmustur. Bu durumda yénetmen konvansiyonel bicimde oldugu
sekilde cerceveyi organize eden ve sahneleri yapilandirarak filme imzasini birakan bir auteurden ziyade, makine tarafindan 6nerilen
sonsuz olasiliklar diizleminden “anlami” secen bir kiiratére donismustdr.

Anahtar Kelimeler: Auteur, Film, Sinema, Yapay Zeka, Yonetmen

FROMAUTEUR TO CURATOR:
THE TECHNOLOGICAL TRANSFORMATION OF THE DIRECTOR

Ress. Asst. Mahmut CERAN
Hasan Kalyoncu University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0000-0001-5594-4322

From the perspective of conventional filmmaking, the director has historically been conceptualized as the primary figure
responsible for organizing a film’s dramaturgy and visual aesthetic conditions. Factors shaping this tendency include the
widespread acceptance of auteur theory and its motivation to idealize the director as the central creative subject; the
institutionalization of on-set authority within production practices under the director’s purview; the director-centric evaluation
frameworks of film festivals and award mechanisms; and the legitimization of the director’s normative power—both ideologically
and structurally—within film schools and academic literature, particularly regarding historiography and film analysis. The
proliferation of artificial intelligence technologies and their integration into film production has precipitated transformations across
all these director-specific factors. This study, which investigates the technological evolution of cinema in the context of “creation
and management,” aims to examine the transformation of directorial practice in the integration of Al technologies into filmmaking
and to elucidate how this transformation manifests as a curatorial practice. Building on the notion of cinema as a technological art,
the new tools incorporated into the production process not only introduce creative dimensions to the instruments of film language
but also redefine the epistemological boundaries of directorial practice. The capacity of Al technologies to transform organizational
execution into algorithmic collaboration, and to render decisions traditionally associated with creativity as data-driven selection
strategies, has effectively reduced directorial practice to a curatorial form of guidance. In this context, the director ceases to
function as an auteur who organizes the framework and structures scenes to imprint their signature on the film in the conventional
sense, and instead becomes a curator who selects “meaning” from a plane of infinite possibilities proposed by the machine.

Keywords: Auteur, Artificial intelligence, Cinema, Director, Film

inmecs2b.hku.edu.tr



‘ » '
: %
' . A &‘\_[ ASAN KALYONCU
— ) - 'ﬁ UNIVERSITESI
‘IlETIS\M FAKULT‘ESI‘

2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6™ 2025

HAREKET HALINDEKI HAFIZA: TIR SOFORLERININ YOUTUBE ANLATILARI
VE SURDURULEBILIR KULTUR

Ars.Gor. Aybiike DOGAN
Ankara Sosyal Bilimler Universitesi, iletisim Fakdiltesi, Yeni Medya ve iletisim Bolimdi
ID:0000-0002-6073-4132

Sardaralebilir kaltdr tartismalart cogunlukla kiltirel mirasin korunmasi, yerel kilttrel Gretimlerin ayakta kalmasi, kiltirel
cesitliligin guvence altina alinmasi gibi amaclar cercevesinde sekillense de hareket halindeki emek bicimlerinin gliindelik hayattan
beslenen kiltirel Gretimlerini ¢cogu zaman kapsam disi kalmaktadir. Hareket halinde gerceklesen, mekansal olarak siireksiz ve
kurumsal olmayan Gretimler, kaltarin sarekliligi, aktarimi baglaminda cogu kez “strdirilemez” dederlendirilmektedir. Bu durum,
kaltarel sirdlrdlebilirligin hangi Gretim bicimlerini kapsadigina dair normatif sinirlari yeniden disiinmeyi gerektirmektedir.
Tirkiye'de tir soforleri, hem sinifsal hem de mekansal olarak periferide yer almakta; bu nedenle emekleri kadar kiltirel ifadeleri de
goériinmez hale gelmektedir. Bu calisma, tir soférlerinin yeni medya aracihgiyla YouTube’da paylastiklari iceriklerin, hareket
halindeki emege dair bir hafiza bicimi olusturup, olusturmadigini sorgulamay! amaclamaktadir. Akilli telefon araciligiyla tretilen bu
videolar, yol, mola, manzara veya gindelik pratiklerin tekrarini kayda gecirerek gdériinmez emedin deneyimlerini, kiltirel
Uretimlerini yeni medyaya tasimaktadir. Arastirmanin amaci, bu kayitlarin kaltirel sirdartlebilirlik badlaminda bir “dijital hafiza”
potansiyeli tasiyip tasimadigini tartismaya acmaktir. Calisma, nitel bir arastirma tasarimina dayanmaktadir. lIk asamada,
YouTube’da aktif icerik reten yedi tir sofériiniin kanallari vaka olarak incelenecek; tematik icerik analiz teknikleri kullanilarak, dijital
Gretimlerin kaltir ve hafiza katmanlari degerlendirilecektir. Sonu¢ olarak, bu arastirma, dijital ortamlarin hareket halindeki emek
bicimlerine ait kaltirel pratikleri kayda gecirerek, kaltartin strdarilebilirligine iliskin kavramsal tartismalara yeni bir boyut
kazandirip kazandiramayacagini sorguya acacaktir.

Anahtar Kelimeler: Sardirilebilir Kiltar, Yeni Medya ve Hafiza, Mobil Emek, Tir Soférleri

MOVING MEMORY: TRUCK DRIVERS" YOUTUBE NARRATIVES AND CULTURAL
SUSTAINABILITY

Ress. Asst.. Aybiike DOGAN
Ankara Social Sciences University, Faculty of Communication, Department of New Media and Communication
ID:0000-0002-6073-4132

Discussions on sustainable culture are generally shaped around objectives such as preserving cultural heritage, maintaining local
cultural productions, and safeguarding cultural diversity. Yet, the everyday cultural productions of mobile forms of labor largely
remain beyond this framework. Practices that are spatially discontinuous, transient, and institutionally unanchored are often
deemed “unsustainable” within the contexts of cultural continuity and transmission. This condition calls for a reconsideration of the
normative boundaries that define what kinds of practices are included in the discourse of cultural sustainability.

In Turkey, truck drivers occupy a peripheral position both socially and spatially; consequently, their labor, as well as their cultural
expressions, tend to remain invisible. This study aims to explore whether the contents shared by truck drivers on digital
media—particularly on YouTube—constitute a form of memory related to mobile labor. Videos produced through smartphones
document repetitive scenes of roads, breaks, landscapes, or daily routines, transferring the experiential traces and cultural
articulations of invisible labor into new media environments. The research seeks to discuss whether these recordings carry the
potential of a “digital memory” within the framework of cultural sustainability.

Methodologically, the study is based on a qualitative research design. In the initial phase, the YouTube channels of seven actively
producing truck drivers will be examined as case studies. Using thematic content analysis, the research will evaluate how these
digital productions represent culture and memory. Ultimately, the study questions whether digital environments, by archiving the
cultural practices of mobile labor, can introduce a new dimension to ongoing debates on cultural sustainability.

Keywords: Sustainable Culture, New Media and Memory, Mobile Labor, Truck Drivers
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DIiJITAL CAGDA ILETIiSiM, IDARI USUL ILKELERi VE HUKUK DEVLETI

Ars. Gor. Kadir Can OZEL
Hacettepe Universitesi, Hukuk Fakiltesi
ID:0000-0002-0223-0382

Dijitallesme slrecinde -diger bir deyisle “dijital cag”da-, idare ile kisiler arasinda etkilesim artmakta ve iliskiler donisime
ugramaktadir. Bu baglamda, idare hukukunda ve kamu yonetiminde iletisim sekilleri yeniden tanimlanmaya ve kurgulanmaya
baslamistir. Daha ileri gidilerek dijital ortamda idarenin sundugu kamu hizmetleri, “dijital (dijitallesen) kamu hizmetleri” olarak
anilmaya baslamistir. E-devlet, e-belediye, e-nabiz, e-tebligat vs. aracilidiyla ¢evrim ici basvurularin yapiimasi, taleplerin iletilmesi,
tebligatlarin gonderilmesi, dilekcelerin sunulmasi; idare tarafindan sosyal medya platformlari araciligiyla resmi aciklamalar ile
bilgilendirmelerin yapilmasi gibi faaliyetler idare ile kisiler arasinda hizli, kolay ve dogrudan iletisimin kurulmasina olanak
saglamaktadir. Idarenin dijital ortamda sundugu kamu hizmetlerinin / faaliyetlerin / yeni iletisim kanallarinin, hukuk devleti ilkesi
ve idari usul ilkeleriyle arasindaki iliski onem tasimaktadir.

Dijital cadin sagladidi hiz ve kolaylik bir yaniyla idare ile kisi arasindaki iletisimin saglanmasina ve gelismesine énemli katkilar
sunarken; diger yandan idarenin kisilere karsi sadlamasi gereken hukuksal glivenceler bakimindan sorunlar dogurma potansiyeli
tasimaktadir. Bu meyanda calismada, dijital kamu hizmetleri ile idari usul ilkeleri arasindaki etkilesim incelenmektedir. Bu inceleme
yapilirken; Odretideki goéruslerden, uygulamadaki meselelerden, mahkeme kararlarindan ve normatif dizenlemelerden
yararlanilarak ozellikle Tirk idare hukukundaki durum degerlendirilmektedir. Boylelikle dijital cadda iletisim ile idare hukuku
arasinda giin gectikce yogunlasan iliskiye dikkat ¢ekilmesi amac¢lanmakta; meseleye katki sunulmaya calisiimaktadir.

Dijital kamu hizmetlerinin yUritilmesinde; idari usul ilkelerinden olan “aciklik (aleniyet)”, “inceleme ve arastirma”, “bilgi edinme”,
“dinlenilme”, “katilim”, “durustlik ve ictenlik” ile bu ilkelerin saglanmasinda 6nemli islevi olan “hukuk devleti ilkesi” giivence altina
alinmahdir. Dijital cagda kisilerle yogun bir iletisim icinde olan ve dijital kamu hizmetlerini yiriten idare; bahsedilen ilkelere hem
kendisi uymali hem de bu ilkelerden Kisilerin yararlanmasini saglamalidir. Aksi halde, kisilerin, Anayasa’da ve bircok uluslararasi
metinde yer alan “hak arama 6zgurlaga”, “kisisel verilerin korunmasi hakki”, “bilgi edinme hakki” gibi temel hak ve dzgrliiklerinin
ihlali meydana gelebilecek; hukuki guvenlige aykiri uygulamalarin ortaya ¢ikmasi séz konusu olabilecek; idarenin sorumlulugu
dogabilecektir.

Sonug olarak, idari usul ilkeleri ile bu ilkelerin saglanmasinda énemli yeri olan hukuk devleti ilkesi; sadece uyulmasi gereken birer
standart degil, ayni zamanda dijital cadin hukuk sinirlari icinde gelismesine ve kamu hizmetlerinin hukuka uygun sekilde
sunulmasina ydnelik birer gilvence mekanizmasidir. Bu sebeple, dijital cagda kamu hizmetleri sunulurken; idarenin seffafligi
saglanmali, idare ele aldigi konuyu veya sorunu ciddiyetle incelemeli ve arastirmall, idareye yonelik basvurularinda kisilere bilgi
edinme hakki ile dinlenilme hakki sadlanmali, idari usule kisilerin katiliminin saglanmasina énem verilmeli, idare ile kisiler
arasindaki iliskilerde her iki taraf da dirdst davranmalidir.

Anahtar Kelimeler: Dijital Kamu Hizmetleri, idari Usul ilkeleri, Hukuk Devleti, iletisim, Dijital Cag

COMMUNICATION IN THE DIGITAL AGE, ADMINISTRATIVE PROCEDURE PRINCIPLES
AND THE STATE OF LAW

Res. Asst. Kadir Can OZEL
Hacettepe University, Faculty of Law
ID:0000-0002-0223-0382

In the process of digitalization -in other words, in “the digital age”- interaction between the administration and individuals is
increasing, and relationships are undergoing transformation. In this context, communication methods in administrative law and
public administration have begun to be redefined and restructured. Going further, public services provided by the administration in
the digital environment have begun to be referred to as “digital (digitalized) public services”. Activities such as making online
applications, submitting requests, sending notifications and submitting petitions via e-government, e-municipality, e-pulse,
e-notification, etc., as well as the administration making official announcements and providing information via social media
platforms, enable fast, easy and direct communication between the administration and individuals. The relationship between the
public services / activities / new communication channels provided by the administration in the digital environment, and the state
of law principle and administrative procedure principles is significant.

The speed and convenience provided by the digital age, on the one hand, significantly contribute to establishing and enhancing
communication between the administration and individual; on the other hand, it has the potential to create problems in terms of
the legal safeguards that the administration must provide to individuals. In this context, this study examines the interaction
between digital public services and administrative procedure principles. While conducting this examination, the situation in Turkish
administrative law is evaluated by drawing on doctrinal opinions, practical issues, court decisions and normative regulations. Thus,
it is aimed to draw attention to the increasingly intense relationship between communication and administrative law in the digital
age; an attempt is made to contribute to the issue.

In the implementation of digital public services, the administrative procedure principles of “transparency”, “examination and
investigation”, “receive information”, “being heard”, “participation”, “honesty and sincerity” and “the state of law principle” which
plays a crucial role in ensuring these principles must be safeguarded. In the digital age, the administration, which is in intense
communication with individuals and provides digital public services, must both comply with the aforementioned principles itself
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and ensure that individuals benefit from these principles. Otherwise, violations of individuals’ fundamental rights and freedoms
such as “freedom to claim rights”, “the right to protection of personal data”, “the right to access to information” which are
enshrined in the Constitution and many international instruments, may occur; practices contrary to legal certainty may arise; and
the administration may be held liable.

In conclusion, administrative procedure principles and the state of law principle, which plays a crucial role in ensuring these
principles, are not merely standards to be adhered, but also safeguard mechanisms for the development of the digital age within
legal boundaries and for the provision of public services in accordance with the law. For this reason, when providing public services
in the digital age, transparency of the administration must be ensured, the administration must seriously examine and investigate
the issue or problem it addressing, individuals must be provided with the right to access to information and the right to be heard
in their applications to the administration, importance must be given to ensuring individuals’ participation in administrative
procedure, and both parties must act honestly in the relations between the administration and individuals.

Keywords: Digital Public Services, Administrative Procedure Principles, State of Law, Communication, Digital Age

SOZLU TARIHTEN BELGESEL FILME: ISBIRLIKGI YAKLASIM iLE BELGESEL
URETIMI

Dr.Ogr. Uyesi Cem HAKVERDI
Alanya Universitesi, Sanat ve Tasarim Fakiiltesi, iletisim ve Tasarimi Bélimii
ID:0000-0001-7647-8172

S6zI0 tarih ve belgesel film calismalarinin, tarihsel anlamlarin dretilmesi ve toplumsal gercekligin sdéylemsel olarak insa edilmesi
sureclerinde 6nemli rolleri olabilmektedir. Yapilis amaclari, yontemleri ve ortaya cikardiklari Griinler bakimindan benzerlikleri olsa
da iki anlatim tirind birbirinden ayristiran 6nemli farkliliklar bulunmaktadir. Bu ¢calismanin ilk bélimuande her iki anlatinin temel
ozellikleri aciklanmistir. Calismanin ikinci bolimiinde, isbirlikci bir yaklasim tercih edilerek belgesel Gretmenin olanaklari ve sinirlari
arastinlmakta, bu yaklasimin hem anlati yapisini hem de film yapimcisinin etik sorumluluklarini nasil sekillendirdigine
odaklaniimaktadir. Bu calisma, arastirmaci ile katilimcr arasindaki hiyerarsik sinirlarin olabildigince gecirgen hale getirildigi bir
Uretim sdrecine dayanmaktadir. Bu yaklasim, Jean Rouch tarafindan dnerilen paylasimli antropoloji kavramiyla uyumludur.
Calismanin sonucunda isbirlik¢ci yaklasimin bir beraber disiinme pratigi ve iliski kurma bicimi oldudu, belgesel biciminin daha
dnceden belirlenmis olan bazi kaliplara gére dedil, daha esnek bir yapida sekillendirilebilecegine vurgu yapilmaktadir. Ancak
sagladigr tiim olanaklara ragmen, sirecte karsilasilan cesitli zorluklar ve sinirlayici etkenler de géz ardi edilmemelidir.

Anahtar Kelimeler: Belgesel, S6zIi Tarih, Katilimcr Yéntem

FROM ORAL HISTORY TO DOCUMENTARY FILM:
PRODUCING A DOCUMENTARY THROUGH A COLLABORATIVE APPROACH

Asst. Prof. Cem HAKVERDI
Alanya University, Arts and Design Faculty, Department of Communication and Design
ID:0000-0001-7647-8172

Both oral history and documentary film studies play crucial roles in the production of historical meanings and the discursive
construction of social reality. Although they share certain similarities in their purposes, methods, and modes of production,
significant differences distinguish these two forms of narrative. The first section of this study outlines the fundamental
characteristics of both narrative forms, while the second examines the possibilities and limitations of collaborative documentary
production, with particular attention to how this approach influences narrative structure and the filmmaker’s ethical
responsibilities. This study is based on a production process in which the hierarchical boundaries between the researcher and the
participant are made as permeable as possible. This approach aligns with the concept of shared anthropology proposed by Jean
Rouch. The study concludes that the collaborative approach is not merely a documentary narrative, but also a practice of collective
thinking and a form of relationship building, and that the documentary form can be shaped in a more flexible structure rather than
according to pre-determined patterns. However, despite these possibilities, the various challenges and constraints encountered
throughout the process should not be overlooked.

Keywords: Documentary, Oral History, Participatory Method
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KURESEL DIJITAL PLATFORMLAR VE KESFEDILEBILIRLIK: NETFLIX,
DISNEY+ VE AMAZON PRIME VIDEO'NUN AGILIR EKRANLARI UZERINDEN
BIR ICERIK ONCELIKLENDIRME ANALIZi

Prof. Dr. Stileyman ILASLAN
Firat Universitesi, iletisim Fakuiltesi
ID:0000-0003-4030-5100

Prof. Dr. Kenan DEMIRCI
Firat Universitesi, iletisim Fakdiltesi
ID:0000-0003-2164-7973

Doc. Dr.Ergin SAFAK DIKMEN
Ankara Universitesi, iletisim Fakultesi
ID:0000-0002-2360-7046

Prof. Dr. Burcu SUMER
Ankara Universitesi, iletisim Fakiltesi
ID:0000-0002-7340-9750

Bu c¢alisma, kiresel abonelik temelli talep Gzerine video platformlarinin (SVoD) Turkiye’'deki faaliyetleri Gizerinden platformlarin
icerik onceliklendirme mantigina dair bir analiz gerceklestirmeyi amaclamaktadir. SVoD platformlarinin yapisal nitelikleri ve
kataloglari izleyicilerin icerik bulma ve izleme sireclerinde 6nemli bir rol oynamaktadir. Iceriklerin goérindrladini ve
kesfedilebilirligini/bulunabilirligini saglamak izleyiciyi ekranda tutmak isteyen platformlar icin 6zel bir onem tasimaktadir.
Izleyicilerin kisisel tercihlerine gore icerik dneri sistemleri gelistirmek ve ana ekranda bunlari gérinir kilmak bu agidan temel bir
strateji olarak belirmektedir. Bunun yaninda platformlarin kendi 6zel ve orijinal icerikleri temelinde sekillenen bir 6nceliklendirme
bicimini slrdirme ¢abalari da belirginlik kazanmaktadir. Bu &énceliklendirme ya da ana sayfada gorinlr kilma sireglerinde
platformlarin ana bannerlari, satirlari, bilgilendirme ve etiketleme bicimleri gibi kesfedilebilirlik mekanizmalari temel bir rol
oynamaktadir.

Bu calismada Netflix, Disney+ ve Amazon Prime Video gibi Tirkiye’de faaliyet gdsteren kiresel SVoD platformlarinin kendi orijinal,
popller ve yeni iceriklerini ana ekranda gérindr kilma konusunda sahip olduklari hakim egilime odaklaniimaktadir. Bu egilim
platformlarin acilir sayfalari ve 6zellikle ana bannerlarinin isleyisi Gzerinden incelenmektedir. Calisma kapsaminda, iki hesap
Gzerinden platformlarin telefon ve TV uygulamalarindaki acilir ekranlarindan 19-24 Ekim ve 4-8 Aralik 20024 arasi donemde veri
toplama sireci gerceklestirilmistir. Nicel icerik analizi yontemi temelinde platformlarin acilir ekranlarinda ve 06zellikle ana
bannerlarinda sunulan ya da gorinir olan iceriklerin platformlarla iliskisi analiz edilmistir. Bu kapsamda iceriklerin blyik bir
kisminin yeni ve orijinal yapim oldudu, énemli bir kisminin da diger popiler yapimlardan olustugu gérilmastir. Platformlarin acihr
sayfalari ve ana bannerdaki icerikler konusunda farkliliklar olsa da bu egilim konusunda temel bir ortaklik oldugu gézlemlenmistir.
Bu durum, platformlarin kesfedilebilirlik sistemlerinin kisisel bedeni ve tercihin 6tesinde hakim ticari bir yapi barindirdigini ve
bunun kurumsal mantik ve rekabet iliskilerinden bagimsiz olmadigini ortaya koymaktadir.

Anahtar Kelimeler: Talep Uzerine Video, Platformlar, SVoD, icerik, Kesfedilebilirlik

Bu calisma TUBITAK 223K758 No.lu 1001 projesi kapsaminda dretilmistir.

GLOBAL DIGITAL PLATFORMS AND DISCOVERABILITY: ACONTENT
PRIORITIZATION ANALYSIS ON NETFLIX, DISNEY+ AND AMAZON PRIME VIDEO'
FRONT PAGE

Prof. Dr. Stileyman ILASLAN
Firat University, Faculty of Communication
ID:0000-0003-4030-5100

Prof. Dr. Kenan DEMIRCI

Firat University, Faculty of Communication
ID:0000-0003-2164-7973
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Assoc. Prof. Dr. Ergin SAFAK DIKMEN
Ankara University, Faculty of Communication
ID:0000-0002-2360-7046

Prof. Dr.Burcu SUMER
Ankara University, Faculty of Communication
ID:0000-0002-7340-9750

This study aims to analyze the content prioritization logic of platforms through the activities of global subscription-based
video-on-demand (SVoD) platforms in Turkey. The structural characteristics and catalogs of SVoD platforms play a significant role
in viewers' content discovery and viewing. Ensuring the visibility and discoverability/findability of content is of particular
importance for platforms that want to keep viewers on screen. Developing content recommendation systems based on viewers'
personal preferences and making these visible on the home screen is a key strategy in this regard. Furthermore, platforms are
increasingly emphasizing their efforts to maintain a prioritization structured around their own unique and original content.
Discoverability mechanisms such as the platforms' hero boards, lines, information and tagging formats play a fundamental role in
this prioritization or visibility process on the home page.

This study examines the tendency of global SVoD platforms operating in Turkey, such as Netflix, Disney+ and Amazon Prime Video,
to prioritize their own original, popular and new content on their front pages. This trend is examined through the operation of the
platforms' front pages and, in particular, their hero boards. Data was collected from the platforms' front pages on their phone and
TV apps between October 19-24 and December 4-8, 2024, using two accounts. Based on the quantitative content analysis method,
the relationship between the content presented or visible on the platforms' front pages and especially their hero boards and the
platforms was analyzed. As a result of the research, it was seen that most of the content was new and original productions of the
platforms, and a significant part consisted of other popular productions. While there were differences in the content on the
platforms' front pages and hero boards, a fundamental commonality was observed in this trend. This demonstrates that the
platforms' discoverability systems embody a dominant commercial structure beyond personal taste and preference, and that this is
not independent of corporate logic and competitive relationships.

Keywords: Video on Demand, Platforms, SVoD, Content, Discoverability

DIRENMENIN ESTETIGi YA DA ANTi-OTORITERYAN HINC: SIBERPUNK
EVRENDE HACKER IMGELERI

Dr.Ogr. Uyesi Kevser AKYOL OKTAN
Ondokuz Mayis Universitesi, iletisim Fakdiltesi, iletisim ve Tasarimi Bolimu
ID:0000-0002-0744-5454

Punk kaltrindn protest tavrinin bir uzantisi olarak direnisin anlatiyr sekillendiren énemli bir unsur oldugu siberpunk tiriine giren
filmler ve dizilerde, genellikle hacker imgeleri direnisin merkezi figirlerinden biridir. Sibernetik agin derinliklerinde gizlenen birer
kahraman figari olarak hackerlar, yeni dénemin Robin Hood’lari gibidirler. Farkli tarihlerde ¢ekilmis olan ve ayni seriye ait film ve
dizileri inceleyen bu calismada, siberpunk evrene 6zgi direnis kiltdriinin dénlsimi, hacker imgeleri Gzerinden ve tarihsel bir
perspektiften arastiriimaktadir. Bu baglamda tiiriin 6ne ¢ikan serileri olan Blade Runner (1982 / 2017/ 2021), Ghost in the Shell (1995
/2004 / 2017), Total Recall (1990 / 2012) ve The Matrix (1999 / 2003 / 2021) filmleri/dizileri 6rnek olarak belirlenmistir. 1990’lardan
ginimize uzanan bu siberpunk yapimlar, Roland Barthes ve Peter Wollen’in gorislerine dayanan Gostergebilimsel yaklasimi ve
niteliksel icerik analizi birlikte kullanilarak, hacker figirlerinin fiziksel 6zellikleri, micadele amaclari, motivasyonlari, kullandiklari
yontemler, iliskilendirildikleri mekanlar ve bu karakterlere atfedilen degerler bakimindan analiz edilmistir. Analiz sonucunda dzetle,
ilk 6rneklerinde fiziksel olarak zayif, zihinsel olarak gicli 6zellikleriyle 6ne cikan hackerlarin glincel yapimlarda hibrit varoluslara
donustagu; bu karakterlerin direnis motivasyonlarinin 6zgirlesme icin umut arayisindan, etik-politik-kolektif bir 6zne olmaya dogru
yon degistirdidi; micadele amaclarinin iktidarin ideolojik anlatisini ifsa etmekten, gerceklik tasariminin kaynagindaki algoritmalarla
micadeleye; onlara atfedilen dederlerin de hakikati acida cikaran kahramanlardan, kolektif hareketin parcasi olan etik bir figlre
dogru donlstiga tespit edilmistir. Hacker karakterlere ve direnis kaltirtne dair bu yénelimde, dedisen izleyici profilinin yani sira
algoritmik yonetisim mekanizmalarinin glndelik hayattaki baskin roliinden duyulan endiselerin; neoliberal bireycilige yonelik
elestirilerin; toplumsal, kiltlrel, sanatsal pek cok alanda kolektif etik 6zne idealine yapilan vurgulardaki artis gibi unsurlarin etkili
oldugu degerlendirilmektedir.

Anahtar Kelimeler: Siberpunk, Hacker, Direnis, Hing, Sinema
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AESTHETICS OF RESISTANCE OR ANTFAUTHORITARIAN RESSENTIMENT: HACKER
IMAGES IN THE CYBERPUNK UNIVERSE

Asst. Prof. Kevser AKYOL OKTAN
Ondokuz Mayis University, Faculty of Communication, Department of Communication and Design
ID: 0000-0002-0744-5454

In cyberpunk films and television series, where resistance is a key narrative element shaped by the protest stance of punk culture,
hacker images are often central figures of resistance. As heroic figures lurking in the depths of the cybernetic network, hackers are
like the Robin Hoods of the new era. This study examines films and television series from the same series, shot at different dates,
and explores the transformation of the culture of resistance inherent in the cyberpunk universe through hacker imagery and from a
historical perspective. In this context, prominent series of the genre, Blade Runner (1982 / 2017 / 2021), Ghost in the Shell (1995 /
2004 / 2017), Total Recall (1990 / 2012), and The Matrix (1999 / 2003 / 2021), are selected as examples. These cyberpunk
productions, dating from the 1990s to the present, were analyzed in terms of the physical characteristics of the hacker figures, their
aims of struggle, their motivations, the methods they use, the places they are associated with, and the values attributed to these
characters, using a semiotic approach based on the views of Roland Barthes and Peter Wollen and qualitative content analysis. The
analysis concludes that hackers, initially characterized by their physical weakness and mental strength, have evolved into hybrid
beings in contemporary productions. Their motivation for resistance has shifted from a search for hope for liberation to becoming
ethical, political, and collective subjects. Their aims of struggle have shifted from exposing the ideological narrative of power to
challenging the algorithms at the source of reality construction. Their values have also shifted from truth-disclosing heroes to
ethical figures engaged in collective action. This shift toward hacker characters and resistance culture is considered to be influenced
by factors such as the changing audience profile, concerns about the dominant role of algorithmic governance mechanisms in
everyday life, critiques of neoliberal individualism, and the increasing emphasis on the ideal of the collective ethical subject in many
social, cultural, and artistic fields.

Keywords: Cyberpunk, Hacker, Resistance, Resentment, Cinema

DiNi KOZMETIK: DiJITAL PLATFORMLARDA YER ALAN EGLENCE
ICERIKLERINDE DiNi SEMBOL VE TERMINOLOJININ KULLANIMI, ‘GENIE,
MAKE A WISH' Dizi ORNEGI

Dr.Ogr. Uyesi Hiseyin GENCALP
Trabzon Universitesi, iletisim Fakdiltesi, Radyo, Televizyon ve Sinema Boliim(i
ID:0000-0003-2797-0587

Jolyon B. Thomas tarafindan kavramsallastirilan dini kozmetik, hedef kitleyi eglendirmek amaciyla Gretilen estetik Griinlerde dini
metinlere, geleneklere ve sdylemlere dogrudan ya da dolayl olarak géndermeler yapilmasina karsin, bunlarin dini mesaj vermek
yerine kozmetik bir etki olusturmak icin anlatiya dahil edilmesini ifade eder. Thomas’a gére estetik Griinlerin yaraticilari dini s6z
varhigini ve sembolleri hikayeleri sisleyerek ilgi cekici kilmak icin kullanirlar. Bu dogrultuda, kozmetik amaclarla dini icerikleri
gelisigizel bir bicimde ele alan ¢cagdas medya Uretimlerinde izleyicilerin potansiyel olarak yaniltici bilgilerle karsilasmalari olasidir.
Dini materyalin mantikli olmasi icin gereken aciklama miktarinin, eglence dederiyle orantili olarak azaltilmasi bu durumun baslica
sebebidir. Cunk( dini materyale iliskin aciklamalar izleyiciyi medya anlatisina zaman ve dikkat ayirmaktan vazgegirebilir.
Dolayisiyla, kozmetik olarak dini kullanan medya icerikleri, kalici dini kanaat veya inanci tesvik etmeden, edlence deneyimi (izerine
yogunlasmaktadir. Bununla birlikte dini materyale iliskin tasvirler sirandan olsa da ilgi ¢ekici yapilari dinlere karsi entelekttel ilgiyi
arttirabilir. Diger bir ifadeyle, medya iceriklerinde kodlanan dini mesaj ister 6gretici isterse eglendirici bir isleve sahip olsun, estetik
Grind deneyimleyenlerin alimlama streci ilgisizlikten dini acidan zihinsel cerceveler olusturulmasina kadar cesitlenen genis bir
yelpazeye yayilir.

Bu calisma Netflix platformunda yayinlanan ‘Genie, Make a Wish’ adli diziyi J.B. Thomas’in dini kozmetik kavramlastirmasi 6zelinde
niteliksel icerik analizi yontemiyle incelemeyi amaclamaktadir. Calismada dizinin ana hikaye 6rgisinin Gzerine insa edildigi Islami
anlat, sdylem ve imgelerin kozmetik amacli kullanimi degerlendirilecek ve alimlama siireclerine 1sik tutulmaya ¢alisilacaktir.

Anahtar Kelimeler: Dini Kozmetik, Alimlama, Netflix, Genie Make a Wish
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RELIGIOUS COSMETICS: THE USE OF RELIGIOUS SYMBOLS AND TERMINOLOGY IN
ENTERTAINMENT CONTENT ON DIGITAL PLATFORMS, THE CASE OF THE TV
SERIES GENIE, MAKE A WISH'

Asst. Prof. Hiiseyin GENCALP
Trabzon University, Faculty of Communication, Department of Radio, Television, and Cinema
ID: 0000-0003-2797-0587

Religious cosmetics, conceptualized by Jolyon B. Thomas, refers to aesthetic products produced to entertain the target audience,
which include direct or indirect references to religious texts, traditions, and discourses, but are incorporated into the narrative to
create a cosmetic effect rather than convey a religious message. According to Thomas, creators of aesthetic products use religious
vocabulary and symbols to embellish their stories and make them more appealing. In this regard, contemporary media productions
that casually address religious content for cosmetic purposes may potentially expose viewers to misleading information. The main
reason for this is that the amount of explanation required for religious material to be logical is reduced in proportion to its
entertainment value. This is because explanations related to religious material may discourage viewers from devoting time and
attention to the media narrative. Therefore, media content that uses religion cosmetically focuses on the entertainment experience
without promoting lasting religious beliefs or convictions. However, even if depictions of religious material are ordinary, their
interesting structures can increase intellectual interest in religions. In other words, regardless of whether the religious message
encoded in media content serves an educational or entertaining function, the reception process of those experiencing the aesthetic
product spans a wide spectrum, ranging from indifference to the formation of religious mental frameworks.

This study aims to examine the Netflix series ‘Genie, Make a Wish’ using qualitative content analysis, specifically focusing on J.B.
Thomas's religious cosmetics conceptualization. The study will evaluate the cosmetic use of Islamic narratives, discourses, and
images upon which the series' main storyline is built, and will attempt to shed light on the reception processes.

Keywords: Religious Cosmetics, Reception, Netflix, Genie Make a Wish

INCLUSIVE EDUCATIONAL AGENCY IN DIGITAL TRANSFORMATION: RE THINKING
DIDACTIC MEDIATORS THROUGH PARTICIPATORY ACTION RESEARCH

Dr. Tommaso SANTILLI
University of Macerata, Department of Education, Cultural Heritage and Tourism
ID;: 0009-0009-3323-1087

Prof. Catia GIACONI
University of Macerata, Department of Education, Cultural Heritage and Tourism
ID: 0000-0001-5861-7351

Prof. llaria D’ANGELO
University of Macerata, Department of Education, Cultural Heritage and Tourism
ID: 0000-0001-8651-3939

The UN Convention on the Rights of Persons with Disabilities (2006) puts forth the potential of innovative technologies in offering
equal participation opportunities for all people, including those with disabilities, focusing on their use as facilitators to promote
inclusive processes and a higher Quality of Life (Schalock & Verdugo, 2002; Giaconi, 2015), especially in educational contexts. In this
scenario, the rapid diffusion of eXtended Reality (XR) technologies has opened new horizons for the design of innovative,
personalised and meaningful learning experiences in formal and non formal educational settings - from schools to museums.
Despite this potential, scientific literature highlights the challenges in translating such opportunities in concrete practices - such as
the lack of digital literacy by stakeholders and the absence of operational guidelines - raising the need to support inclusive agency
in teachers and museum educators for the creation of accessible didactic resources. Consequently, this study aims at addressing
these issues through the investigation of their lived experiences and unique needs in leveraging digital transformation to promote
inclusive educational processes. By adopting a Participatory Action Research (PAR) methodology, this study involves a group of
teachers, designers and museum educators in the creation of accessible learning resources through the use of Augmented Reality
technologies, highlighting related challenges and opportunities. The findings of this study offer useful insights for the development
of guidelines and training paths to foster inclusive teaching agency by leveraging innovative technologies.

Keywords: Inclusive Education, Inclusive Teacher Agency, Didactic Mediators, Augmented Reality, Participatory Action Research.
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TRANSLATING IN THE AGE OF DIGITAL TRANSFORMATION. CRISIS INTERPRE TING
NEW MEDIA, AND RESILIENCE

Asst. Prof. Rana KAHRAMAN DURU
Marmara University, Faculty of Humanities and Social Sciences, Department of Translation and Interpreting
ID: 0000-0003-2797-0587

Digital transformation has significantly reshaped the nature of crisis communication by expanding it beyond traditional language
mediation. In this new landscape, crisis interpreting involves not only linguistic transfer but also digital interaction, multilingual
information flows, and real-time coordination through technological infrastructures. Social media platforms, mobile applications,
and online coordination networks have redefined interpreters’ roles in emergencies, accelerating information dissemination while
exposing them to heightened stress, uncertainty, and self-care challenges. In Tlrkiye, the Afette Rehber Cevirmenlik (ARC) initiative
was founded in the aftermath of the 1999 Marmara Earthquake as a pioneering model of face-to-face volunteer interpreting during
disasters. By contrast, during the 2023 Kahramanmaras Earthquakes, interpreting practices evolved into a hybrid model that
integrated digital platforms, social media alerts, and mobile communication tools. This transformation reflects how digital
infrastructures and human response mechanisms intersect, reshaping interpreters’ agency, responsibilities, and resilience
strategies. This paper situates crisis interpreting within the framework of digital interaction and employs Pierre Bourdieu’s concepts
of field and habitus to analyze emerging practices from a sociological perspective. It focuses on the multifaceted roles of
interpreters in digitally mediated environments, the intersection of online and on-site activities, and the impact of new media
technologies on professional resilience. The study aims to contribute to translation and interpreting studies by offering a critical
understanding of how digital transformation both empowers and complicates crisis interpreting. Ultimately, the paper underscores
the need for new frameworks, training models, and ethical considerations to address the evolving demands of multilingual crisis
communication in the digital age.

Keywords: Digital Transformation, Crisis Interpreting, Digital Interaction, New Media, Community Interpreting, Resilience

OLUMSUZ DIJITALLESME EGILIMLERININ ZAMANI KENDILEME UZERINDEKI
ROLU: NOMOFOBI, FOMO VE FELAKET KAYDIRMASI

EbruKILIGC
ID:0009-0005-0769-9269

Seyda KARAMAN
ID:0009-0003-7918-3056

Dr.Ogr. Uyesi Mehmet KARASU
Van Yiiziincti Yil Universitesi, Edebiyat Fakiltesi, Psikoloji Bolumu
ID:0000-0002-6620-2807

Zamani kendileme, bireyin zamanin belirli béliamlerini benlidinin bir parcasi haline getirme sirecidir. Bu strecte kisi, kendiledigi
zaman dilimlerine 6zel anlamlar yikler ve genellikle olumlu duygulari deneyimler. Béylece bu zaman dilimleri, bireyin davranislarini
icsel yonelimleri dogrultusunda dizenlemesini ve kontrol ile 6zerklik duygusunu gl¢lendirmesini saglar. Bu arastirma, olumsuz
dijitallesme egilimlerinin bireylerin zamani kendileme diizeyleri Gzerindeki roliini incelemeyi amaclamistir. Arastirma kesitsel
tasarimla yaratalmis, kolayda drnekleme teknigiyle yiiz yiize erisim saglanan 411 katilimciya (Ort. = 27.90, SS = 9.374; Kadin = 225,
Erkek = 186) zamani kendileme, nomofobi, FOMO (Fear of Missing Out, kacirma korkusu) ve felaket kaydirmasi olcekleri
uygulanmistir. Veriler korelasyon ve coklu dodrusal regresyon analizleriyle incelenmistir. Korelasyon analizlerine gére, zamani
kendileme arttikca bireylerin rahat hissedememe nomofobisi, kisisel ve sosyal FOMO diizeyleri ile felaket kaydirmasi egilimleri
anlamli bicimde azalmaktadir (p < .001). Coklu regresyon analizi dncesi varsayim testleri karsilanmis, model anlamli bulunmustur
(F(7, 403) = 8.395, p < .001) ve zamani kendilemedeki varyansin %11,2’sini aciklamistir. Sonuclara gdre, nomofobinin bilgiye
erisememe (B =.241, p <.001) ve iletisime gecememe (8 = .145, p < .05) boyutlari zamani kendilemeyi pozitif yonde; nomofobinin
baglantiyi kaybetme (B =-.187, p <.05) ve sosyal FoOMO (B = -.285, p <.001) boyutlari ise negatif yonde yordamaktadir. Nomofobinin
rahat hissedememe, FoMO’nun kisisel boyutu ve felaket kaydirmasi degiskenleri anlamli degildir (p > .05). Bulgular, olumsuz
dijitallesme egilimlerinin zamani kendileme Gzerinde cok boyutlu rolini ortaya koymaktadir. Bilgiye erisememe ve iletisime
gecememe korkularina iliskin dusik dizeydeki nomofobi, zamani kendileme duygusuyla olumlu ydnde iliskilidir; buna karsilik
baglantiy1 kaybetme ve sosyal dislanma korkulari olumsuz yonde iliskilidir.

Anahtar Kelimeler: Zamani kendileme, Felaket kaydirmasi, Kacirma korkusu, Nomofobi, Dijitallesme
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THE ROLE OF NEGATIVE DIGITALIZATION TENDENCIES ON TIME APPROPRIATION:
NOMOPHOBIA, FOMO, AND DOOMSCROLLING

EbruKILIC
ID:0009-0005-0769-9269

$Seyda KARAMAN
ID:0009-0003-7918-3056

Asst. Prof. Mehmet KARASU
Van Yiziinci Yil University, Faculty of Letters, Department of Psychology
ID:0000-0002-6620-2807

Time appropriation refers to the process through which individuals integrate specific segments of time into their sense of self. In
this process, people ascribe personal meanings to the time they appropriate and experience predominantly positive emotions. Such
temporal experiences enable individuals to act in accordance with their inner orientations, thereby enhancing their sense of control
and autonomy. This study aimed to examine the role of negative tendencies of digitalization in individuals’ levels of time
appropriation. Using a cross-sectional design, data were collected from 411 participants (M = 27.90, SD = 9.374; 225 females, 186
males) through convenience sampling. Participants completed the Time Appropriation Scale, The Nomophobia Questionnaire, the
Fear of Missing Out (FOMO) Scale, and the Doomscrolling Scale. The data were analyzed using correlation and multiple linear
regression analyses. Correlation results indicated that time appropriation was negatively correlated with giving up convenience,
personal and social FOMO, and doomscrolling tendencies, with all associations reaching statistical significance (p < .001). All
assumptions for multiple regression analysis were satisfied. The regression model was statistically significant, F(7, 403) = 8.40, p <
.001, accounting for 11.2% of the variance in time appropriation. More specifically, not being able to access information (8 =.241, p
<.001) and not being able to communicate (8 = .145, p < .05) dimensions of nomophobia significantly and positively predicted time
appropriation, while the losing connectedness (B = -.187, p < .05) and social FOMO (B = -.285, p < .001) dimensions negatively
predicted it. The dimensions of giving up convenience, personal FoMO, and doomscrolling were not significant predictors of time
appropriation (p > .05). These findings underscore the multifaceted role of negative digitalization in shaping individuals’
relationships with time. Lower levels of nomophobia related to the inability to access information and communicate appear to
promote a stronger sense of time appropriation, whereas feelings of lost connectedness and social exclusion concerns show an
inverse relationship.

Keywords: Time appropriation, Doomscrolling, Fear of Missing Out (FoMO), Nomophobia, Digitalization

PODCAST GAZETECILIGI: DIJITAL DONUSUMUN SESLI HIKAYE ANLATIMI
BICiMi: MEDYASCOPE PODCAST ORNEGINDE HABERCILIKTE ANLATI, SES
VE ETKILESIM

Dr.Ogr. Uyesi Ugur Kahraman
Giresun Universitesi, Tirebolu iletisim Fakultesi, Gazetecilik BSIimi
ID:0000-0003-2172-4430

Dijital dontsim sireci, habercilik pratiklerini yalnizca teknolojik olarak degil, bicimsel ve anlatisal diizeyde de dontsturmustr.
Yazili ve gorsel formatlarin étesine gecen podcast gazeteciligi, dinleyiciyle kurdugu samimi iliski, ses temelli anlati yapisi ve mobil
erisilebilirligiyle gazeteciligin yeni bir etkilesim alani olarak dne cikmaktadir. Bu calisma, podcast gazeteciligini dijital donisim
baglaminda incelemekte ve sesli hikaye anlatiminin habercilie kazandirdigi 6zgin ifade bicimlerini tartismaktadir. Arastirma
kapsaminda, sdrdarilebilir yayincilik anlayisinda Tlrkiye’nin en énemli érneklerinden olan ve kurulusundan bu yana podcast
gazeteciligini aktif olarak kullanan Medyascope Podcast serisinden secilen (ic bélim nitel icerik analizi yontemiyle incelenmistir.
Arastirma icin 2025 Eylil ayinda yayinlanan “5 Eylil Goksel Goksu: CHP’yi Bekleyen Tehlike, 19 Eylil Tarik Cetin: Tarkiye’nin Cozim
Sureci Cikmazi ve 30 Eylul Senen Gordr Yicel: KAAN’In Motor Tartismasi” boéliimleri secilmistir. Bu gazetecilerin secilmesinin temel
sebebi tamaminin hem geleneksel hem de dijital mecralarda gazetecilik yapmis olmalaridir. Analiz; anlati dili, ses tonu, ritim, bilgi
aktarim bicimi ve dinleyiciye dogrudan hitap stratejileri Gizerinden yiratalmastar. Bulgular, podcast yayinlarinin haberi yalnizca
aktaran bir ara¢c degil, ayni zamanda dinleyiciyle duygusal ve bilissel ba§ kuran bir etkilesim mecrasina donistardiagini
gostermektedir. Calisma, podcast formatinin gazeteciye 6zgir bir ortam sunmasinin yani sira habercilik pratigine olumlu etkilerinin
oldugunu ortaya koymaktadir.

Anahtar Kelimeler: Gazetecilik, Yeni Medya, Dijital Donlisim, Podcast Gazeteciligi, Etkilesim
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PODCAST JOURNALISM: A VOICE STORY TELLING FORM OF DIGITAL
TRANSFORMATION: NARRATIVE, SOUND AND INTERACTION IN JOURNALISM IN
THE EXAMPLE OF MEDYASCOPE PODCAST

Asst. Prof. Ugur KAHRAMAN
Giresun University, Tirebolu Faculty of Communication, Department of Journalism
ID:0000-0003-2172-4430

The digital transformation process has transformed journalism practices not only technologically but also at a formal and narrative
level.ital transformation process has transformed journalism practices not only technologically but also at a formal and narrative
level. Going beyond written and visual formats, podcast journalism stands out as a new he digital transformation process has
transformed journalism practices not only technologically but also at a formal and narrative level. Going beyond written and visual
formats, podcast journalism stands out as a new interaction area of journalism with its intimate relationship with the audience,
sound-based narrative structure and mobile accessibility. This study examines podcast journalism in the context of digital
transformation and discusses the unique expression forms that audio storytelling brings to journalism. Within the scope of the
research, three selected episodes from the Medyascope Podcast series, which are among the most important examples of Turkey in
the understanding of sustainable publishing and have been actively using podcast journalism since its establishment, were
examined by qualitative content analysis method.ithin the scope of the research, three selected episodes from the Medyascope
Podcast series, which are among the most important examples of Turkey in the understanding of sustainable publishing and have
been actively using podcast journalism since its establishment, were examined by qualitative content analysis method. September
5 September September Goksel Goksu: The Danger Waiting for the CHP, September 19 Tarik Cetin: Turkey's Solution Process
Impasse and September 30 Senen Gorlr Yiicel: KAAN's Motor Debate” sections were selected for the research published in
September 2025. The main reason for the selection of these departments is that all the journalists have worked as journalists in both
traditional and digital media. The analysis was carried out on the basis of narrative language, tone of voice, rhythm, information
transfer format and direct appeal strategies to the listener.he main reason for the selection of these departments is that all the
journalists have worked as journalists in both traditional and digital media. The analysis was carried out on the basis of narrative
language, tone of voice, rhythm, information transfer format and direct appeal strategies to the listener. The findings show that
podcast broadcasts tu connection with the listener. The study aims to make visible the narrative innovations created by digital
transformation in journalism and to discuss the effects of the podcast format on the journalist identity and news practice.

Keywords: Journalism, New Media, Digital Transformation, Podcast Journalism, Interaction

MEDVYA ETiGi VE YAPAY ZEKA: DIJITAL CAGDA SORUMLULUK KAVRAMININ
YENIDEN TANIMLANMASI

Emre OKUMUS
Atatirk Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik Yilksek Lisans Ogrencisi
ID:0009-0000-5443-2712

Dijital dontsim sireci, medya enddstrilerinde yalnizca Uretim ve dagitim bicimlerini degil; etik degerleri ve sorumluluk anlayisini
da kokli bicimde donistirmektedir. Yapay zeka destekli algoritmalarin icerik Gretimi, haber dogrulama, kisisellestirme ve 6neri
sistemlerinde giderek daha belirleyici bir rol Gstlenmesi, etik sinirlarin yeniden tanimlanmasini zorunlu kilmaktadir. Bu ¢alisma,
yapay zeka uygulamalarinin medya etigi Gzerindeki etkisini sorumluluk, hesap verebilirlik ve 06zerklik kavramlari (izerinden
tartismayl amaclamaktadir. Arastirmanin evrenini dijital gazetecilik platformlari olusturmakta; érneklem olarak Turkiye’de faaliyet
gosteren cevrimici haber siteleri secilmistir. Calismada, bu sitelerde yer alan haber metinleri ve kullanici yorumlari ¢cdziimleme
birimi olarak degerlendirilmis; betimsel analiz yontemi ile yapay zeka temelli icerik Uretiminde Kkarsilasilan etik sorunlar
incelenmistir. Bulgular, algoritmik karar alma sireclerinde insan denetiminin zayiflamasiyla birlikte dogruluk, tarafsizlik ve seffaflik
ilkelerinin yeniden tanimlanma ihtiyacini ortaya koymaktadir. Bu baglamda, medya profesyonelleri, gelistiriciler ve politika yapicilar
icin onerilen etik ilkeler, dijital cagda yapay zeka destekli iletisim sireclerinde sorumluluk cercevesini glclendirmeyi
hedeflemektedir.

Anahtar Kelimeler: Medya Etidi, Yapay Zeka, Hesap Verebilirlik, Gazetecilik, Dijital iletisim
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MEDIA ETHICS AND ARTIFICIAL INTELLIGENCE: REDEFINING THE CONCEPT OF
RESPONSIBILITY IN THE DIGITAL AGE

Emre Okumus
Master's Student in Journalism, Institute of Social Sciences, Atatirk University
ID:0009-0000-5443-2712

The process of digital transformation is reshaping not only the modes of production and distribution in media industries but also
the ethical values and understanding of responsibility. The growing influence of Al-driven algorithms in content creation, news
verification, personalization, and recommendation systems necessitates a redefinition of ethical boundaries. This study aims to
explore the impact of artificial intelligence on media ethics through the key concepts of responsibility, accountability, and
autonomy. Employing a qualitative and literature-based approach, the paper examines ethical challenges emerging in Al-assisted
journalism practices and investigates how the normative foundations of journalism are being transformed in the digital era.
Findings indicate that the diminishing role of human oversight in algorithmic decision-making processes creates a need to revisit
the principles of accuracy, impartiality, and transparency. Within this context, the study proposes ethical guidelines for media
professionals, developers, and policymakers to strengthen the framework of responsibility in Al-assisted communication practices
of the digital age.

Keywords: Media Ethics, Artificial intelligence, Accountability, Journalism, Digital Communication

BILiM ILETISIMINDE DIJITAL DONUSUM TEMASININ YERI: UNIVERSITE
FAALIYETLERI UZERINE BIR DEGERLENDIRME

Dr.Ogr. Uyesi Kiibra Sultan YOZUNCUYIL
Sakarya Universitesi, iletisim Fakdiltesi, Halkla iliskiler Bolimii
ID:0000-0002-01237849

Dijital donisiim, gindelik yasamin tim boyutlarini etkileyerek hem yeni firsatlar hem de yeni riskler Gretmektedir. Yanlis bilginin
dolasimi, dijital siddet ve mahremiyet ihlalleri gibi olgular, bu sirecin toplumsal risk boyutlarini gértintr kilmakta; ayni zamanda
toplumun farkindaliginin artirilmasini ve elestirel bir bilin¢ gelistirilmesini gerekli hale getirmektedir. Bilim iletisimi bu noktada,
dijital dondstimin drettigi bilgi ekosisteminde bilginin gtvenilirligini ve kamusal etkilesimini sadlama islevi gdrmektedir.
Calismanin amaci, dijital dénisim temasinin Gniversitelerin yGrattiga bilim iletisimi faaliyetlerinde hangi bicimde ve ne dizeyde
temsil edildigini analiz etmektir.

Bu kapsamda, Turkiye’deki 209 Gniversitenin 2024 yilinin ilk dokuz ayinda diizenledidi bilim iletisimi faaliyetleri, kurumlarin resmi
web siteleri Gizerinden sistematik olarak taranmustir. Veriler, tema, alt tema, diizenleyici kurum/kisi ve etkinlik formati gibi niteliksel
Olcutler temelinde incelenmistir. Bulgular, dijital icerikli faaliyetlerin henaz sinirli sayida temsil edildigini, ancak giderek belirli alt
temalar etrafinda yogunlastigini ortaya koymaktadir. Ozellikle dijital giivenlik, yapay zeka ve dijital siddet gibi basliklarin 6ne
ciktigr; bu etkinliklerin yalnizca teknik fakiltelerle sinirli kalmayip sosyal bilimlerden sanat alanlarina, arastirma merkezlerinden
6drenci topluluklarina kadar genis bir kurumsal yelpazede sahiplenildigi goriilmektedir. Konferans, panel ve calistay gibi farkh
formatlar, dijitallesme konusunun farkli bicimlerde ele alindigini géstermektedir. Ancak etkinliklerin cogunlukla ylz yize yapilmasi
erisimi sinirlamaktadir. Bulgular, dijital dontstmle ilgili etkinliklerin sayi ve cesitliliginin artiriimasi ve iletisim araglarinin dijital
imkanlardan daha etkin yararlanacak sekilde gelistirilmesi gerektigini gostermektedir.

Anahtar Kelimeler: Bilim iletisimi, Dijital Déntstm, Universitelerde Bilim iletisimi, Toplumsal Etkilesim

SITUATING DIGITAL TRANSFORMATION IN SCIENCE COMMUNICATION: A
REVIEW OF UNIVERSITY PRACTICES

Asst. Prof. Kiibra Sultan YUZUNCUYIL
Sakarya University, Faculty of Communication, Department of Public Relations
ID:0000-0002-0123-7849

Digital transformation affects all dimensions of daily life, generating both new opportunities and new risks. Phenomena such as the
circulation of misinformation, digital violence, and privacy violations reveal the societal risks of this process while underscoring the
need to raise public awareness and foster critical consciousness. Science communication, in this context, functions as a key
mechanism that mediates the relationship between digital transformation and society by promoting reliable,
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comprehensible, and socially engaged scientific knowledge. The aim of this study is to analyze how and to what extent the theme
of digital transformation is represented in the science communication activities carried out by universities.

To achieve this aim, the science communication activities of all 209 universities in Tlrkiye were systematically examined through
their official websites, covering the first nine months of 2024. The data were analyzed based on qualitative criteria such as theme,
sub-theme, organizing body or individual, and event format. The findings indicate that although digital-related activities are still
limited in number, they are increasingly concentrated around specific conceptual axes. Issues such as digital security, artificial
intelligence, and digital violence stand out, and these activities are embraced not only by technical faculties but also by social
sciences, the arts, research centers, and student communities—demonstrating broad institutional diversity. The prevalence of
formats such as conferences, panels, and workshops shows that digitalization is addressed through multiple modes of public
engagement. However, the fact that most activities are held in person limits accessibility. Overall, the results suggest the need to
expand the scope and diversity of digital-themed activities and to enhance the use of digital tools within science communication
practices.

Keywords: Science Communication, Digital Transformation, Science Communication in Universities, Public Engagement

DEZENFORMASYONLA MUCADELEDE YAPAY ZEKA

Dr. Ogr. Uyesi Mahmut ERCAN
Trabzon Universitesi, iletisim Fakliltesi, Gazetecilik Bolimdi
ID:0000-0003-0440-2931

Dijital ortamlarin veri yogun atmosferinde yer alan yaygin 6lcekteki yanlis bilgilerin belirlenmesi, engellenmesi ve genel olarak
micadelenin strdiralebilmesi ¢cadin kritik bir tartisma konusu olarak yer etmistir. Bu badlamdaki sorunlarin etkin bir bicimde
cozllebilmesinde insan ¢abasinin yetersiz kaldigi gériilmekte ve yapay zekandan yararlanmak bir zorunluluk olarak belirmektedir.
Yapay zeka teknolojileri, dezenformasyonun hem uretilmesinde hem de dezenformasyonla miicadele edilmesinde merkez (s haline
gelmistir. Nitekim yapay zeka sistemleri araciligiyla kolay ve hizli bir bicimde hatasiz olarak tretilebilen haber metinleri ve otantik
goriinen gorsellerin, gercek ya da sahte olmasi hakkinda ortaya konulacak bir tespitin, salt insan yetenedi ve algisini astigini
soylemek yanhs olmayacaktir. Dolayisiyla dezenformasyonun dretim ve yayilma hizina karsi, ayni seviyede ¢6zim Gretebilmek icin
yine yapay zeka teknolojilerinden faydalanmak gerekmektedir. Bu baglamda calisma, dadinik ve gérece yetersiz olan ilgili literatiiri
habercilik merkezinde sistematik bir bicimde incelemeyi amaclamistir. Literatlr taramasiyla ydritilen c¢alismada,
dezenformasyonla micadelenin yapay zekanin hangi alanlariyla iliskili oldugu, hangi yapay zeka modellerinin kullanildigr,
dezenformasyonu Uretme ve tespit etme sistemlerinin yontemsel yaklasimlari, dezenformasyonun belirlenmesi ve miicadelesinde
vapay zekanin yetersiz ya da eksik kaldigi boyutlarin neler oldugu ve genel olarak dezenformasyonun yapay zekayla olan iliskisi
habercilik cercevesinde ele alinmistir.

Anahtar Kelimeler: Dezenformasyon, Yapay Zeka, Dezenformasyonla Miicadele, Haber

ARTIFICIAL INTELLIGENCE IN COMBATING DISINFORMATION

Dr.Mahmut ERCAN
Trabzon University, Faculty of Communication, Department of Journalism
ID:0000-0003-0440-2931

Identifying, preventing, and generally combating widespread misinformation in the data-intensive atmosphere of digital
environments has become a critical issue of our time. Human effort alone has proven insufficient to effectively resolve these issues,
making the use of artificial intelligence a necessity. Artificial intelligence technologies have become central to both the production
of disinformation and the fight against it. Indeed, it would not be wrong to say that the ability to accurately produce news articles
and authentic-looking images quickly and easily through artificial intelligence systems exceeds human capability and perception
when it comes to determining whether they are real or fake. Therefore, to produce solutions at the same level as the speed of
disinformation production and dissemination, it is necessary to utilize artificial intelligence technologies. In this context, the study
aims to systematically examine the scattered and relatively insufficient relevant literature in the field of journalism. The study,
conducted through a literature review, the areas of artificial intelligence related to combating disinformation, the artificial
intelligence models used, the methodological approaches of systems for producing and detecting disinformation, the dimensions
in which artificial intelligence is insufficient or lacking in identifying and combating disinformation, and the relationship between
disinformation and artificial intelligence in general were examined within the framework of journalism.

Keywords: Disinformation, Artificial Intelligence, Combating Disinformation, News
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YAPA ZEKA DESTEKLI INSTAGRAM PAYLASIMLARI l'.'_lZERiNE KULLANIMLAR
VE DOYUMLAR YAKLASIMI BAGLAMINDA BIR ANALIZ

Dr. Ozgiir ASLAN
ID:0000-0003-3267-5064

Dr.Zeynep Nihan BAKIR
ID:0000-0001-9989-2042

Gunumuizde yapay zeka teknolojileri, yalnizca tretim ve tasarim sireclerinde degil, glindelik yasamin dijital temsillerinde de etkili
hale gelmistir. Sosyal medya kullanicilari, 6zellikle Instagram (zerinden paylastiklari gorselleri yapay zeka uygulamalariyla
doénastirerek kimlik, estetik ve aidiyet algilarini yeniden insa etmektedir. Bu calisma, kullanimlar ve doyumlar yaklasimi
cercevesinde, bireylerin yapay zeka destekli gorsel dretim pratiklerinden elde ettikleri doyum ttrlerini analiz etmektedir. Arastirma,
nitel arastirma deseninde betimsel analiz yontemiyle yarGtilmastar. Orneklem, amach drnekleme yontemiyle belirlenen 8 halka
acik Instagram hesabindan olusmaktadir. Bu hesaplar, iceriklerinde “Al-generated”, “Yapay zeka ile olusturuldu” gibi ibarelere yer
vermeleri, yiiksek etkilesim oranina sahip olmalari ve gérsel cesitlilik sunmalari 6lcltlerine gére secilmistir. Veri toplama sireci,
paylasimlarin gorsel, metinsel ve etkilesimsel unsurlarinin manuel olarak incelenmesiyle gerceklestirilmistir. Analiz sonucunda,
erkek kullanicilarin stati, giic ve maddi basari gdstergelerine odaklanan icerikler trettikleri; kadin kullanicilarin ise beden estetigi,
cekicilik, kozmetik ve seyahat temali paylasimlarda yogunlastiklari saptanmistir. Bu iceriklerde yapay zeka, idealize edilmis bir
kimligin araci olarak islev gdrmektedir. Kullanicilar bedeni, takip ve sosyal onay yoluyla duygusal ve toplumsal doyum elde
etmektedir. Sonuc olarak, yapay zeka destekli icerik Gretimi, bireylerin sosyal medyada goérinirlik ve aidiyet arayislarini
yonlendiren yeni bir iletisim pratigi olarak degerlendirilmektedir.

Anahtar Kelimeler: Yapay Zeka, Instagram, Fotodraf, Kullanimlar ve Doyumlar, icerik Uretimi

ANANALYSIS OF APPLICATIONS AND SATISFACTION APPROACHES IN THE
CONTEXT OF ARTIFICIAL INTELLIGENCE-SUPPORTED INSTAGRAM POSTS

Dr. Ozgiir ASLAN
ID:0000-0003-3267-5064

Dr.Zeynep Nihan BAKIR
ID:0000-0001-9989-2042

Today, artificial intelligence technologies have become influential not only in production and design processes but also in the digital
representations of everyday life. Social media users, especially on Instagram, are reconstructing their perceptions of identity,
aesthetics, and belonging by transforming the images they share using artificial intelligence applications. This study analyzes the
types of satisfaction individuals derive from Al-supported visual production practices within the framework of the uses and
gratifications approach. The research was conducted using a descriptive analysis method within a qualitative research design. The
sample consists of 8 public Instagram accounts selected through purposive sampling. These accounts were selected based on
criteria such as including phrases like “Al-generated” or “Created with Al” in their content, having high engagement rates, and
offering visual diversity. The data collection process was carried out by manually examining the visual, textual, and interactive
elements of the posts. The analysis revealed that male users produced content focused on indicators of status, power, and material
success, while female users concentrated on posts related to body aesthetics, attractiveness, cosmetics, and travel. In these posts,
Al functions as a vehicle for an idealized identity. Users obtain emotional and social satisfaction through likes, follows, and social
approval. Consequently, Al-supported content production is considered a new communication practice that guides individuals'
search for visibility and belonging on social media.

Keywords: Artificial Intelligence, Instagram, Photography, Uses and Satisfactions, Content Creation

iIMGENIN YENIDEN OLUSUMU: DEEPFAKE GAGINDA GERGEKLIGIN
KURGUSAL YENIDEN iNSASI

Doc.Dr.ihsan EKEN
istanbul Medipol Universitesi, iletisim Fakliltesi, Medya ve Goérsel Sanatlar
ID:0000-0002-0401-8545
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Gintmiizde derin 6grenme destekli medya donistirme teknolojileri, dzellikle Uretken Cekismeli Aglar (GANs) gibi Yapay Zeka
destekli algoritmalar aracilidiyla gérinti kavramini yeniden bigcimlendirmekte, gerceklik ile kurgu arasindaki sinirlari giderek
belirsizlestirmektedir. Goriintl, basit bir temsilden cikarak, bir konstruksyon alani haline gelmistir. Deepfake teknolojisinin siradan
kullanicilar i¢cin dahi erisilebilir hale gelmesi, gérsel iletisimin temel glvenilirlik kodlarini ¢6zmekte ve toplumsal diizeyde
karmasalara neden olan epistemolojik bir krize yol acmaktadir. Deepfake, gerceklikle hichir referans badi kalmayan, kendi kendine
referans veren ve gerceklikten daha kusursuz bir hipergerceklik olusturmaktadir. Bu olgu, Jean Baudrillard’in similakr kavrami
baglaminda, var olan arsivleri yeniden bicimlendirerek kurgusal ‘yeni gerceklikler’ Gretmektedir. Bu ¢alisma, deepfake cadinda
imgenin, gercekligin temsili olma statstnden siyrilarak nasil kurgusal bir yeniden insaya déntstigini incelemeyi amaclamaktadir.
Spesifik olarak, calisma; yapay zeka destekli gdrsel manipllasyonun, Baudrillard'in similakr kavramiyla iliskilendirilen
hipergerceklidi, hangi gérsel ve sembolik gdstergeler araciligiyla insa ettigini analitik olarak ortaya koymayi hedeflemektedir. Bu
kurgusal yeniden insa surecinin, izleyicinin dnkabullerini, bellek politikasini ve anlati Gretimini nasil etkiledigi analiz edilecektir.
Calismanin evrenini kamusal figlrler olusturmaktadir. Orneklemini ise 2025 yilinda derin 6drenme teknolojileri kullanilarak
Gretilmis kiresel capta politik veya kamusal glce sahip devlet baskanlari olacaktir. Bu kapsamda 10 ikonik deepfake gorseli analiz
edilecektir. Bu icerikler, yiksek derecede gorsel inandiriciliga sahip olmalari ve toplumsal etki potansiyelleri nedeniyle amacsal
ornekleme yontemiyle secilmistir. Arastirmada nitel analiz yontemlerinden Roland Barthes’in Gdstergebilimsel Analiz yaklasimi
kullanilacaktir. Calisma, secilen deepfake iceriklerdeki gorsel gdstergeler tzerinde odaklanacaktir. Analiz kapsaminda, iceriklerin
dizanlam ve yananlam katmanlari incelenecektir. Ozellikle figlrlerin kiyafetleri, yiz ifadeleri, arka plan kompozisyonlari ve
sembolik dgeler gibi gorsel unsurlar Gizerinden , deepfake’in insa ettidi ‘gerceklik yanilsamasinin’ nasil Gretildigi ve toplumsal
guvenilirlik kodlarini nasil ¢6zdiga dederlendirilecektir. Calisma, deepfake cadinda gorsel manipilasyonun teorik cercevesini somut
bir 6rneklem Gzerinden analiz ederek, yapay zeka destekli medya Gretim teknolojilerinin etik ve politik etkileri Gzerine yuratilen
kritik medya okuryazarhgi tartismalarina akademik ve metodolojik bir katki sunmayi hedeflemektedir

Anahtar Kelimeler: Deepfake, Hipergerceklik, Medya Okuryazarli§i, Yapay Zeka, Gorsel iletisim

THE RECONSTRUCTION OF THE IMAGE. THE FICTIONAL REBUILDING OF REALITY
IN THE DEEPFAKE ERA

Assoc. Prof. Dr.ihsan EKEN
istanbul Medipol University, School of Communication, Media and Visual Arts
ID:0000-0002-0401-8545

In contemporary media transformation processes powered by deep learning technologies, the concept of the image is being
reshaped through Artificial Intelligence-based algorithms such as Generative Adversarial Networks (GANS), increasingly blurring
the boundaries between reality and fiction. The image has transcended its role as a mere representation to become a field of
construction. The accessibility of deepfake technology, even to ordinary users, dismantles the fundamental codes of credibility in
visual communication and leads to an epistemological crisis that generates confusion at the societal level. Deepfake creates a form
of hyperreality that possesses no referential link to reality, becoming self-referential and more flawless than reality itself. This
phenomenon, in the context of Jean Baudrillard’s concept of simulacra, reconfigures existing archives to produce fictional “new
realities.” This study aims to examine how, in the era of deepfake, the image shifts from representing reality to reconstructing it
fictionally. Specifically, it seeks to analytically reveal through which visual and symbolic signs Al-driven visual manipulation
constructs hyperreality as related to Baudrillard’s notion of simulacra. The analysis will explore how this process of fictional
reconstruction affects the viewer’s preconceptions, politics of memory, and narrative production. The study’s universe consists of
public figures, and its sample comprises global political leaders or public authorities whose deepfake images, generated through
deep learning technologies in 2025, will be analyzed. Ten iconic deepfake visuals will be selected through purposive sampling due
to their high degree of visual credibility and strong potential for societal impact. The research employs Roland Barthes’s Semiotic
Analysis approach, one of the qualitative research methods. The study will focus on the visual signs present in the selected
deepfake contents. Both the denotative and connotative layers of meaning will be examined. Visual elements such as attire, facial
expressions, background compositions, and symbolic objects will be analyzed to determine how the “illusion of reality” produced
by deepfake technology is constructed and how it deconstructs the traditional codes of social credibility. By analyzing the
theoretical framework of visual manipulation in the deepfake era through a concrete sample, this study aims to contribute
academically and methodologically to the ongoing critical media literacy debates concerning the ethical and political implications
of Al-powered media production technologies.

Keywords: Deepfake, Hyperreality, Media Literacy, Artificial Intelligence, Visual Communication

DIiJITAL OYUN ARAYUZU TASARIMINDA ALGISAL DERINLIK: PARALAKS
ETKiSI

Ogr. Gor. Ugur ARTUT
inénti Universitesi, Guizel Sanatlar ve Tasarim Fakdltesi, Grafik Tasarim Bolimu
ID:0009-0000-4374-5617
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Dijital oyunlar, farkh yas ve profilden insanin etkilesimde bulundugu 6nemli bir e§lence mecrasidir ve 6zel konsollar, kisisel
bilgisayarlar, mobil cihazlar ile sanal gerceklik gozltkleri gibi ¢esitli platformlarda kullaniciya sunulabilmektedir. Bu platformlarin
temel sinirhihgr; gérsel sunumun dogasi ve dijital ekranlarin yapisi geredi iki boyutlu (2B) ve derinlik algisinin kisith olmasidir. Iki
boyutlu yuzeylerdeki bu kisitlamalar, kullanicinin gerceklik duygusunu zayiflatabilmekte ve oyun deneyimini olumsuz
etkileyebilmektedir. Dijital oyun arayizleri ise yalnizca bir yazilim birleseni olarak degil, kullanici ile oyun diinyasi arasindaki bilgi
akisini saglayan, etkilesimi mimkin kilan ve kullanici deneyimini dogrudan etkileyen dinamik sistemler olarak ele alinmalidir.
Ozellikle iki boyutlu (2B) dijital ortamlarda derinlik algisini iyilestirmek amaciyla, fen bilimlerinde “irakhik acisi” olarak bilinen
“paralaks etkisinden” yararlaniimaktadir. Paralaks kaydirma teknigi, izleyiciye olan uzakliklarina bagli olarak farkli hizlarda hareket
eden katmanlar araciligiyla yapay bir derinlik illiizyonu olusturarak, gérsel denge, odak yonlendirmesi ve katmanh anlatim gibi
unsurlari desteklemektedir. Bu calismanin amaci, paralaks etkisinin oyun aray(zlerinde nasil konumlandirildigini literatir Gzerinden
betimlemek ve gorsel derinlik algisina olan katkilarini tartismaktir. Paralaksin salt estetik bir 6ge olmadigi, ayni zamanda kullaniciyi
hikaye evrenine dahil eden ve algisal derinlik kazandiran bir ara¢ oldugu, érnek oyun arayiizii analizi yoluyla; paralaksin kullanici
deneyimi ve gorsel iletisim tasariminin kesisimindeki roli irdelemistir.

Anahtar Kelimeler: Etkilesim Tasarimi, Arayiiz, Dijital Oyun, Paralaks

PERCEPTUAL DEPTH IN DIGITAL GAME INTERFACE DESIGN. THE PARALLAX EFFECT

Lect. Ugur ARTUT
inonu University, Faculty of Fine Arts and Design, Department of Graphic Design
ID:0000-0002-0401-8545

Digital games constitute a significant entertainment medium that engages people of diverse ages and backgrounds and can be
delivered to users on various platforms such as dedicated consoles, personal computers, mobile devices, and virtual reality
headsets. A fundamental limitation of these platforms is that, due to the nature of visual presentation and the structure of digital
displays, they are inherently two-dimensional (2D) and offer limited depth perception. These constraints inherent to
two-dimensional surfaces can weaken the user's sense of realism and negatively impact the gaming experience. Digital game
interfaces should not be considered merely as software components, but rather as dynamic systems that facilitate information flow
between the user and the game world, enable interaction, and directly influence the user experience. To enhance depth perception
specifically in two-dimensional digital environments, the parallax effect—known in the physical sciences as the 'angle of
disparity'—is utilized. The parallax scrolling technique creates an artificial depth illusion through layers moving at different speeds
relative to their perceived distance from the viewer, thereby supporting elements such as visual balance, focus guidance, and
layered narrative. The aim of this study is to describe, through a review of the literature, how the parallax effect is positioned within
game interfaces and to discuss its contributions to visual depth perception. Through the analysis of sample game interfaces, the
study examines the role of parallax at the intersection of user experience and visual communication design, arguing that it is not
merely an aesthetic element but also a tool that integrates the user into the story universe and provides perceptual depth.

Keywords: Interaction Design, Interface, Digital Game, Parallax

SiViL TOPLUM KURULUSLARI TARAFINDAN HAZIRLANAN CiDDi
OYUNLARDA KURGU VE GORSEL ANLATI ]'EKNi!(_LERi: THIS IS A TRUE
STORY (A BEAUTIFUL QUEST OF WATER) ORNEGI

Berfu CINAR
Hacettepe Universitesi, Glizel Sanatlar Fakiiltesi, Grafik Bélimi Sanatta Yeterlik Ogrencisi
ID:0009-0002-8337-3058

Sivil toplum kuruluslart (STK’lar), egditim ve farkindalik yaratma sireclerinde dijital oyunlart uzun siredir etkin bicimde
kullanmaktadir. Ciddi Oyunlar (Serious Games) olarak adlandirilan, yalnizca eglence amaci giitmeyen bu oyunlar; organizasyonlarin
operasyonel sirecleri, ele aldiklari problemler ve ¢6zim yontemleriyle ilgili bilgileri egitim ve etkilesim yoluyla kitlelere
ulastirmaktadir. Bu oyunlar aracihigiyla iklim krizi, saglik, insan haklari veya yoksulluk gibi konular 6gretici, dontstiricl ve deneyim
temelli bir anlati bicimine déntsebilmektedir. Ancak bitce, zaman ve Gretim kapasitesi gibi sinirliliklar, bir cok ciddi oyunda gorsel
tasarim ve duygusal derinligi ikinci plana itmekte; bu da oyuncu ile konu arasindaki badin zayiflamasina neden olabilmektedir. Oysa
STK’larin ele aldigr bu tiir hassas konular, uygun hikayelestirme stratejileri ve glclu bir estetik gorsel dil ile birlestiginde oyuncuda
kalici bir empati ve farkindalik yaratma potansiyeline sahiptir.

Charity: Water tarafindan Frosty Pop Games is birligiyle Netflix Games icin gelistirilen This is a True Story (A Beautiful Quest of
Water) bu acidan dikkat cekici bir 6rnektir. Gercek réportajlara dayanan bu oyun, suya erisim krizi yasayan Sahra Alt1 Afrika’daki ana
karakter Bontu’nun yasam micadelesini anlatir. EI ¢izimi gorseller, sade etkilesim yapisi, ses tasarimi ile anlatinin duygusal
yogunlugunu artirarak oyuncuya icsellestirilebilir bir deneyim sunar. This is a True Story (A Beautiful Quest of Water) kisitlamalar
s6z konusu oldugunda bile, ciddi oyunlarda duygusal etkilesimin nasil gtclendirilebilecegini etkin bir sekilde drneklemektedir.
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Bu ¢calisma, nitel bir arastirma yaklasimiyla yiritilecek. Karsilastirmali icerik analizi yontemi kullanilarak This is a True Story oyunu,
dider ciddi oyun 6rnekleri ve oyunlastirma uygulamalariyla anlati yapisi, gorsel-isitsel tasarim stratejileri ve duygusal etki dizeyi
acisindan incelenecektir. Arastirma, 6rneklemelerle tasarim 6gelerinin kullanici katilimini ve farkindalik yaratma potansiyelini nasil
sekillendirdigini analiz etmeyi amaglamaktadir.

Anahtar Kelimeler: Ciddi Oyunlar, Sivil Toplum Kuruluslari, Hikayelestirme, Gorsel Tasarim, Empati ve Farkindalk

NARRATIVE AND VISUAL STORY TELLING TECHNIQUES IN SERIOUS GAMES
PREPARED by NON-GOVERNMENTAL ORGANIZATIONS (NGOs): EXAMPLE OF THIS
IS A TRUE STORY (A BEAUTIFUL QUEST OF WATER)

Berfu CINAR
Hacettepe University, Faculty of Fine Arts, Department of Graphic Design
ID:0000-0002-0401-8545

Non-governmental organizations (NGOs) have been effectively utilizing digital games in their education and awareness processes.
These games in which their purpose expands mere entertainment are called Serious Games. They convey information about the
organizations’ operational processes, the problems they address, and their solution methods to the masses through education and
interaction. Through serious games, topics such as the climate crisis, health, human rights, or poverty are transformed into an
instructional, transformative, and experience-based narrative formats. However, limitations such as budget, time, and production
capacity often relegate visual design and emotional depth to a secondary role in many serious games. Thereby, weakening the
connection between the player and the subject matter. Yet, the sensitive issues addressed by NGOs possess the potential to create
lasting empathy and awareness in the player when combined with appropriate storytelling strategies and a powerful aesthetic
visual language.

This is a True Story (A Beautiful Quest of Water), developed by Charity: Water in collaboration with Frosty Pop Games for Netflix
Games, is a noteworthy example in this regard. The game, based on real interviews; narrates the life struggle of the main character
Bontu in Sub-Saharan Africa where faces a water access crisis. Its hand-drawn visuals, simple interaction structure, and sound
design collectively amplify the emotional intensity of the narrative, offering the player an emotional experience. This is a True Story
effectively demonstrates how emotional engagement can be strengthened in serious games even with limitations.

This study will be conducted using a qualitative research approach. Employing a comparative content analysis method, This is a True
Story will be examined alongside other serious game examples and gamification applications in terms of narrative structure,
audio/visual design strategies, and emotional impact level. Via examples, the research aims to analyze how design elements shape
user engagement and connectedly the potential for raising awareness.

Keywords: Serious Games, Non-Governmental Organizations (NGOs), Storytelling, Visual Design, Empathy and Awareness

DIJITAL OYUNLARDA YENI GRAFIK DILLER: YAPAY ZEKA TARAFINDAN
URETILEN GORSEL USLUPLAR

Dog Dr. Turan ASAN
istanbul Topkapi Universitesi, Glizel Sanatlar, Tasarim ve Mimarlik Fakiltesi, Dijital Oyun Tasarimi
ID:0000-0001-6065-1129

Dr.Ogr. Uyesi Hasan ASAN
istanbul Topkapi Universitesi, Giizel Sanatlar, Tasarim ve Mimarlk Fakiiltesi, Cizgi Film ve Animasyon
ID:0009-0004-3021-5851

Dijital oyun tasarimi, gdrsel anlatimin teknolojik yeniliklerle strekli yeniden tanimlandigi dinamik bir yaratim alanidir. Son yillarda
yapay zeka tabanh dretim araclarinin (6zellikle generative adversarial networks ve diffusion models gibi derin 6§renme temelli
sistemlerin) gelisimi, oyun estetiginde kokli bir déonistim baslatmistir. Bu ¢alisma, dijital oyunlarda grafik dilin dénisimin( yapay
zeka ile uretilen gorsel Gsluplar baglaminda incelemektedir.

Arastirma, éncelikle “grafik dil” kavramini bicim, renk, doku ve anlati bt(nltgl acisindan ele alarak, yapay zeka destekli Gretim
sureclerinin bu bilesenleri nasil yeniden bicimlendirdigini tartisir. Stil transferi, otomatik illistrasyon Gretimi ve veri temelli
kompozisyon teknikleri (izerinden ydritilen inceleme, oyunlarda yapay zeka tarafindan olusturulan gérsel dinyalarin, insan
estetigiyle nasil etkilesime girdigini ortaya koymaktadir.

Elde edilen bulgular, yapay zekanin yalnizca tretim slrecini hizlandiran bir ara¢ degil, ayni zamanda tasarimciyla birlikte anlam ve
bicim Greten yaratici bir ortak olarak konumlandigini géstermektedir. Bu durum, oyun estetiginde 6zginlik, kimlik ve ifade
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kavramlarini yeniden tanimlamakta; “tasarimci 6zne”nin rolind insan-makine ishirlidi temelinde yeniden dusinmeyi
gerektirmektedir.

Sonuc olarak, yapay zeka ile tretilen gorsel Gsluplar, dijital oyunlarda deneyimsel ve estetik sinirlari genisleten yeni grafik dillerin
ortaya ¢ctkmasina olanak tanimaktadir. Bu baglamda ¢alisma, oyun tasariminda algoritmik estetigin potansiyelini hem yaratici hem
de elestirel bir perspektiften degerlendirmektedir.

Anahtar Kelimeler: Yapay Zeka, Dijital Oyun Tasarimi, Grafik Dil, Gérsel Uslup, Algoritmik Estetik

NEW GRAPHIC LANGUAGES IN DIGITAL GAMES: VISUAL STYLES GENERATED BY
ARTIFICIAL INTELLIGENCE

Assoc. Prof. Dr. Turan ASAN
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Digital Game Design
ID:0000-0001-6065-1129

Asst. Prof. Hasan ASAN
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Cartoon and Animation
ID:0009-0004-3021-5851

Digital game design is a dynamic field of creation in which visual expression is continuously redefined through technological
innovation. In recent years, the development of artificial intelligence-based generative tools—particularly deep learning systems
such as generative adversarial networks and diffusion models—has initiated a profound transformation in game aesthetics. This
study examines the evolution of graphic language in digital games within the context of Al-generated visual styles.

The research first conceptualizes “graphic language” through the lens of form, color, texture, and narrative coherence, and then
discusses how Al-assisted production processes reshape these components. Through analyses of style transfer, automated
illustration, and data-driven composition techniques, the study explores how Al-created visual worlds interact with human
aesthetic perception and design intent.

Findings suggest that artificial intelligence functions not merely as a tool that accelerates production but as a creative collaborator
capable of co-producing meaning and form alongside the designer. This shift challenges traditional notions of originality,
authorship, and artistic identity in game aesthetics, prompting a reconsideration of the designer’s role within a human-machine
partnership.

Ultimately, Al-generated visual styles expand the experiential and aesthetic boundaries of digital games, giving rise to new graphic
languages that merge algorithmic processes with human creativity. In this context, the study evaluates the potential of algorithmic
aesthetics in game design from both a creative and critical perspective, emphasizing its implications for future visual storytelling
and interactive art.

Keywords: Artificial Intelligence, Digital Game Design, Graphic Language, Visual Style, Algorithmic Aesthetics

VIDEO ART VE ENSTELASYONUN SANATSAL KESISIMINDE
ZAMAN-MEKAN- GORUNTU UCLUSU: VAN GOGH DIJITAL SERGIS]
UZERINE BIR ANALIZ

Ferya Nurgiil TUNG
Altinbas Universitesi, Sosyal Bilimler Enstitiisti, Sanat ve Tasarim Tezli Yiiksek Lisans Ogrencisi
ID:0009-0006-2513-4357

Bu calismanin amaci video sanatl ve enstelasyon sanatinin kesisiminde “zaman-mekan-gérintd” kavramlarinin ginimiz
sanatindaki dontsimani ele alip geleneksel sergi ve dijital sergi bicimlerini karsilastirarak sanatin tarihsel siire¢ icindeki degisimi
ve bu degisimin birey Gzerindeki etkisini incelemektir. Arastirma nitel yontem kapsaminda 6rnek olay (case study) deseninde
yaratilmas; video, fotograf ve goézlem kayitlari tematik analiz yontemi kullanilarak verilerin sistematik ¢6zimlenmesine olanak
sadlamistir. Karsilastirma, 6rnek sergi incelemesi, literatir taramasi ve katilimci gézlem teknikleriyle veriler toplanmistir. Calismada
Pera Miizesindeki geleneksel sergi ile Istanbul Satliice’deki Van Gogh’un Dijital Sanat Sergisi karsilastirilip elde edilen bulgular
izleyicinin “zaman-mekan-gorint(” kavramlari karsisindaki konumu, tutumu, tepkisi, roli irdelenip Michel Foucault’nun
“heterotopya” kavrami baglaminda dijital sanat mekaninin ¢ok katmanli yapisiyla iliskilendirilerek degerlendirilmistir. Van Gogh
Dijital Sanat Sergisi, izleyiciyi duragan ve sessiz mekandan ¢ikarip video sanatindaki gibi renkli, 1sikli, sesli ve hareketli bir mekanin
6znesi konumuna getirmesidir. Arastirmanin verileri betimsel analiz ve drnek olay incelemesi ydntemi ile analiz edilmistir. Arastirma
sonucunda dijital sanat sergilerinde izleyicinin (alimlayicinin) zaman-mekan-gorintli kapsaminda interaktif bir rol kazandidi,
zamanin lineer akisindakinden farkh olarak tekrarlama, ¢cikarma, kirpma vb. faktérlerin video sanatinda mimkin oldugu, yeni bir
zaman algisinin olustugu ortaya koyulmustur. Arastirma sonucunda video sanati ve enstelasyon sanatinin birlikte
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kullaniimasiyla, izleyicinin icinde bulundugu zaman, mekan ve gorintinin disina ¢ikarak dijital sanat sayesinde baska bir halde var
olabilme imkani olusturdudu sonucuna varilmistir. Bu calisma, 6znel deneyim ve sistematik analiz yoluyla ¢agdas sanatin zaman,
mekan, gorinta iliskisini glincel olay Gizerinden somutlamakta ve bdylece literatlre cagdas bir katki sunmaktadir.

Anahtar Kelimeler: Video Sanati, Enstalasyon, Zaman, Mekan, Gorinti

THE TRIO OF TIME-SPACE-IMAGE AT THE ARTISTIC INTERSECTION OF VIDEO ART
AND INSTALLATION: AN ANALYSIS OF THE VAN GOGH DIGITAL EXHIBITION

Ferya Nurgtil TUNG
Altinbas University, Institute of Social Sciences, Art and Design Thesis Master's Student
ID:0009-0006-2513-4357

This study aims to examine the transformation of the concepts of "time-space-image” in contemporary art at the intersection of
video art and installation art. By comparing traditional and digital exhibition formats, we examine the evolution of art throughout
history and the impact of this transformation on individuals. The research employed a qualitative case study design. Video,
photograph, and observational recordings facilitated systematic data analysis using thematic analysis. Data were collected through
comparison, sample exhibition review, literature review, and participant observation. The study compared the traditional exhibition
at the Pera Museum with Van Gogh's Digital Art Exhibition in Sitliice, Istanbul. The findings were then examined to examine the
audience's position, attitude, response, and role in relation to the concepts of "time-space-image.” These findings were then
evaluated in relation to the multilayered structure of the digital art space within the context of Michel Foucault's concept of
"heterotopia." The Van Gogh Digital Art Exhibition removes the viewer from a static and silent space and positions them as the
subject of a colorful, illuminated, sound-filled, and dynamic space, similar to video art. The research data was analyzed using
descriptive analysis and case study methods. The research revealed that in digital art exhibitions, the viewer (receiver) takes on an
interactive role within the context of time, space, and image. Unlike the linear flow of time, video art enables factors such as
repetition, omission, and cropping, creating a new perception of time. The research concludes that the combined use of video art
and installation art allows the viewer to transcend their time, space, and imagery, creating an alternative existence through digital
art. This study, through subjective experience and systematic analysis, concretizes the relationship between time, space, and image
in contemporary art through current events, thus contributing to the contemporary literature.

Keywords: Video Art, Installation, Time, Space, Image

FACEBOOK VE INSTAGRAM'DA KAGIRMA KORKUSU (FOMO): ILETISIMSEL
BIR INCELEME

Ogr.Gor. Dr. Ayse OKUMUS
Atatiirk Universitesi, Acik ve Uzaktan Ogretim Fakiiltesi, Halkla iliskiler ve Tanitim Balimii
ID:0000-0003-3267-5064

Bu calisma, dijital cagda bireylerin sosyal medya platformlarinda yasanan gelismeleri kacirma korkusu (FOMO - Fear of Missing Out)
kaltarand iletisimsel ve psikolojik yonleriyle incelemektedir. Facebook ve Instagram drnekleri izerinden yiratilen calismada,
bireylerin ¢cevrimici etkilesim bicimleri, kimlik insasi ve sosyal baglilik diizeyleri degerlendirilmistir. Literatlr taramasi ydontemiyle
olusturulan calisma, FoMO’nun bireylerde sirekli ¢evrimici kalma zorunlulugu yaratarak sosyal karsilastirma ve tatminsizlik
duygularini glclendirdigini gostermektedir. Bulgular, FOMO’nun yalnizca dijital medya aliskanliklariyla degil; ayni zamanda
6z-belirleme, aidiyet ve yeterlilik ihtiyaclariyla da yakindan iliskili oldugunu ortaya koymaktadir. Calismada, FoMO’nun yiksek
diizeyde yasanmasinin bireylerde kaygi, stres, depresyon ve dikkat daginiklidi gibi olumsuz psikolojik sonuclara yol actig
belirlenmistir. Ayrica FoMO diizeyi yiiksek bireylerin yasam doyumu ve 6z-deger algilarinin diisiik oldugu tespit edilmistir. Calisma
FoMO ile bas etmede farkindalik, dijital detoks ve sade yasam stratejilerinin 6nemine vurgu yapmaktadir. Sonu¢ olarak, FoMO
gunimiz iletisim kdltarinin karakteristik bir kaygr bicimi olarak degerlendirilmekte; bireyin sosyal medya ile kurdugu
etkilesimlerin hem psikolojik hem de toplumsal boyutlarini déntstiren bir olgu olarak ele alinmaktadir.

Anahtar Kelimeler: FOMO, Instagram, Yeni Medya, iletisim, Psikoloji

FEAR OF MISSING OUT (FOMQO) ON FACEBOOK AND INSTAGRAM:
A COMMUNICATIVE ANALYSIS
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Lect. Dr. Ayse OKUMUS
Atatlirk University, Faculty of Open and Distance Education, Department of Public Relations and Publicity
ID:0000-0003-4721-0534

This study examines the phenomenon of Fear of Missing Out (FOMO) within the context of digital communication and psychology,
focusing on individuals’ experiences on social media platforms such as Facebook and Instagram. Through a literature-based
analysis, the research explores how FoMO shapes users’ online interaction patterns, identity construction, and sense of belonging.
Findings indicate that FOMO fosters a constant need to stay connected, reinforcing social comparison, dissatisfaction, and anxiety.
The results reveal that FoMO is not only a behavioral outcome of social media use but also closely related to fundamental
psychological needs such as autonomy, competence, and relatedness. High levels of FOMO are associated with increased anxiety,
stress, depression, and attention deficits, alongside lower life satisfaction and self-esteem. The study emphasizes the importance
of mindfulness, digital detox, and minimalism strategies in coping with FoMO. Overall, FOMO is identified as a defining anxiety
pattern of contemporary communication culture, reflecting how individuals’ interaction with social media transforms both
psychological well-being and social relations.

Keywords: FoMO, Instagram, New Media, Communication, Psychology

DIJITAL DUNYADAN BIR TEHDIT: SOSYAL MEDYA BAGIMLILIGI

Dr.Ogr. Uyesi Bahadir Burak SOLAK
Trabzon Universitesi, iletisim Fakiltesi, Halkla iliskiler ve Reklamcilik BoIGmdi
ID:0000-0001-6670-8931

Sosyal medya badimliligi; Facebook, Instagram, X ve TikTok gibi sosyal medya platformlarinin bireylerin yasamlarini olumsuz yénde
etkileyecek sekilde asiri ve kontrolsiz kullanimini ifade etmektedir. Bu baglamda, bir kisinin yasaminda sosyal iliskiler, ruh saghgi,
calisma ve egitim hayati gibi bircok alanda olumsuz sonuclara yol acmasina ragmen sosyal medya platformlarinin kontrolsiiz
kullanildigr bir siirece isaret etmektedir. Davranissal bir bagimlilik ve internet bagimlihdinin alt tirl olarak kabul edilmektedir.
Sosyal medyay! kontrol etme ihtiyaci, sosyal medyada asiri zaman gecirme ve sosyal medyaya erisemediginde olumsuz duygular
yasamayla karakterizedir.

Sosyal medya bagimhliginin temelinde, platformlarin kullanici etkilesimini artirmak icin tasarlanmis dopamin odakl 6dl
mekanizmalari, bireylerin sosyal onay ve aidiyet ihtiyaci yatmaktadir. Bu badimlilik, kullaniciyr platformda sirekli tutmayi
hedefleyen algoritmik icerik oneri sistemleri ve sonsuz kaydirma (infinite scroll) gibi davranissal tasarim stratejileriyle
pekistirilmektedir. Ayrica, platformlarin kullanici davranislarini analiz ederek kisisellestirilmis ve strekli giincellenen bir icerik akisi
sunmasltyla, 6grenilmis davranislarin 6dillendirilmesi mekanizmasi Gzerine kuruludur. FOMO (Fear of Missing Out-Kacirma Korkusu)
ve sosyal karsilastirma teorisi de bireyleri platformda aktif kalma ve digerlerinin hayatlarini takip etme konusunda durtisel bir
dongiiye sokan psikososyal nedenler arasinda yer almaktadir.

Sosyal medya bagimlihg! bireyleri gercek hayattan uzaklastirarak toplumun genelinde zayif sosyal iliskilere ve izolasyona yol
acmaktadir. Bu baglamda sosyal medya bagimhlidi, 6zellikle ergenler ve gencler arasinda giderek blyulyen bir sorun olarak
gorilmektedir. Dolayisiyla sosyal medya badimhlidi konusuna, toplumsal diizeyde dikkat cekilerek bireylerin bilin¢li sosyal medya
kullanim aliskanhklari gelistirmeleri oldukca 6nemlidir. Bu noktada, ilgili bakanliklar koordinasyonunda hazirlanacak bitiinlesik
iletisim kampanyalariyla bilhassa ergenler ve gencler nezdinde sosyal medya bagimhlidi ve olasi negatif sonuclari hakkinda
farkindalk olusturulmalidir.

Anahtar Kelimeler: Dijitallesme, Sosyal Medya, Bagimhlik, Sosyal Medya Bagimlihgi

A THREAT FROM THE DIGITAL WORLD: SOCIAL MEDIA ADDICTION

Asst. Prof. Bahadir Burak SOLAK
Trabzon University, Faculty of Communication, Department of Public Relations and Advertising
ID:0000-0001-6670-8931

Social media addiction refers to the compulsive and uncontrolled use of platforms like Facebook, Instagram, X, and TikTok,
negatively impacting individuals' lives. It represents a behavioral pattern leading to adverse outcomes in various domains including
social relationships, mental health, and academic or professional performance. Recognized as a behavioral addiction and subtype
of internet dependency, it manifests through an irresistible urge to check platforms, excessive time investment, and experiencing
negative emotions when access is restricted.

This addiction originates from dopamine-driven reward mechanisms designed to enhance user engagement, coupled with
fundamental human needs for social validation and belonging. It is systematically reinforced through behavioral design strategies
including algorithmic content recommendation systems and infinite scrolling features, both aimed at maximizing user retention.
Furthermore, platforms' capability to analyze user behavior and deliver personalized, continuously updated content streams
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operates on principles of reinforcing learned behaviors through intermittent rewards. Psychosocial factors such as FOMO (Fear of
Missing Out) and social comparison theory further contribute to this phenomenon, driving individuals into compulsive cycles of
maintaining online presence and monitoring others' activities.

Social media addiction displaces real-world interactions, ultimately fostering weak social ties and societal isolation. Particularly
prevalent among adolescents and youth, it has emerged as a growing public health concern. Consequently, raising societal
awareness through integrated communication campaigns developed in coordination with relevant governmental bodies becomes
imperative. Such initiatives should specifically target younger demographics to foster conscious usage patterns and mitigate
potential negative consequences associated with compulsive social media use.

Keywords: Digitalization, Social Media, Addiction, Social Media Addiction

DIJITAL YAYINCILIK ALANINDA TURKIYE ORNEG] UZERINE BIR DURUM
DEGERLENDIRMES]

Dr.Ozgiir ASLAN
ID:0000-0003-3267-5064

Turkiye’de televizyon vyayincihig ile ilgili istanbul Teknik Universitesi'nde gerceklestirilen ilk denemelerin ardindan TRT’nin
Tirkiye’deki kamu yayincihk gorevini Gstlenmesi, zamanla renkli yayincilida gecis yapmasi, kanal sayisinin artmasi ve doksanli
yillarin basindan giinimuze kadar sayilari gittikce codalan ulusal ve uluslararasi kanallar ortaya ¢ikarmistir. Teknolojinin global
duzeyde hizli ilerleyisine paralel olarak yayincilik alanindaki gelismeler, kil¢ik antenlerden, canak antenlere ve internetin giindelik
hayat pratiklerine dahil olmasi ile iletisim alaninda yakinsama yasanmistir. Yeni medya araclarinin ve dijitallesmenin sundugu
olanaklar ile IPTV, Web TV, Mobil TV gibi yeni yayincilik sistemleri de bireylerin kullanima sunulmustur. Diinya genelinde gelisimi
sirdaralen OTT TV Tirkiye'de de ilerleyisini gostermektedir. Bu ¢alismada OTT TV kapsaminda dijital yayincilik yapan yerli Tirk
platformlar hakkinda genel bir karsilastirma ve degerlendirme yapiimistir. Bu kapsamda ilgili yerli platformlara iliskin cevrim ici
literatlr taramasi ile calismanin icerigi olusturulmustur. Bu calismanin amaci Tarkiye’de ve diinyada hizli bir gelisim gésteren dijital
vayincilik platformlarinin Tirkiye’deki yansimalarini ve bu yayincilik anlayisinin durumu ile ilgili genel bir ¢ikarimda bulunmaktir.
Calismanin énemi ise dijital platformlarin hizli bir bicimde giindelik hayatlarin icerisine dahil olmasi ile birlikte Turkiye’de her gecen
giin artan dijital yerel platformlarin popiler olmasina iliskin érnekleri sunan bu ¢alisma alana katki sunmaktadir. Calismanin evrenini
Tarkiye’deki yayincilik sisteminin batint olustururken érneklemini ise dijital sistemlerle yayincilik yapan yerli platformlar teskil
etmektedir. Yapilan degderlendirmeler neticesinde; 6zellikle internet kullanicilarinin dijital yayinciligr daha ¢ok tercih ettigi, yerel
platformlarin uluslararasi platformlarla (Netflix, Max, Amazon vb.) yerel pazarda yarisabilir durumda oldugunun yani sira s6z
konusu yerel platformlarin sayisinin artmasi ile birlikte iceriklerin geleneksel televizyonlardaki gibi benzerlik gdstermeye
basladigidir.

Anahtar Kelimeler: OTT TV, Dijital Yayincilik, Televizyon

A SITUATIONASSESSMENT ON THE TURKISH EXAMPLE IN THE FIELD OF DIGITAL
BROADCASTING

Dr.Ozgiir ASLAN
ID:0000-0003-3267-5064

Following the first trials conducted at Istanbul Technical University regarding television broadcasting in Turkey, TRT took the role of
public broadcasting in Turkey. Over time, it transitioned to color broadcasting, the number of channels increased and from the early
1990s to the present day, an increasing of national and international channels have emerged. Parallel to the rapid advancement of
technology at a global, developments in broadcasting, from satellite to the integration of the internet into everyday life, have led
to convergence in the field of communication. New broadcasting such as IPTV, Web TV, and Mobile TV have also made available to
individuals, thanks to the opportunities offered by digitalization. OTT TV, which continues to develop worldwide, is also progressing
in Turkey. This study provides a general comparison and evaluation of local Turkish platforms engaged in digital broadcasting within
the scope of OTT TV. The content of this study created through an online literature review of the relevant local platforms. The
purpose of this study is to examine the reflections of digital publishing platforms in Turkey and around the world, to draw the state
of this approach in Turkey. The importance of this study is by providing examples of local digital platforms in Turkey. The samples
of this study comprises the entire publishing system in Turkey. The evaluations reveal that internet users prefer digital publishing
that can compete with international platforms (Netflix, Max, Amazon etc.), as the number of local platforms increases, their content
is becoming similar to traditional television.

Keywords: OTT TV, Digital Broadcasting, Television
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GELENEKSELDEN DIJITALE: GAZIANTEP BAKIRCILIK ZANAATININ
KULTUREL ACIDAN SOSYAL MEDYADA GORUNURLUGU UZERINE BIR
CALISMA

Doc.Dr. Stileyman GUVEN
Gaziantep Universitesi, lletisim fakdiltesi, Halkla iliskiler ve Reklamcilik Bélimii
ID:0000-0001-8987-0931

irem TEYMUR
Gaziantep Universitesi, Sosyal Bilimler Enstitiisti, Halkla iliskiler ve Tanitim Anabilim Dali Yitksek Lisans Ogrencisi
ID:0009-0008-5066-1866

Giiler Aygtil BILICI
Gaziantep Universitesi, Sosyal Bilimler Enstittisti, Halkla liskiler ve Tanitim Anabilim Dali Yilksek Lisans (")grencisi
ID:0009-0000-0061-6479

Goniil BOZKURT
Gaziantep Universitesi, Sosyal Bilimler Enstitiisti, Halkla iliskiler ve Tanitim Anabilim Dali Yitksek Lisans Ogrencisi
ID:0009-0005-7596-1556

Bu calismanin amaci, Gaziantep’in bakircilik gelenedinin sosyal medyadaki goérinirligini ele almak ve yerel bir kilttrel miras
olarak Gaziantep bakircilik zanaatinin sosyal medyada nasil yeniden dretildigini incelemektir. Gaziantep’te bakircilik gelenedi,
sehrin tarihsel kimligini ve kiltarel hafizasini yansitan en 6nemli geleneksel el sanatlarindan biridir. Yazyillardir kusaktan kusada
aktarilan bu zanaat hem ekonomik hem de kalttrel acidan biyik bir deger tasir. Bakircilik, bir taraftan yerel Gretime ve istihdama
katki saglayarak sehrin ekonomisini canlandirirken 6bir taraftan Gaziantep’in uluslararsi alanda taninirligina da dnemli dlciide
katkida bulunmustur. Bununla birlikte ziyaretcilere acik olan Bakircilar Carsisi ve atélyelerde strdirilen dretim sireci, ziyaretgilere
hem sanatsal hem de kiltirel bir deneyim sunarak kiltiirel turizmin gelismesine de katkida bulunmaktadir. El isciligiyle Gretilen her
bir bakir Grin, sehrin tarihini, kiltirind ve estetik anlayisini yansitan bir sanat eseri niteligindedir. Alayl (okullu olmayan) olarak
usta-kalfa-cirak yontemiyle yasatilan bu zanaat, Gaziantep’in geleneksel kilttrel mirasinin korunmasi ve el emedine dayali Gretim
kaltarinan gelecek kusaklara aktariimasi acisindan biylk énem tasimaktadir.

Ginimuaz sosyal medya araclari, modern kdltirin agirhikli olarak kullandidi ve hegemonik bir konumda bulundugu konvansiyonel
medya araclarina karsi hem geleneksel kilttrlerin gorindr kilinmasinda, hem yerel olanin turistik tanitiminda hem de yerel kimligin
yeniden insasinda 6nemli bir araci islevi gérmektedir. Bu baglamda calismada, sosyal medya araclarindan biri ve kiltirel
faaliyetlerin tanitilmasinda uygun bir mecra olan Instagram Gzerinden Gaziantep bakir kiltarantn nasil gorandr kilindigi, kaltarel
mirasin nasil yeniden Uretildigi ve anlamlandirildidr incelenmistir. Calismada yontem olarak Instagram’da paylasilan ilgili
gonderilere icerik analizi yontemi uygulanacak, bakircihgin kaltarel, estetik ve tanitimsal-iletisimsel boyutlari ¢ézimlenmeye
calisilacaktir. Bu amacla arastirmada veri kodlamasi icin arastirmanin amaclarna uygun kategorler olusturularak her bir kategori icin
hem istatistiki veri hem de anlamsal icerik ¢6zimlemesi yapilacaktir. Orneklem secimi amacli érnekleme uygun olarak instagramda
arama sekmesine anahtar kavramlarin girilmesiyle ilgili sayfalardan secilecektir. Bu kapsamda sosyal medya paylasimlarinin gorsel
ve yazinsal-sozel icerikleri taranacak, elde edilen veriler niteliksel icerik analiz yontemi ile ¢dziimlenecektir. Bu amacla icerik
analizinde siklikla kullanilan modellerden betimsel analiz ve tematik analiz modelleri birlikte kullanilacaktir. Calisma, Gaziantep
bakircilik gelenedi drnek olayi izerinden geleneksel zanaatlarin dijital ortamda gérindrlik kazanmalarini, kiltirel degerlerin sosyal
medya araciligiyla aktariimasini, tiketilmesini ve yeniden (retilmesini analiz etmeyi ve ilgili alan yazina katkida bulunmayi
hedeflemektedir.

Anahtar Kelimeler: Gaziantep, Bakircilik, Kiltirel Miras, Dijital Temsil, Sosyal Medya

FROM TRADITIONAL TO DIGITAL: A STUDY ON THE CULTURAL VISIBILITY OF
GAZIANTEP COPPERWORKING CRAF TSMANSHIP ON SOCIAL MEDIA

Assoc. Prof. Dr. Stileyman GUVEN
Gaziantep University, Faculty of Communication, Department of Public Relations and Advertising
ID:0000-0001-8987-0931
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Master's Student in Public Relations and Publicity, Institute of Social Sciences, Gaziantep University
ID:0009-0008-5066-1866

Gler Aygll BILICI
Master's Student in Public Relations and Publicity, Institute of Social Sciences, Gaziantep University
ID:0009-0000-0061-6479

Gonul BOZKURT
Master's Student in Public Relations and Publicity, Institute of Social Sciences, Gaziantep University
ID:0009-0005-7596-1556

The aim of this study is to examine the visibility of Gaziantep's copper craft tradition on social media and to investigate how
Gaziantep copper craft, as a local cultural heritage, is reproduced on social media. The copper craft tradition in Gaziantep is one of
the most important traditional handicrafts reflecting the city's historical identity and cultural memory. Passed down from
generation to generation for centuries, this craft holds great value both economically and culturally. On the one hand,
coppersmithing contributes to local production and employment, revitalising the city's economy, while on the other hand, it has
significantly contributed to Gaziantep's international recognition. Furthermore, the production process carried out in the Copper
Market and workshops, which are open to visitors, offers visitors both an artistic and cultural experience, contributing to the
development of cultural tourism. Each copper product, produced by hand, is a work of art that reflects the city's history, culture and
aesthetic understanding. This craft, which is kept alive through the master-apprentice-journeyman method (without formal
schooling), is of great importance in terms of preserving Gaziantep's traditional cultural heritage and passing on the culture of
handcrafted production to future generations.

Contemporary social media tools play a significant role in making traditional cultures visible, promoting local attractions for
tourism, and reconstructing local identity, as opposed to conventional media tools that are predominantly used and hold a
hegemonic position in modern culture. In this context, the study examines how the copper culture of Gaziantep is made visible, how
cultural heritage is reproduced and interpreted through Instagram, one of the social media tools and a suitable medium for
promoting cultural activities. The study will apply content analysis to relevant posts shared on Instagram, attempting to decipher
the cultural, aesthetic, and promotional-communicative dimensions of copper craftsmanship. For this purpose, categories
appropriate to the aims of the research will be created for data coding in the study, and both statistical data and semantic content
analysis will be performed for each category. The sample will be selected from relevant pages on Instagram by entering key
concepts into the search bar, in accordance with the sampling method chosen for the purpose of sample selection. In this context,
the visual and textual-verbal content of social media posts will be scanned, and the data obtained will be analysed using qualitative
content analysis methods. To this end, descriptive analysis and thematic analysis models, which are frequently used in content
analysis, will be used together. The study aims to analyse the visibility of traditional crafts in the digital environment, the
transmission, consumption and reproduction of cultural values through social media, using the example of the Gaziantep copper
craft tradition, and to contribute to the relevant literature.

Keywords: Gaziantep, Copper Craft, Cultural Heritage, Digital Representation, Social Media

ALGORITMIK ESTETIKLER VE GORSEL URETIM: GRAFIK TASARIMIN DIJiTAL
SANATTAKI YERI

Dr.Ogr. Uyesi Salih APAYDIN
istinye Universitesi, iletisim Fakltesi, Gorsel iletisim Tasarim Bslumu
ID:0000-0002-3576-7979

Bu calisma, dijital sanatin yikselisiyle birlikte grafik tasarimin Gretim sireclerinde ortaya ¢ikan algoritmik estetik donisimi
incelemeyi amaclamaktadir. Arastirmanin temel amaci, yapay zeka destekli araclarin (Midjourney, DALL-E, Adobe Firefly, RunwayML
vb.) grafik tasarim Gzerindeki epistemolojik, estetik ve yaratici etkilerini degerlendirmektir. Calismada, tasarimcinin roliiniin insan
merkezli yaraticiliktan cikarak insan-makine etkilesimi temelli bir is birligine dénistigad savunulmaktadir. Yontem olarak, nitel bir
yaklasim benimsenmis ve gincel dijital sanat uygulamalari icerik analiziyle degerlendirilmistir. Secilen 6rnekler, algoritmik tretim
sureclerinin gorsel estetik, 6zglnlik, etik sorumluluk ve yaraticihk kavramlarini nasil yeniden tanimladigini gdstermek amaciyla
¢ézimlenmistir. Arastirma sonucunda elde edilen bulgular, algoritmik estetiklerin grafik tasarimda yalnizca bicimsel bir yenilik
yaratmadidini, ayni zamanda bilgi Gretim bicimini dondstirdiduni ortaya koymaktadir. Yapay zeka destekli araclar, tasarimciyi
valnizca uygulayici olmaktan ¢ikarip veri ve algoritma ile birlikte diisiinen epistemik bir 6zneye dénustiirmektedir. Bu durum,
tasarim bilgisinin 'insan-makine ortak Gretimi' olarak yeniden tanimlanmasina yol acmaktadir.

Sonuc olarak algoritmik estetik, grafik tasarimda post-hiimanist bir paradigma olusturmakta; yaraticiligi, etik sorumlulugu ve
6zgunliga yeniden distinmeyi gerektirmektedir. Tasarim disiplini, bu yeni cagda teknolojiyle entegre olmus, cok katmanl bir bilgi
Gretim alani olarak yeniden konumlanmaktadir.

Anahtar Kelimeler: Algoritmik Estetik, Yapay Zeka, Grafik Tasarim, Dijital Sanat, Epistemoloji
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A SITUATIONASSESSMENT ON THE TURKISH EXAMPLE IN THE FIELD OF DIGITAL
BROADCASTING

Asst. Prof. Salih APAYDIN
istinye University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0002-3576-7979

This study aims to examine the algorithmic aesthetic transformation that has emerged in graphic design production processes with
the rise of digital art. The primary objective of the research is to evaluate the epistemological, aesthetic, and creative effects of
artificial intelligence-powered tools (Midjourney, DALL-E, Adobe Firefly, RunwayML, etc.) on graphic design. The study argues that
the role of the designer is shifting from human-centered creativity to human-machine interaction-based collaboration. A
qualitative approach was adopted as the method, and current digital art applications were evaluated through content analysis. The
selected examples were analyzed to demonstrate how algorithmic production processes redefine the concepts of visual aesthetics,
originality, ethical responsibility, and creativity. The findings obtained as a result of the research reveal that algorithmic aesthetics
not only create a formal innovation in graphic design but also transform the form of knowledge production. Al-supported tools
transform the designer from merely an implementer into an epistemic subject who thinks with data and algorithms. This leads to
the redefinition of design knowledge as ‘human-machine co-production’. Consequently, algorithmic aesthetics establishes a
post-humanist paradigm in graphic design, requiring a rethinking of creativity, ethical responsibility, and originality. The discipline
of design is repositioning itself in this new era as a multi-layered field of knowledge production integrated with technology.

Keywords: Algorithmic Aesthetics, Artificial Intelligence, Graphic Design, Digital Art, Epistemology

ALGORITMIK ESTETIGIN SUNUMU: DIJITAL SANATTA
KURATOR-SANATCIHZLEYICI UGGENINDE SERGILEME TASARIMI

Ars.Gor. Ozge KALYONCU FIRAT
Yildiz Teknik Universitesi, Sanat ve Tasarim Fakuiltesi, Sanat Bolimu
ID:0000-0002-0976-7254

Dr.Ogr. Uyesi ismail Erim GULACTI
Yildiz Teknik Universitesi, Sanat ve Tasarim Fakiiltesi, Sanat Bolimii
ID:0000-0002-6786-479X

Dijital cagda veri setlerinden Uretilen sanat eserleri, Gretken yapay zeka ve makine 6grenimi aracilidiyla yaraticihgr ve estetik
anlayisini donistirmektedir. Sanatsal bir nesneye atfedilen estetik degerin donlGsumd, eseri okuyan izleyici tarafindan anlamin
yeniden yorumlanmasini beraberinde getirir. Manovich’in (2024) dijital estetik yaklasimi, geleneksel kompozisyon anlayisinin
disinda kalarak Barthes'in (2013) anlamin okuyucu tarafindan atfedildigi fikriyle 6rtiistir. Bu baglamda, algoritmik estetik izleyiciye
acilan alanda var olurken, eser-izleyici iliskisinde kuratérin roli yeniden glindeme gelir. Algoritmik estetik; kiratoryel
uygulamalarda eser secimi, diizenleme kararlari, sanatciyla birlikte algoritmik parametrelerin belirlenmesi ve izleyici etkilesimiyle
algr katmaninin olusturulmasinda gérindr hale gelir. Nesnenin izleyiciye sunulmasinda sanatgi, kiiratér ve izleyici arasinda Gg¢li bir
etkilesimsel yapr olusurken, anlam sirekli olarak yeniden Gretilir. Boylece, dijital sanatin sergilenmesinde estetik, kolektif ve
dinamik bir yapiya donsar. Bu etkilesimli yapi, deneyimi aktorler arasinda dagitirken, kiratér ister fiziksel mekanda ister kamusal
alanda olsun sanatciyla ortaklasa calisarak veriden gelen estetigi etkilesim yonUyle izleyiciye aktarir. Bu iletisim kanalinda her bir
ses, 151k, multimedya dgesi veya hareket, anlam olusturmada rol tstlenir.

Bu ¢alisma, dijital sanat eserlerinin sergilenmesinde sanatci, kiirator ve izleyici arasindaki deneyimsel etkilesimlerin anlam Gretimini
nasil sekillendirdigini incelemeyi amaclamaktadir. Ayrica, algoritmik estetigin izleyici tarafindan nasil anlamlandirildidini, kiiratérin
dénusen roll Gizerinden ele almaktadir. Betimsel analiz yontemiyle yirGtilen calisma, amach érneklemeyle secilen “Al: More Than
Human” ile “Poetic Al” sergi drnekleriyle desteklenmistir. Calismayla, dijital sanat sergilerinde kiratér-sanatci-izleyici icgeninde
estetik deneyimin etkilesimsel ve kolektif yapisi ortaya konmustur. Sonu¢ olarak, calisma, algoritmik estetigin anlam insasi
cercevesinde, kiratdrin izleyici ve sanatci arasinda kurdudu yapiyi ve bu ticgende meydana gelen dinamik diyaloglari, sergileme
tasarimi baglaminda tartismaktadir.

Anahtar Kelimeler: Algoritmik Estetik, Dijital Sanat, Kiratér, Sergileme Tasarimi, Yapay Zeka

THE PRESENTATION OF ALGORITHMIC AESTHETICS: EXHIBITION DESIGN WITHIN
THE CURATOR-ARTIST-AUDIENCE TRIANGLE IN DIGITAL ART
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In the digital age, artworks generated from datasets are transforming creativity and aesthetic understanding through generative
artificial intelligence and machine learning. The transformation of the aesthetic value attributed to an artistic object also entails a
reinterpretation of meaning by the viewer. Manovich’s (2024) approach to digital aesthetics aligns with Barthes’ (2013) idea that
meaning is ascribed by the reader, remaining outside traditional notions of composition. In this context, algorithmic aesthetics
emerges in the space opened to the viewer, while the role of the curator in the artwork-viewer relationship is brought to the fore.
Algorithmic aesthetics becomes visible in curatorial practices through artwork selection, organizational decisions, collaborative
determination of algorithmic parameters with the artist, and the creation of layers of perception via viewer interaction. In
presenting the object to the viewer, a triadic interaction structure arises among the artist, curator, and viewer, with meaning being
continuously reproduced. Consequently, in the exhibition of digital art, aesthetics transforms into a collective and dynamic
structure. This interactive structure distributes the experience among the actors, while the curator, whether in physical space or in
the public realm, works collaboratively with the artist to convey data-driven aesthetics to the viewer through interaction. In this
communication channel, every sound, light, multimedia element, or movement plays a role in the formation of meaning.

This study aims to examine how experiential interactions among the artist, curator, and viewer shape meaning-making in the
exhibition of digital artworks. Furthermore, it addresses how algorithmic aesthetics is interpreted by the viewer through the lens of
the curator’s evolving role. Conducted using a descriptive analysis method, the study is supported by purposively selected
exhibition examples, namely Al: More Than Human and Poetic Al. The study reveals the interactive and collective nature of aesthetic
experience within the curator-artist-viewer triangle in digital art exhibitions. As a result, the study discusses, within the framework
of meaning-making in algorithmic aesthetics, the structure established by the curator between the viewer and the artist, as well as
the dynamic dialogues occurring within this triad in the context of exhibition design.

Keywords: Algorithmic Aesthetics, Digital Art, Curator, Exhibition Design, Artificial Intelligence

SANATTA ESTETIK DONUSUM VE OLGUM: YENi MEDYA VE YAPAY ZEKA
TEMELLI DENEYIMLER
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Sanatin déndstarica niteligi, estetik dustncenin en kokli kabullerinden biridir. Sanatin bireyin algilarini, degerlerini ve yasam
yonelimlerini donistirebilme potansiyeli, yizyillardir hem felsefi hem de sanatsal sdylemin merkezinde yer almistir. Ancak bu gucla
iddia, sistematik bicimde dl¢ciImediginde codu kez yalnizca retorik bir diizeyde kalmakta ve deneyimin gercek etkilerini gértnar
kilmakta yetersiz kalmaktadir.

Bu bildiride sanatta estetik dénistimin él¢tilmesi, yalnizca teknik bir mesele olarak dedil, sanat deneyiminin gecerliligini ve
guvenilirligini dogrudan ilgilendiren kurucu bir sorun olarak ele alinmaktadir. Calisma, betimleyici kuramsal ¢6ztimleme yontemiyle
yaptlandirilmis olup, tartismayi felsefi, fenomenolojik ve yeni medya estetigi dizlemlerinde yiratilmektedir.  Olgiim
yapiimadidinda donlsim iddiasi inan¢ alaninda kalirken, 6lciim saglandiginda estetik deneyimin bireysel biling, duygusal yogunluk
ve toplumsal etki boyutlari daha somut bir zeminde tartisilabilir hale gelmektedir. Bu kapsamda estetik dénistimiin dl¢tlebilirligine
iliskin temel gostergeler olarak duygusal yogunluk, algisal farkindalik, katilim dizeyi, farkindalik anlari ve deneyimin kaliciligi gibi
degiskenler 6ne strilmektedir.

Yeni medya ve yapay zeka temelli sanatsal pratikler s6z konusu oldugunda bu tartisma daha da karmasiklasmaktadir. Hesaplama
yontemi, etkilesimsel yapilar ve rastlantisalliga dayali estetik strecler, dénistimin dogasini hem bireysel hem de kolektif diizeyde
yeniden tanimlamaktadir. Bu noktada, yapay zeka tabanli sanat Gretimlerinin degerlendirilmesinde etkilesim yogunlugu, izleyici
katilimi ve rastlantisalligin estetik etkisi gibi 6lcttler dikkate alinmaktadir. Geleneksel sanat deneyimleriyle karsilastiriidiginda bu
tlr aretimler, 6lcimiin yontemsel cercevesine dair yeni sorular ortaya cikarmaktadir.

Bildirinin merkezinde su temel soru yer almaktadir: “Sanatta estetik dontsimun él¢ilmesi gerekli midir?” Bir yandan él¢iim, sanatin
doénastirica gicind gorindr ve tartisilabilir kilmakta; diger yandan sanatin 6znel, siirsel ve indirgenemez dogasini tehlikeye atma
riskini barindirmaktadir. Bu ikili gerilim, glncel estetik kuramlar ve yeni medya uygulamalari badlaminda tartisilarak, sanatta

estetik dontsumin 6lcilmesine yonelik yeni disiinme yollari énerilecektir.
Anahtar Kelimeler: Estetik Donlsim, Sanat Deneyimi, Yapay Zeka, Yeni Medya, Algi
inmecs25.hku.edu.tr m



: <
: g
' . A &‘\_[ ASAN KALYONCU
— — 'ﬁ UNIVERSITESI
‘I‘LETIS\M FAKULT‘ESI‘

2nd International Media and Cultural Studies Conference

“Digital Transformation and Interaction.”

November 5" - 6" 2025

AESTHETIC TRANSFORMATION AND EVALUATION INART: NEW MEDIA AND
ARTIFICIAL INTELLIGENCE-BASED EXPERIENCES

Asst. Prof. Hatice Merve GUGC
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Digital Game Design
ID:0000-0001-9330-4318

Asst. Prof. Hasan ASAN
Istanbul Topkapi University, Faculty of Fine Arts, Design and Architecture, Department of Cartoon and Animation
ID:0009-0004-3021-5851

The transformative nature of art has long been one of the most deeply rooted assumptions within aesthetic thought. The capacity
of art to alter an individual’s perceptions, values, and orientations in life has stood at the core of both philosophical and artistic
discourse for centuries. Yet, when this powerful claim is not systematically measured, it often remains at the level of
rhetoric—insufficient to reveal the real effects of experience.

This paper approaches the measurement of aesthetic transformation in art not merely as a technical matter, but as a foundational
issue directly concerning the validity and reliability of artistic experience. Structured through a descriptive theoretical analysis, the
discussion unfolds across philosophical, phenomenological, and new media aesthetic dimensions. Without measurement, the claim
of transformation remains in the realm of belief; with measurement, however, the individual consciousness, emotional intensity, and
social impact dimensions of aesthetic experience can be discussed on a more concrete basis. In this regard, variables such as
emotional intensity, perceptual awareness, level of engagement, moments of insight, and the persistence of experience are
proposed as key indicators for assessing aesthetic transformation.

When it comes to new media and artificial intelligence-based artistic practices, this discussion becomes even more complex.
Computational methods, interactive structures, and chance-driven aesthetic processes redefine the nature of transformation at
both individual and collective levels. Accordingly, in evaluating Al-generated artistic productions, criteria such as interaction
intensity, audience participation, and the aesthetic impact of randomness are taken into account. Compared to traditional artistic
experiences, these forms of production raise new methodological questions about how measurement itself should be
conceptualized.

At the core of this paper lies a central question: “Is it necessary to measure aesthetic transformation in art?” On one hand,
measurement makes the transformative power of art visible and debatable; on the other, it risks compromising the subjective,
poetic, and irreducible nature of art. This dual tension will be examined in light of contemporary aesthetic theories and new media
practices, proposing new pathways for rethinking the measurement of aesthetic transformation in art.

Keywords: Aesthetic Transformation, Art Experience, Artificial Intelligence, New Media, Perception

CHILDISH GAMBINO KiMDIR VE NEREDEDIR? METAMODERNiZMIN DOGAN
VE OLEN ILK COCUGU

Ars.Gor. Dr.Emre KOPARAN
istanbul Universitesi, iletisim Fakultesi, Radyo, Televizyon ve Sinema Bolimdi
ID:0000-0002-5292-6732

Yeni milenyumla birlikte deneyimlenmeye baslanan dijital ¢adi kavrama potansiyeliyle 6ne c¢ikan yeni kaltirel kuram
Metamodernizm, artan bir ivmeyle g6riinim kazanmaktadir. Metamodern kiltarel kavrayis, gorsel-isitsel driinlerde somutlasmasina
ek olarak, icinde dogan ve Metamodern his yapisini bedeninde ve islerinde gdrindr kilan kurgusal bir karaktere de sahiptir: Childish
Gambino. Oyuncu, senarist, komedyen ve miizisyen Donald Glover’in can verdigi ve kiltlrel Gretim pratiklerinde kullandidi bir
karakter olan Childish Gambino kendi muzisyenlik ve oyunculuk kariyerine sahip bir figir olarak Metamodern dénemde etki
birakmistir. This is America sarkisiyla 2018 yilinda Amerika, Yeni Zelanda ve Avusturalya gibi tlkelerde en cok dinlenen sarki ve
izlenen klip unvanina ulasan, Atlanta (2016) dizisiyle Emmy 6ddlleri kazanan ve son olarak fragmanlari yayinlanan ancak vizyona
girmeyen Bando Stone & the New World (2024) filminde basrol oyuncusu olarak yer alan Childish Gambino’nun “61dugi” yaraticisi
tarafindan duyurularak kariyeri sona ermistir. Bu élimden hareketle tasarlanan bu calisma, temelinde sarka¢ hareketi ve salinim
bulunan Metamodern anlayisi kendi bedeni ve kariyeriyle somutlastiran Childish Gambino’nun gercekle kurgu arasinda yarattigi
salinima, kiltdrel alana sundugu katkilara ve mevcut dénemin kuiltlrel kavrayisiyla his yapisina isaret etme pratiklerinin
incelenmesine odaklanmistir.

Calismanin amaci; yeni kiltirel kuram Metamodernizmin 6zellikleri ve literatiiri aracihgiyla, ilk Metamodern figlr Childish Gambino
Gzerinden Metamodern kiltir yapisinin gelisimi ve pratiklerinin incelenmesi olarak tanimlanmistir. Betimsel analiz yontemiyle
ylrGtllen c¢alisma sonucunda Gambino’nun gdrsel-isitsel kariyerinin dogrudan Metamodern uygulamalara dayandigl,
Metamodernizmi somutlastirdigr ve goérindrlagind artirdi§r saptanmistir. Gercekle kurgusal arasinda salinan karakterin mevcut
dénemin his yapisini ve kilttrel Gretim pratiklerini uygulayarak, dijital cagin Greticisini ve tiketicisini temsil eden bir kariyer

yapilanmasina sahip oldugu belirlenmistir.
Anahtar Kelimeler: Childish Gambino, Metamodernizm, Atlanta, This is America, Bando & the New World
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WHO IS CHILDISH GAMBINO AND WHERE IS HE? THE FIRST CHILD BORN
AND LOST OF METAMODERNISM

Ress. Asst. Dr. Emre KOPARAN
istanbul University, Faculty of Communication, Department of Radio, Television and Cinema
ID:0000-0002-5292-6732

With the advent of the new millennium, the cultural paradigm of Metamodernism has increasingly emerged as a framework for
interpreting the digital age. Metamodern cultural sensibility not only manifests in diverse audiovisual productions but also finds
embodiment in the fictional persona Childish Gambino, created and performed by actor, writer, comedian, and musician Donald
Glover. As a cultural figure, Gambino occupies a distinctive position in the Metamodern landscape, exemplifying the oscillatory logic
of this paradigm through his career and artistic practices. His impact is evident across multiple platforms: the viral success of This
is America (2018), which became one of the most-streamed songs and videos in the United States, New Zealand, and Australia; the
Emmy-winning television series Atlanta (2016); and his starring role in Bando Stone & the New World (2024), a film whose release
was ultimately canceled. The subsequent “death” of Childish Gambino, publicly announced by Glover, marked not only the
termination of a career but also the deliberate construction of an aesthetic gesture that blurred the boundaries between reality and
fiction.

This study examines how Gambino embodies Metamodern oscillation -between irony and sincerity, fiction and reality- while
contributing to the cultural discourse of the digital era. Employing a descriptive analysis method, the research identifies Gambino’s
career as both grounded in and illustrative of Metamodern practices. His persona highlights the interplay between cultural
production and affective experience, revealing how Metamodernism situates artistic identity within the tension of performance,
media circulation, and audience perception in the digital age.

Keywords: Childish Gambino, Metamodernism, Atlanta, This is America, Bando & the New World

DIJITAL PAZARLAMA STRATEJILERININ BELIRLENMESINDE KURUMSAL
SOSYAL SORUMLULUK PROJELERININ MARKA TERCIHINE ETKiSk: TURKIYE
AKARYAKIT SEKTORUNDE OPET ORNEGI

Turkiin CELEP

Hasan Kalyoncu Universitesi, Lisanstistti Egitim Enstittst, Gorsel lletisim Tasarimi Tezli Yiiksek Lisans Ogrencisi
ID:0009-0007-4140-2021

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu Universitesi, iletisim FakUltesi, Gorsel iletisim Tasarimi Bolim
ID:0000-0003-0397-2940

Bu calisma, dijital pazarlama stratejilerinin belirlenmesinde kurumsal sosyal sorumluluk (KSS) projelerinin tlketici marka tercihi
Uzerindeki etkisini incelemektedir. Tarkiye akaryakit sektoriinde faaliyet gosteren Opet 6rnedi (izerinden yirGtilen arastirma, KSS
uygulamalarinin marka imaji, marka gliveni, marka sadakati ve dijital pazarlama farkindalidi Gzerindeki etkilerini dlcmeyi
amaclamistir. Nicel arastirma yontemi benimsenmis, Tirkiye’nin yedi cografi bdlgesinde yasayan 18-65 yas araligindaki akaryakit
tuketicilerinden anket yoluyla veri toplanmistir. Analizler SPSS 26.0 ve AMOS 24.0 programlari kullanilarak yapilmistir. Elde edilen
bulgulara gore KSS algisinin marka imaji (B=0.721) ve marka giiveni (B=0.682) lizerinde pozitif ve anlamli bir etkisi bulunmaktadir.
Ayrica marka glveni, marka sadakati (izerinde giiclii bir belirleyici olarak tespit edilmistir (8=0.742). Dijital pazarlama farkindalgu,
KSS’nin marka tercihine etkisinde anlamli bir moderat6r degisken olarak belirlenmistir. Bulgular, KSS'nin toplumsal faydanin
Otesinde stratejik bir pazarlama unsuru haline geldigini géstermektedir. Ozellikle Opet’in “Temiz Tuvalet”, “Kadin Glcl” ve “Trafik
Hayattir” projeleri, markanin sosyal sorumluluk algisini gliclendirmistir. Arastirma, isletmelere KSS’yi dijital pazarlama stratejileriyle
batinlestirmenin dnemini vurgulamakta ve strdirdlebilir marka degeri olusturma sirecine katki saglamaktadir.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Dijital Pazarlama, Marka imaji, Marka Sadakati, Tuketici Davranisi, Opet
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THE IMPACT OF CORPORATE SOCIAL RESPONSIBILITY PROJECTS ON BRAND
PREFERENCE IN DE TERMINING DIGITAL MARKE TING STRATEGIES: THE EXAMPLE
OF OPETIN THE TURKISH FUEL OIL SECTOR

Tarkin CELEP
Hasan Kalyoncu University, Graduate School, Master's Student (Thesis) in Visual Communication Design
ID:0009-0007-4140-2021

Prof. Dr. Ayhan ERDEM
Hasan Kalyoncu University, Faculty of Communication, Department of Visual Communication Design
ID:0000-0003-0397-2940

This study investigates the impact of corporate social responsibility (CSR) projects on consumer brand preference within the
framework of digital marketing strategies. Conducted in the Turkish fuel sector with a focus on Opet, the research aims to measure
the effects of CSR practices on brand image, brand trust, brand loyalty, and digital marketing awareness. A quantitative research
design was adopted, and data were collected through surveys administered to fuel consumers aged 18-65 across Turkey’s seven
geographical regions. The analyses were performed using SPSS 26.0 and AMOS 24.0 software. The findings reveal that CSR
perception has a positive and significant effect on brand image (8=0.721) and brand trust (8=0.682). Furthermore, brand trust
emerged as a strong determinant of brand loyalty (8=0.742). Digital marketing awareness was found to be a significant moderator
in the relationship between CSR and brand preference. The results indicate that CSR has evolved from a philanthropic concept into
a strategic component of marketing management. Particularly, Opet’s long-term projects such as “Clean Toilet,” “Women’s Power,”
and “Traffic Is Life” have enhanced the company’s social responsibility image. The study highlights the importance of integrating
CSR with digital marketing strategies to strengthen sustainable brand value and foster consumer loyalty in competitive markets.

Keywords: Corporate Social Responsibility, Digital Marketing, Brand Image, Brand Loyalty, Consumer Behavior, Opet

KULTURLERARASI ILETiSIM BAGLAMINDA GOC OLGUSU VE
KULTURLENME: SURIYE KAYNAKLI GOGUN TURKIYE TOPLUMUNA
YANSIMASI UZERINE BiR ARASTIRMA

Doc. Dr. Stileyman GUVEN
Gaziantep Universitesi iletisim fakiiltesi, Halkla lliskiler ve Reklamcilik Bslimdi
ID:0000-0001-8987-0931

Derya SAGIR
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Basak OZDEM
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Kevser Hilal ZORKIRISCI
Gaziantep Universitesi, Sosyal Bilimler Enstittisti, Halkla liskiler ve Tanitim Anabilim Dali Yilksek Lisans (")grencisi
ID:0009-0008-0458-3668

Bu calismanin amaci go¢ olgusunun kiltirlerarasi iletisim ve kiltirlenme acisindan olasi sonuclarini ele almak ve tartismaktir. Go¢
olgusu en temel anlamiyla fiziksel bir yer dedisimi olarak ifade edilse de ayni zamanda sosyal, kiltirel, ekonomik, duygusal ve
psikolojik badlari da iceren ve sonucunda toplumsal yapilarin yeniden sekillenmesine neden olan karmasik bir slreci de icinde
barindirmaktadir. Bu slrecte hem gd¢menler hem de onlari misafir eden toplumun farkl kesimleri, girmis olduklari etkilesimler
neticesinde deneyimler elde etmekte ve kiltlrel bir alisveris iliskisi icerisinde birbirleri hakkinda bilgi sahibi olmaktadirlar. Bu
durum bir taraftan gdé¢menler ac¢isindan dinamik bir kiltirlenme siirecinin yasanmasina neden olurken dbur taraftan yerlesik
toplumun da kiltiirel acidan yeniden bicimlenmesine én ayak olmaktadir.

Suriye’de 2011-2024 yillari arasinda yasanan i¢ savas nedeniyle gerek (lke icine gerekse de iilke disina yonelik yogun bir go¢

inmecs2b.hku.edu.tr m
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hareketi yasanmistir. Bu gd¢ hareketinden en ¢ok etkilenen tlkelerden birisi Turkiye olmustur. Tarkiye gerek Suriye ile sahip oldugu
uzun karasal sinirlar gerekse de i¢ savas sirecinde gé¢menlere yonelik acik kapi politikasi izlemesi ve Suriye rejimine muhalif
kesimlerin yaninda yer almasi nedeniyle blyuk bir gé¢ dalgasina ev sahiplidi yapmistir. Bu siirecte Tiirkiye hem gd¢menler icin bir
yerlesim yeri hem de transit Glke olma konumuna sahip olmustur. Bu badlamda Tirkiye, g6¢ olgusunun kaltdrlerarasi iletisim
acisindan ele alinmasi ve incelenmesi noktasinda 6nemli bir arastirma sahasi olusturmaktadir. llgili literatlre bakildiginda genellikle
gdcmenlerin kiltirlenme sireclerine yonelik ¢alismalarin agirlikta oldugu gorlirken 6zellikle yerlesik toplum kesimlerinin gd¢men
toplumla yasamis olduklari deneyimler sonucunda nasil bir kiiltirlenme yasadiklari eksik birakilan bir alan olmustur. Bu ¢ercevede
bu calisma s6z konusu eksik alana bir katkida bulunma cabasi icerisine girmistir. Calismada kultarel karsilasmalarin yodun olarak
yasandigr mekanlardan biri olan Gniversite ortamlarinda bulunan ve Suriyeli gé¢men édrencilerle etkilesimleri bulunan Tarkiyeli
Gniversite 6grencileri drneklem olarak secilmistir. Bu badlamda, c¢alismanin amaci (niversite ortaminda Suriyeli ve Tirkiyeli
ogrencilerin girdigi kilttrel etkilesimi inceleyerek bu etkilesimin Tirkiyeli 6grenciler acisindan kiltirel anlamlandirmasini analiz
etmek olarak belirlenmistir. Bu dogrultuda ¢alisma kapsaminda nitel arastirma yontemlerinden biri olan derinlemesine miilakat
yontemine basvurulacaktir. Gaziantep Universitesi 6grencilerinden amach &rnekleme ile secilen 15 Tirkiyeli 6drenci ile
derinlemesine gorismeler gerceklestirilecektir. Katilimcilara yari yapilandirilmis sorular sorulacaktir. Calisma sonucunda gé¢
olgusunun kultarlerarasi iletisim ve kaltirlenme acisindan yerlesik toplum kesimleri (izerindeki olasi etkilerine dair ¢iktilarin elde
edilmesi beklenmektedir.

Anahtar Kelimeler: Kilturlerarasi iletisim, Go¢, Go¢men, Kilttrel Etkilesim, Kaltiirlenme

THE PHENOMENON OF MIGRATION AND ACCULTURATION IN THE CONTEXT OF
INTERCULTURAL COMMUNICATION: A STUDY ON THE IMPACT OF SYRIAN
MIGRATION ON TURKISH SOCIETY
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Derya SAGIR
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Basak OZDEM

Gaziantep University, Institute of Social Sciences, Department of Public Relations and Publicity, Master's Degree
Student
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Kevser Hilal ZORKIRISCI

Gaziantep University, Institute of Social Sciences, Department of Public Relations and Publicity, Master's Degree
Student
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The aim of this study is to address and discuss the possible consequences of migration in terms of intercultural communication and
acculturation. Although migration is defined in its most basic sense as a physical change of location, it also encompasses a complex
process involving social, cultural, economic, emotional, and psychological ties, ultimately leading to the reshaping of social
structures. In this process, both migrants and different segments of the host society gain experiences as a result of their interactions
and learn about each other through a cultural exchange relationship. On the one hand, this leads to a dynamic acculturation process
for migrants, while on the other hand, it paves the way for the cultural reshaping of the settled society.

The civil war in Syria between 2011 and 2024 has led to intense migration both within the country and abroad. Turkey has been one
of the countries most affected by this migration. Turkey has hosted a large wave of migration due to its long land border with Syria,
its open-door policy towards migrants during the civil war, and its support for the opposition to the Syrian regime. During this
process, Turkey has become both a settlement destination for migrants and a transit country. In this context, Turkey constitutes an
important field of research in terms of examining and studying the phenomenon of migration from the perspective of intercultural
communication. A review of the relevant literature reveals that studies generally focus on the acculturation processes of migrants,
while the experiences of settled communities living alongside migrant communities and the resulting acculturation they undergo
remain an under-researched area. Within this framework, this study endeavours to contribute to this neglected field. Turkish
university students who interact with Syrian migrant students in university environments, one of the places where cultural
encounters are most intense, were selected as the sample for this study. In this context, the aim of the study is to examine the
cultural interaction between Syrian and Turkish students in the university environment and to analyse the cultural interpretation of
this interaction from the perspective of Turkish students. Accordingly, in-depth interviews, one of the qualitative research methods,

inmecs2b.hku.edu.tr m
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will be used within the scope of the study. In-depth interviews will be conducted with 15 Turkish students selected from Gaziantep
University through purposive sampling. Semi-structured questions will be asked to the participants. The study is expected to yield
findings regarding the possible effects of migration on established segments of society in terms of intercultural communication and
acculturation.

Keywords: Intercultural Communication, Migration, Migrant, Cultural Interaction, Acculturation

GENCLERIN DIJITAL ETIK ALGISI: INSTAGRAM'DA ETiK IKILEMLER VE
COZUM ARAYISLARI

Dog. Dr. Gulsiin BOZKURT
istanbul Nisantasi Universitesi, iktisadi idari ve Sosyal Bilimler Fakiiltesi, Yeni Medya ve iletisim Bslumui
ID:0000-0001-9558-7577

Sosyal medya platformlari 6zellikle Instagram, gencler icin gindelik yasam ve kimlik insasinin merkezinde konumlanmakta; bu
durum ise cesitli etik ikilemleri dogurmaktadir. Bu calismada, Gniversite dgrencilerinin Instagram’da karsilastiklari etik ikilemleri
nasil tartistiklari ve bu ikilemlere yonelik ne tar cozim arayislari gelistirdikleri incelenmektedir. Arastirma, medya ve etik dersinde
yUratalen yuvarlak masa tartismalarina dayanmaktadir. ki siniftan toplam 105 6drencinin katilimiyla gerceklestirilen bu
tartismalarda, her hafta islenen temalarin sonunda kapanis sorulari sorulmus ve 6grencilerden sosyal medyada etik ilkelere dikkat
etme, etik disi davranislarla karsilasma, platformlarin sorumluluklari ve politika 6nerileri hakkinda géris Gretmeleri istenmistir. Bu
pedagojik yaklasim sayesinde édrencilerin bireysel ve kolektif bakis acilari birlikte degerlendirilebilmistir. Ortaya cikan bulgular,
ogrencilerin cogunlukla sosyal medya etigini “dogru bilgi yayma” ve “siber zorbaliktan kacinma” gibi genel gecer ilkeler (izerinden
tanimladigini  gostermektedir. Bununla birlikte tartismalar derinlestikce doért temel ikilemin o6ne ciktigr goralmustir:
seffaflik-mahremiyet, gercek kimlik-idealize kimlik, 6zglrlik-sansir ve hak arayisi-lin¢ kaltira. Ozellikle ézgirlik ve sansir
ekseninde 6grenciler bir yandan ifade 6zglrligin( savunurken, dider yandan siki sansiir uygulamalarini da mesrulastirabilecek
oneriler gelistirmistir. Sonuc olarak, ddrencilerin sosyal medya etigine dair algilari cogunlukla normatif dogrulara dayansa da bu
dogrularin uygulamada celiskili ve catismali bicimlerde yorumlandigr gorilmektedir. Calisma, sosyal medya etidini tartismaya
acmanin genclerin dijital vatandaslik ve sorumluluklarini yeniden disinmeleri acisindan 6nemli oldugunu géstermektedir.

Anahtar Kelimeler: Dijital Etik, Sosyal Medya Etigi, Instagram Ornegi, Gencler ve Etik ikilemler

YOUTH'S PERCEPTION OF DIGITAL ETHICS: ETHICAL DILEMMAS AND SEARCHES
FOR SOLUTIONS ON INSTAGRAM

Assoc. Prof. Dr. Gulstin BOZKURT

Istanbul Nisantasi University, Faculty of Economics, Administrative and Social Sciences, Department of New Media
and Communication

ID:0000-0003-3267-5064

Social media platforms—particularly Instagram—occupy a central place in the everyday lives and identity construction of young
people, a situation that gives rise to various ethical dilemmas. This study examines how university students discuss the ethical
dilemmas they encounter on Instagram and what kinds of solutions they develop in response. The research is based on roundtable
discussions conducted within a media and ethics course. A total of 105 students from two classes participated in these discussions,
where closing questions were posed at the end of each weekly theme. Students were asked to generate opinions on paying
attention to ethical principles on social media, encountering unethical practices, the responsibilities of platforms, and policy
recommendations. This pedagogical approach made it possible to evaluate students’ individual and collective perspectives
together.

Findings reveal that students predominantly define social media ethics through general principles such as “spreading accurate
information” and “avoiding cyberbullying.” However, as discussions deepened, four major dilemmas emerged: transparency vs.
privacy, real identity vs. idealized identity, freedom vs. censorship, and the pursuit of rights vs. the culture of public shaming. In
particular, with respect to freedom and censorship, students simultaneously defended freedom of expression while also developing
proposals that could legitimize strict censorship practices. Ultimately, while students’ perceptions of social media ethics are largely
grounded in normative truths, these truths are interpreted in contradictory and conflictual ways in practice. The study demonstrates
that opening social media ethics up to discussion is significant in encouraging young people to reconsider their digital citizenship
and responsibilities.

Keywords: Digital Ethics, Social Media, Instagram, Ethical Dilemmas, Youth
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DIJITAL GAZETECILIKTE BASLIK STRATEJILERI: TURKCE VE INGILIZCE
CEVRIMICi HABER SITELERi UZERINE KARSILASTIRMALI BIR ICERIK
ANALIZI

Dr.Ogr. Uyesi Semra DEMIRDIS
Cankiri Karatekin Universitesi, Sanat, Tasarim ve Mimarlik Fakiltesi, Sinema ve Televizyon Bélimii
ID:0000-0003-1929-614X

Sosyal medya platformlari 6zellikle Instagram, gencler icin gindelik yasam ve kimlik insasinin merkezinde konumlanmakta; bu
Dijital cagda gazetecilik, yalnizca icerik Uretiminde dedil, iceriklerin sunum bicimlerinde de kékld bir dénisim gecgirmektedir. Bu
dontsimiin en gdrunar alanlarindan biri haber basliklaridir. Baslklar, yalnizca haberin giris kapisi dedil; ayni zamanda algoritmalar,
sosyal medya dolasimi ve kullanici etkilesimini belirleyen kritik unsurlar haline gelmistir. Bu ¢calisma, Tirkiye’de Tirkce ve Ingilizce
yayin yapan dnde gelen cevrim ici haber sitelerinde kullanilan baslik stratejilerini karsilastirmali olarak incelemektedir. Arastirmanin
temel amaci, dijital dontsimin haber basliklarinin dilsel, kilttrel ve algoritmik ydnlerini nasil sekillendirdigini ortaya koymaktir.
Calisma kapsaminda s6z konusu sitelerden 5 giin boyunca toplanan yaklasik 300 haber bashigr icerik analizi yontemiyle
incelenmistir. Bulgular, Turkce basliklarda duygusal ve sansasyonel anlatimin daha yogun oldugunu; Ingilizce basliklarda ise daha
notr, diplomatik ve uluslararasi standartlara uygun bir dilin tercih edildigini géstermektedir. Ornegin, Duvar English versiyonlari
daha sade ve aciklayici iken, Tarkce Duvar basliklarinda giindelik dile daha yakin, dikkat cekici séylemler 6ne ¢ikmaktadir. Daily
Sabah ve AA English basliklari, Ingilizce siirimlerde ¢cogunlukla hiikiimet politikalarina vurgu yapan resmi bir ton tasirken, Tiirkce
strtimlerde daha i¢ politik odakl dramatik ifadeler dikkat cekmektedir. Hirriyet Daily News, kiresel haber standartlarina yakin bir
yaklasim sergilerken, Tlrkce Hirriyet’te basliklarin daha cok duygusal yikli ifadelerle kurgulandigr goérilmektedir. Bu bulgular,
baslik stratejilerinin yalnizca haber diline dedil, ayni zamanda hedeflenen okuyucu kitlesine ve algoritmik mantiklara gére
farkhlastigini ortaya koymaktadir. Calismanin katkisi, dijital donisimin gazetecilik pratiklerine etkisini Tlrkce-Ingilizce
karsilastirmali bashk stratejileri Gzerinden somutlastirmak ve ¢ok dilli haber Gretiminde kalttrel, politik ve teknolojik dinamiklerin
rolin gorindr kilmaktir.

Anahtar Kelimeler: Dijital Gazetecilik, Baslik Stratejileri, Cevrim I¢ci Haber Siteleri, Cok Dilli Icerik

HEADLINE STRATEGIES IN DIGITAL JOURNALISM: A COMPARATIVE CONTENT
ANALYSIS OF TURKISH AND ENGLISH ONLINE NEWS PORTALS

Asst. Prof. Semra DEMIRDIS
Cankiri Karatekin University, Faculty Art, Design and Architecture, Department of Cinema and Television
ID:0000-0003-1929-614X

In the digital age, journalism has undergone a profound transformation not only in terms of content production but also in the ways
that content is presented. One of the most visible aspects of this transformation is news headlines. Headlines are not merely entry
points to news texts; they have also become critical elements that shape algorithms, social media circulation, and user engagement.
This study comparatively examines headline strategies in leading Turkish and English-language online news portals in Tlrkiye. The
main aim of the research is to reveal how digital transformation shapes the linguistic, cultural, and algorithmic dimensions of news
headlines. For this purpose, approximately 300 news headlines collected over five days from these portals were analyzed using
content analysis. Findings indicate that Turkish headlines are more frequently characterized by emotional and sensational
expressions, whereas English headlines tend to adopt a more neutral, diplomatic, and internationally standardized style. For
example, Duvar English versions are more plain and explanatory, while Turkish Duvar headlines employ a more colloquial and
striking tone. Daily Sabah and AA English headlines often use an official tone highlighting government policies in English, whereas
their Turkish counterparts include more domestically oriented dramatic expressions. Hirriyet Daily News generally follows global
news norms, while the Turkish Hurriyet versions employ more emotionally charged language. These findings demonstrate that
headline strategies vary not only according to language but also in relation to target audiences and algorithmic logics. The
contribution of this study is to concretize the effects of digital transformation on journalistic practices through a Turkish-English
comparative analysis of headline strategies and to make visible the cultural, political, and technological dynamics shaping
multilingual news production.

Keywords: Digital Journalism, Headline Strategies, Online News Portals, Multilingual Content
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DEZENFORMASYON ve SAHTE HABERLERLE MUCADELEDE MEDYA
OKURYAZARLIGININ YERI

Zeynep ARAS

Atatirk Universitesi, Acik ve Uzaktan Ogretim Fakiiltesi, iletisim Fakiiltesi, Halkla iliskiler ve Tanitim Bolimii Yitksek
Lisans Ogrencisi

ID:0009-0006-1914-9384

iletisim teknolojilerinin gelismesiyle birlikte dezenformasyon ve sahte haberler demokratik karar alma siire¢lerinden halk sagligina
kadar genis bir alanda ciddi sonuclar dogurmaktadir. Kamuoyunun dogru bir bicimde sekillenmesini olumsuz etkileyen bu durum
medya okuryazarhdinin dnemini daha da artirmaktadir. Bu calismada, s6z konusu sorunlarla micadelede medya okuryazarliginin
yeri ve dnemi kuramsal diizeyde literatiir taramasina dayali olarak ele alinmaktadir. Oncelikle bilgi kirliliginin (mis-, dis- ve
mal-information) kapsami ve yayilma mekanizmalari tartisiimakta; ardindan medya okuryazarhginin bireylerin yanlis bilgiye maruz
kalma, inanma ve paylasma sireclerindeki rolii literatiirden érneklerle dederlendirilmektedir. Turkiye baglaminda COVID-19 asi
dezenformasyonu ve secim ddnemlerindeki yanhs bilgilere odaklanilarak, medya okuryazarhdi programlarinin uygulanabilirligi
Gzerinde durulmaktadir. Calismada medya okuryazarligini yalnizca bireysel bir beceri olarak degil egitim kurumlari, dogrulama
platformlari ve politika aktérleri arasinda koordineli bir ¢cabanin merkezi unsuru olarak konumlandirmaktadir. Sonu¢ béliminde,
medya okuryazarlidinin kisa ve orta vadede dezenformasyonla micadelede iistlenebilecedi stratejik roller tartisiimaktadir.

Anahtar Kelimeler: Dezenformasyon, Sahte Haber, Medya Okuryazarlidi, Bilgi Kirliligi

THE ROLE OF MEDIA LITERACY IN COMBATING DISINFORMATION AND FAKE NEWS

Zeynep ARAS

Atatlirk University, Open and Distance Education Faculty

Faculty of Communication, Department of Public Relations and Publicity Master’s Student
ID:0009-0006-1914-9384

With the development of communication technologies, disinformation and fake news have produced serious consequences ranging
from democratic decision-making processes to public health. This situation, which negatively affects the proper formation of public
opinion, further increases the importance of media literacy. In this study, the role and significance of media literacy in combating
these problems are discussed at a theoretical level, based on a literature review. First, the scope and dissemination mechanisms of
information disorder (mis-, dis-, and mal-information) are discussed; then, the role of media literacy in individuals’ exposure to,
belief in, and sharing of misinformation is evaluated with examples from the literature. Focusing on vaccine disinformation during
COVID-19 and misleading information during election periods in Tirkiye, the applicability of media literacy programs is emphasized.
The study positions media literacy not only as an individual skill but also as a central element of a coordinated effort among
educational institutions, fact-checking platforms, and policy actors. In the conclusion, the strategic roles that media literacy can
undertake in combating disinformation in the short and medium term are discussed.

Keywords: Disinformation, Fake News, Media Literacy, Information Disorder

INSTAGRAM'DA KULLANICI DENEYIMININ MANIPULASYONU OLARAK
REKLAM EKLEKTiZMi UZERINE NITEL BIR ARASTIRMA

Ars.Gor. Dr.Ufuk OZDEN
Gumushane Universitesi, iletisim Fakuiltesi, Gazetecilik BoIimti
ID:0000-0002-8370-3398

Dr.Ogr. Uyesi Burak POLAT
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Reklam, kapitalizmin kodlarini toplumsal yasam (izerinde isler kilmasi yaninda onlari siirekli yeniden Greten ideolojik bir mekanizma
olarak islev gdrmektedir. Dijitallesme ile bu mekanizma, kullanici verilerinin ticarilestirilmesi Gzerinden yeniden yapilandiriimis ve
dikkat ekonomisinin baskin mantidina eklemlenmistir. GliniimGzde reklamcilik, yalnizca bir Griin ya da hizmetin tanitimi olmanin
otesinde kullanici davranislarinin mikro diizeyde izlenip yonlendirilmesini hedefleyen, gundelik hayatla i¢ ice gecmis bir gdzetim
aygitina dontsmustar. Ozellikle Instagram gibi platformlar, reklam ile kullanici Gretisi icerigi birbirine gecirerek, kullanicilarin hem
izledikleri hem de Urettikleri iceriklerin metalasmasi sirecini hizlandirmaktadir.

Bu calisma, Instagram’da reklam izleme deneyiminin olaganlasmasini ve kullanicilarin reklamlarin 6zgin kullanici Gretimi
iceriklerden ayirt edememesi olgusunu nitel arastirmaya yaslanan elestirel bir yaklasimla incelemektedir. Frankfurt Okulu’nun
“kialtdr endistrisi” elestirisinden hareketle, Habermas’in “iletisimin sistematik carpitiimas” ve Stiegler’in “zihnin yasaminin
proleterlesmesi” kavramlari ¢ergevesinde, ¢evrimici davranissal reklamciligin ekonomik bir etkinlik olmanin étesinde kiltirel ve
ideolojik bir tahakkim alani haline geldigi 6ne strilmektedir.

Instagram’in algoritmik yapisi, kullaniciya secim 6zglrlaga yanilsamasi sunarken, kisisellestirilmis deneyim séylemiyle dikkat ve
zamanin sdrekli somarilmesine zemin hazirlar. Gondlli katilim ve eglence gdrinimi altinda kullanicilar, verilerini sisteme
devrederek reklam dretimine dahil olurlar. Derinlemesine gdriisme teknidiyle veri toplanarak yiritilecek bu nitel arastirma;
reklamin kullanici deneyimleri dizeyinde nasil icerik Uretimi olarak algilandidini, bu isleyisin hangi soéylem vyapilariyla
normalizasyon kazandigini ve dikkat ekonomisi icinde 6znelesme bicimlerini nasil déntstirdigant ortaya koymayi amaclamaktadir.

Anahtar Kelimeler: Instagram, Dikkat Ekonomisi, Cevrimici Davranissal Reklamcilik, Elestirel iletisim Calismalari

A QUALITATIVE STUDY ON ADVERTISING ECLECTICISMAS THE MANIPULATION OF
USER EXPERIENCE ON INSTAGRAM

Ress. Asst. Dr.Ufuk OZDEN
Giimishane University, Faculty of Communication, Department of Journalism
ID:0000-0002-8370-3398

Asst. Prof. Burak POLAT
Marmara University, Faculty of Communication, Department of Journalism
ID:0000-0002-5128-7975

Asst. Prof. Mehmet Serhan TEZGEC
Marmara Universitesi, iletisim Fakuiltesi, Halkla iliskiler ve Tanitim Bolimdi
ID:0000-0001-8871-0813

Advertising functions not only as a mechanism that inscribes the codes of capitalism onto social life but also as an ideological
apparatus that continually reproduces them. With digitalization, this mechanism has been restructured through the
commodification of user data and integrated into the dominant logic of the attention economy. Today, advertising has evolved
beyond merely promoting products or services; it has become a surveillance apparatus intertwined with everyday life, aiming to
track and manipulate user behavior at a micro level. Platforms such as Instagram accelerate the commodification of both the
content users watch and the content they produce by blurring the boundaries between advertising and user-generated media.
This study critically examines the normalization of advertising experiences on Instagram and the phenomenon of users’ inability to
distinguish advertisements from authentic user-generated content through a qualitative research approach. Drawing on the
Frankfurt School’s critique of the “culture industry,” Habermas’s notion of “systematically distorted communication,” and Stiegler’s
concept of the “proletarianization of mental life,” it argues that online behavioral advertising has evolved into a domain of cultural
and ideological domination rather than a mere economic activity.

Instagram’s algorithmic structure presents the illusion of user autonomy while, under the guise of personalization, facilitates the
constant exploitation of attention and time. Under the appearance of voluntary participation and entertainment, users contribute
their data to the system and become participants in the production of advertising. This qualitative study, employing in-depth
interviews, aims to reveal how advertising is perceived as a form of content creation at the experiential level, the discursive
mechanisms through which this process gains normalization, and how subjectivity is reshaped within the attention economy.

Keywords: Instagram, Attention Economy, Online Behavioral Advertising, Critical Communication Studies
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